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* Visit our model win- 
dows at the Convention, 
-.. Booth No. 52, Hotel Astor. 
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Grover Whalen’s dazzling spectacle over in Flushing and 
Lan) eS 
Jas. B. Williams’ *“‘March of Mannequins” right here at our 


showrooms in Midtown Manhattan! 


We invite you to our own displayman’s heaven! Thrilling drama » 
Fresh brilliant genius of display » Haunting color and fascinating 
lighting treatments flood our completely refashioned and 


air-conditioned showrooms—newly designed and decorated 


by Eleanor Le Maire » 


Exciting mannequin and display décor by Helen Cole » 
Arresting freshness of life itself animates subtle, compelling, 
mannequins by Cora Scovil » Moods of tomorrow sparkle in 
glass and metal fixtures by Cyrille Steiner Studios » 


Give yourself an hour, two hours—in this deluge 


oo 


See merchandising miracles embodied b 
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In tune with the times and uniquely 
lending itself to the creative abilities 
of America’s foremost display artists is 
Lamiluxe, a new and remarkable prod- 
uct that possesses super-translucency. 


Displays pictured are creations of 
Academy of Displays, Inc., New York City. 


Lamiluxe is made of pergamyn, laminated in sheets, and surface molded 
in three styles—semi-pleat, semi-flute, and wafltone (shown at left); also 
available in flat sheets. The aquarium creation above was both back- 
lighted and animated to present an under-sea effect. Suspended strips of 
crepe paper ingeniously arranged behind the panel were activated by 
an electric fan to simulate swaying underwater vegetation. The effect was 
remarkable and, because Lamiluxe was used, the material cost was 
modest. Write nearest distributor listed for samples and further details. 


Product of Rhinelander Paper Company, Rhinelander, Wisconsin 


Distributors: Boston, New England Decorators’ Supply Co.; Chicago, Display Paper Products Co.; Cincinnati, General 

Display Co.; Cleveland, Advertising Displays & Decorations; Danville, Earl W. Gasthoff Co.; Milwaukee, Artists and 

Display Supply Co.; Minneapolis Paper Co.; Philadelphia, Joseph E. Podgor Co., Inc.; Pittsburgh, Cappy and Co.; St. Louis, 

Garrison Waaner Co.; Habana, Cuba, Alvaro de Regil, Manzana de Gomez; Montreal, Canada, Multi Products, Ltd. 
New York City, Maharam Fabric Corp.; San Fruncisco, Herman funick 
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ifinerants in 
a row for one [| 
week featuring 


“WORY” washables 


Among other stores on this ‘‘Ivory’’ schedule are Higbee’s of Cleveland, Kerns of Detroit, Hecht 
Co. of Washington, D. C., Auerbach’s of Salt Lake City, Denver Dry Goods of Denver... 


Description: The center panels employ anew, very Are you getting your share 
smart technique—black velour panels, 7feethigh of QG/ZS T[TINERANTS 
with carved birds and nest in high color finish — new dase cn meee Vasa tie ol 
tree trunk and branches painted in deep tones, aah ; 
; a America’s leading merchandise lines. 

and metal leaves with two-tone finish. Girl using 

Ask manufacturers’ salesmen for them or 
Ivory Flakes on top of blocks—all hand carved. ; 

write us about lines you want to feature. 
No charge except reasonable incoming 
transportation cost from nearest point. 





All togive showmanship to selling and add attention 
value to display for the purpose of stopping more 
people... having them remember and buy. Sidney _yigit our exhibit at the ILA.D.M.Convention— 
Ring, Saks display director, as usual makes a most in- and be sure to see our showrooms 46th floor, 
teresting and immaculate showing of merchandise. R.C.A. Bldg., Rockefeller Center. 


W. L. STENSGAARD & ASSOCIATES, INC. © 346 N. JUSTINE AVE., CHICAGO, ILLINOIS 


NEW YORK OFFICE: RCA BUILDING, ROCKEFELLER CENTER 
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"We have always considered display an im- 
portant factor in our business. We are cognizant 
that it is an effective medium for introducing 
and promoting merchandise. We have vested 
in our display manager the full responsibility 
of merchandising our windows and interior trims. 
We consider his post equally as important as 
our various department managers. We judge 
our windows solely by the selling results. Ele- 
gant and costly displays are not the deciding 
element with us and our expenditures are main- 
tained at the minimum.'"—M. J. Welsh, vice- 
president, Harris & Frank, Los Angeles. 





OUR NEXT ISSUE 


Of course you are planning on attending the 
1. A. D. M. convention in New York City, and 
if you want a concise account for your files of 
what took place—or if something came up to 
prevent your being present—look for full de- 
tails of this forty-second get-together in the 
July 15 issue of DISPLAY WORLD. Highlights, 
excerpts from principal speeches, election re- 
sults—you'll find them all in this big issue... . 
The monthly news letters and timely photo- 
graphs from New York City, Los Angeles, and 
Chicago continue, of course, as do all the 
regular features. 





THE COVER 


A typical native outrigger canoe of the South 
Sea islands lends interest to this colorful tropical 
setting—one of a series created by Display Direc- 
tor Hal Williams, B. Altman & Co., New York 
City, for a presentation of ‘Polynesian Prints." 
Painted dark red, effective against the blue 
shaded backwall, the prow is decorated with 
curious shells. The graceful palm with its paper 
wrapped trunk and green fabric leaves, the nets 
hung to dry on bamboo poles, and the curiously 
carved "tapa’ board, which is a replica of those 
used by the islanders in hand-blocking their color- 
ful designs, add authentic atmosphere. 
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EATEST SHOW ON EARTH 
NEW YORK WORLD'S FAIR 





DARLING FIXTURES 
ARE AT THIS YEAR'S 


1.A.D.M. CONVENTION 








VISIT = BOOTH 


AT THE ENTRANCE ¢ NUMBER e FIRST ONE TO SEE 


4. 


You'll want to visit the Darling New York Exhibit, featuring a myriad 
of smart, new displayers designed by Maxwell. You are offered prac- 
tical, new display ideas and countless new Darling Fixtures incorporat- 
ing the well-established quality and fineness of finish built into all 
Darling products. 


YOU WILL WANT TO VISIT 
OUR NEW YORK SHOWROOMS 


REGISTER THERE AND 
WIN A CASH PRIZE 
$50 - $25 - $15 - $10 


A visit to the Darling New York Offices, just a short distance from the 
Astor Hotel, at 735 Marbridge Building, 1328 Broadway, across Broad- 
way from the R. H. Macy Company, will be a MUST on the program of 
all progressive displaymen. 


This extensive showroom is the largest manufacturers’ exhibit in 
——— featuring the most extensive line of metal fixtures ever dis- 
played. 


Cash prizes will be awarded by drawing to those visitors signing the 
register at the Darling Showrooms. You might be one of the lucky ones 
and help pay for some of the many pleasures in store for you. Don't 


MOST COMPLETE LINE fail to come in and see us. 


ee wamencs\ Le A, DARLING COMPANY 
paeieies excuve manuracronets | 729-37 MARBRIDGE BLDG. 


DESIGNED BY MAXWELL CORNER BROADWAY at 34TH 


(JUST ACROSS FROM MACY'S) 


ARLING & FIMTURE 
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So You’re Going To The Fair? 


You, like most other displaymen, are prob- 
ably planning on a visit to the New York 
World's Fair in search of new ideas, colors, 
lighting and sound effects, motion, and all 
other things which such a 
great naturally supplies. This 
article is written with the thought in mind 
that you will want to know something in 
advance of highlights you should see, what 


the dozens of 
exposition 


you can omit, what some exhibits cost, the 
best itinerary to follow, and so on. The dis- 
which follow are purely from a 
standpoint. Many of the buildings 


cussions 


display 


are full of interest in many ways but with 
no particular significance from the display- 
dismissed 


The 


man’s viewpoint; hence they are 


here with only passing reference. 


itinerary given below can be covered in two 


days and evenings, if your endurance is 
good. 

First, let it be said that display ideas are 
present at the fair in great profusion, from 
disappearing dioramas to a imported 


material which probably will go far 


new 
in dis- 


play. 


—At the upper right, ‘Unity,’ a male figure 
in heroic size protects two figures of men 
with joined hands in this sculpture on the 
facade of the U. S. Government building 
at the fair . . . Center, the mammoth rotat- 
ing, animated display shows the Ford ''cycle 
of production.’ Mounted on a _ turntable 
100 feet in diameter, the exhibit is 30 feet 
high and weighs 150 tons; it is mounted on 
pontoons which float in 20,000 gallons of 
water to make rotation possible by a motor 
of two horsepower . . . At right, an illustra- 
tion of the lighting of the fair. ''Prometheus 
and Man," left, and "Vulcan and Man," 
center, stand out boldly on the facade of 
the Metals building— 


By R. C. KASH, Editor 
DISPLAY WORLD 


The first word that comes to mind in at- 
tempting a description of the fair itself is 
“vast; as a matter of fact, practically every 
exhibit calls up adjectives like “huge,” 
sive,” From the tip of the 700- 
foot trylon on down to the smallest building 
in the 1,200-acre 
seems to be on size. 


“mas- 


“oigantic.” 


emphasis 
Mammoth maps adorn 
an entire wall in some of the buildings, the 


figure of a Russian worker towers 225 feet 


grounds, the 


into the air, the statue of George Washing- 
ton in Constitution Mall is 65 feet high, and 


so on ad infinitum. But the use of big pro- 


handled and the fai 
is beautiful and intriguing 
hand—but 


In One 


portions is excellently 
as a whole 
skill 


section ot 


Color is tound on every 


fully controlled by zoning. 


the fair the buildings are in graduated 


shades of blue, fading into cream and thence 


into vellow, tan, and on into a near-orange 


Shades of red mark another division, and the 
effect is highly pleasing 


Phe fair is at its best at night Trees are 


illuminated by concealed lights that cast 


upwards, creating curiously 


Much the 


lighting of the 


their rays 
effect 


lowed in the 


weird same idea 1s. fol 


murals 


abound 


exteriol 


the buildings and statues which 








throughout the fair. Colored lighting is 
rampant, but always in good taste. But 
color at the fair reaches its peak in the spec- 
tacular demonstration which takes place in 
the Lagoon of Nations promptly at 9 o’clock 
each night. Searchlights criss-cross the sky, 
while in the lagoon itself great fountains of 
spray are thrown up, lighted from below in 
crystal clarity. Then all this is turned off. 
After a moment distant music is heard and 
the huge lagoon becomes a series of massed 
fountains stretching for hundreds of feet, 
each section lighted in color. The fountains 
follow the trend of the music, turning gold, 
red, blue, yellow, and green, and varying 
their height in set patterns. Jets of flaming 
vas rise among the waters and fireworks are 
touched off to rise through the fountains 
and explode in multi-colored stars just above 
the topmost spray. After fifteen minutes of 
constant change in pattern and lighting the 
entire display is cut off and the show is over. 
The full effect of this beautiful demonstra- 
tion is indescribable. 

Perhaps the best way to give you a com- 
plete impression of the fair is to start on a 
typical day's tour of the grounds, with com- 
plete details as to transportation, costs, and 
the like. It must be remembered that this 
is written late in May, and many of the 
buildings described as “incomplete” will 
probably be finished by the time this issue 
is in the mail. 
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Since the Hotel Astor, Times square, is to 
be the site of the 1939 convention of the In- 
ternational Association of Display Men, we 
will select it as our starting point. An IRT 
subway can be boarded just half a block 
from the Astor and will deliver you direct 
How- 


to the fairgrounds in half an hour. 

























































ever, you probably will want to avoid the 
subway crowds, and this is easily done by 
taking a Seventh avenue bus a short distance 
from the Astor, getting off at 34th street 
and walking half a block to the Pennsylvania 
station. Signs direct you to tracks 15 and 16 
where you board a Long Island train which 
arrives at the fair grounds in just ten min 
utes. The fare is a dime, paid at the desti 
nation. Admission to the fair is 75 cents 

The Long Island railway entrance is a few 
blocks from the Administration building, 
which you probably will not see unless you 
have special business there. [If you are near 
the building, however, you will want to se¢ 
the interesting display of feminine mann 
quins arranged in a descending spiral in the 
rotunda. (See photograph on page 54.) Also 
there is an excellent example of commercial 
display in the lobby. Used by a paint com 
pany, this exhibit has large cut-out block 
letters spelling the word “color” across the 
upper background; along one side the blocks 
continue in a vertical row, each block in a 
different tint and the whole unit running 
through the entire color cycle. 

Once inside the actual grounds (the Ad- 
ministration building is not) we head for 
the perisphere and trylon, the theme center 
of the entire fair. The interior of the peri- 
sphere should be visited before any other 
fair exhibit, as it catches the spirit of the 
exposition and paves the way for what you 
will see later. This is one of the compara- 
tively few exhibits which you must pay to 
see, the cost being 25 cents. You enter the 
perisphere by the longest escalator in the 
world and, 100 feet from the ground, step 


—Upper right, the gay spiral tower of the 
fair Operations building. By night the tower 
glows with fluorescent tubing. . . . Center, 
pylons of the IIIth street entrance to the 
fair. The softness of the lighting, which 
stands out clearly yet without glare, is due 
to fluorescent light tubing. . . . Left, an ani- 
mated mural used in the Ford building. Art 
critics are praising the dynamic beauty of 
this great mural which is 70 feet long and 
30 feet high and uses bas-relief and full re- 
lief units, the moving parts synchronized to 
work exactly as they do in the engine of o 
Ford car. Unique lighting illuminates the 
various planes successively— 
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onto a “magic carpet” which carries you 
slowly around the interior. Below you is 
“Democracity,” the city of tomorrow. This 
is a complete miniature city done in exquis- 
ite detail and undergoing a lighting cycle 
which carries you through a complete day 
and night setting in six minutes. One hun- 
dred and one different colors are used, plus 


“Stroblite” for the night effects. This 1s 
a paint which becomes visible under violet 
ray activation—or “black light.” As_ the 


day merges into night the buildings change 
accordingly, not by actual lighting changes 
but by dimming the incandescent illumina- 
tion and replacing it with black light. Stars 
and clouds appear on the upper part of the 
perisphere and a voice describes the city of 
tomorrow. The presentation ends with a 
chorus of male voices in complete harmony 
with the setting. 

Once we have seen the perisphere, perhaps 
the best way of getting an idea of the things 
to see is by paying 50 cents for a seat on a 
“rubberneck” bus. Another way is to divide 
the grounds into two sections, with Consti- 
tution Mall running through the center, and 
attempt to cover each section as a separate 
unit. This latter plan is the one followed 
here 

CONSUMERS’ BUILDING. This is still 
unfinished, although some exhibitors have 
their displays set up. The Empire State 
building is notable because of its use of a 
panorama of New York City; moving clouds 
are projected along the curved top of the 
panorama. In the Chatham blanket exhibit, 
curved black shadow boxes have baroque 


frames; the merchandise is suspended from 


—Cut-out figures of "Lucite" in pastel tints, 
mounted away from the wall for added 
depth, make up a mural in the DuPont 
building. The picture does not begin to do 
justice to the beauty of this mural... . 
Center, an innovation in sculptural tech- 
nique; this modern depiction of ''textiles’’ 
was conceived in structural steel by Robert 
Foster. ...A fifteen-story steel and marble 
pylon topped by a stainless steel figure of 
a worker holding aloft a red star dominates 
the Union of Soviet Socialist Republics pa- 
vilion. This building comes very close to 
setting the pace for the entire fair— 
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wired platforms and spotlighting is used to 
make it stand out in beautiful relief. 
METALS BUILDING. Lighting is used 
effectively to simulate action in display, and 
the building in general has excellent exam- 
ples of commercial exhibits of the modern 
type. The use of two and three-plane cut- 



















































outs is stimulating, and it is here that we 
meet the first of the several hundreds of 
illuminated transparencies which we will 
run into all through the fair. 

It might as well be mentioned here that 
this fair might be called the “World oi 
rather than the “World of To 
Every building has them in pro 


Dioramas,” 
morrow.” 
fusion, along with blowups and transparen 
cies. 

CONSOLIDATED EDISON BUILDING 
This is certainly one of the most impressive 
exhibits at the fat Entrance is made 
through a complete facade of spurting foun 
tains, and once within the featured attraction 
is a complete diorama of New York City, 
animated and lighted. (Since this was de 
scribed in detail in a recent issue of DIS 
PLAY WORLD, no attempt is made here to 
discuss the diorama minutely.) The city ts 
seen in a dav and night cvele, against a 
painted background Individual dioramas 
flash on as the unseen commentator de 
scribes the varied use ot powell 

GLASS BUILDING. Something of the 
possibilities of glass for display is easily 
seen here. There are not many actual uses 
of it for display in the exhibit itself, 1t is 
true, but the suggestions are plentiful to the 
displayvman’s eve. Four glass display shelves 
arranged vertically on endless belts form one 


[Continued on page 52] 
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Season’s Spirit Caucht 
In Manhattan Windows 


By KATHLEEN RIVERS 
Worsinger Window Service, New York City 


Phe virtuosity of Manhattan's leading dis 


play artists has never been more fully 


demonstrated than in the diversified promo 
tions covering that important transition pe 
riod trom spring into summer, and with this 


bus\ metropolis soon to be thronged with 


from far and including the 


doubtful 


visitors wick 
British 
whether 
down of the merry pace with the advance ot 


\ugust 


King and Queen—it ts 


there will be the usual slowing 


those lethargic months, July and 

As the hub of activity and 
here in the East, New York City 
on the aspect of a holiday resort, blossoming 


excitement 
has taken 


forth at the first warm breeze with gay pro 


motions of summer play-clothes that fairly 


blaze with color and holiday atmosphere 


emphasis on red and 
itself to 


Phere’s particulat 


white—a fashion team that lends 


some of the most exciting of window pro 
Men's weat 


tempo to such an extent that there 


motions settings have stepped 
up thei 


seems be an effort on the part of then 


ercators to out-glamour the women’s apparel 
settings. 

Clare Potter, 
Summer Neptune's 
‘and appropriately, Tom Lee, Bon- 

statuary of 


( ‘olorist. 
Sea-Scape in 


“America’s Great 
paints a 
Colors 

wit Teller & Co., 


mythical undersea denizens to act as a foil 


uses novel 


lovely color blendings as “Sea 
Horizon Blue” t 
Marine Aqua” 


shallow 5. 


for such 
\nemone 
“Damson. of 
“Chartreuse of the 
Neptune with tri- 
held aloft to high- 
figure as in this setting at the 


Purple and 
the deeps and 
or simply 

Heroic busts of King 
dent 
light the 


night on this 


upraised—or arm 


uppel page—are of papier 
mache in rough textured finish, painted a 


neutral sandy-beige and with real sand ap- 
plied like flock. Two of the windows also 
use giant papier mache hands, with a man- 
nequin seated gracetully in the palm of one 
and colortul beach shoes fastened to the. up 
turned fingertips of another. 

with fine white sand 


Floors are strewn 


oe 


“AAS ton 


and tilted toward the rear of the window, 
where concealed lights cast a soft glow ove! 
the pale green wall base. The transparent 
show cards used so effectively in many 
this store's promotions are here resting 
the floor, partially with 
showing an interesting 
sand through the black lettering. 

All the color and romance of a South Sea 
island paradise was reproduced with caret 
atmospheric detail in a brilliant promotio! 
of “Polynesian Prints” by Display Direct 


Hal Williams, B. Altman & Co.—the prints 


sand 
pattern 


covered 


rippled 


—Display at upper right, by Tom Lee, Bon- 

wit Teller's . . . lower right and at left, by 

Hal Williams, B. Altman & Co. ... (All 

photographs by courtesy of Worsinger Win- 
dow Service, New York City) — 
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—Upper right, by John Rosenberg, Abra- 
ham & Straus . . . center, by Beaumar 
Jaimes, Franklin Simon's . . . at lower right, 


by W. Bayard Okie, Jr., for Wallachs'— 


heing based on authentic designs created by 
the Polynesians and carried out in a range 
of lovely fashions for women and children 
as well as in casual beach wear for men. 

Realism was gained by the protusion of 
tropical foliage growing naturally akout 
the settings and ranging from delicate terns 
ot pale green organdy to broad-leaved plants 
of heavy green burlap. Tall swaying palms 
rise to full ceiling height, the top valances 
and divisions being especially removed tor 
this showing. The effect of unlimited space 
thus created is enhanced by the sweep ot 
tropical sea and sky painted in shaded blues 
on the backwall. Blue dyed muslin covered 
the entire floor. 

Wide comment centered about this win 
dow (seen on page 8) where the picturesque 
adaptation of a native dwelling of bamboo 
and thatch is perched high on bamboo stilts, 
from which vantage point the mannequin 





surveys her surroundings. The palm tree ts 
made of heavy brown corrugated paper 
bearing a close resemblance to cocoanut 
bark, and with patches of cocoa matting 
wrapped spiral fashion in with the paper 
the foliage of muslin sized with glue and 
dipped in green paint. 

The native utensil dangling from the hut 
and the ceremonial drinking vessel on the 
sand beneath are authentic pieces as used 
by the natives. The fashion copy is lettered 
in brown and green on a parchment colered 
scroll backed by a replica of the “tapa” 
boards used by the Polynesians in stamping 
the hand-blocked designs 

Companion to the above window, this dis 
Play of exotic and colorful evening fash 
lons as seen at the lower left on page & 
“reflecting the moonlit loveliness of tropic 
mehts “is given a glamourous setting 
here, with the mannequins resembling so 
Many gorgeously plumaged birds flitting 
among the trunks of the giant pandanus 
trees. A lovely effect of moonlight tiltering 
down through the leaves and silvering ihe 
trees is accomplished by splashing the thick 


DISPLAY WORLD 








trunks with vellow paint tinged with blue 

almost) phosphorescent in’ effect—and = en 
hanced by artistic lighting from the upper 
valance 


The same heavy corrugated paper which 


makes the palms in the neighboring windows 
is used tor the great round trunks of these 
pandanus palms, the rattan shoots growing 
out of the bases” resting on individual 
plaques of vellow compo and making each 
tree a separate unit in itself. Spiral clus 
ers of star-pointed leaves typical of this 
Spec les are of green crepe paper 

\ somewhat similar treatment was cat 
ried out in the other evening setting of the 
series, the mannequins grouped among a 
grove of tall bamboo poles to which toliage 
was attached by strips of cocoa matting 

In promoting “Checked Gingham” tash 
ions in seven windows at Abraham & Straus, 
Display Director John Rosenberg adapted 
familiar and well-loved nursery rhymes as 
display settings, using the dress tabric i 
terestingly in the window trim as shown tn 
the promotion of red and white evening 
fashions in the first photograph on page 9 

[Continued on page Jo] 
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Just a week or so after this issue of 
DISPLAY WORLD is placed in the mail, 
hundreds of displaymen in all parts of the 
United States will have their bags packed, 
railroad or plane tickets purchased, and be 
ready to start to the forty-second annual 
convention of the International Association 
of Display Men which is being held at the 
Hotel Astor, New York City, June 25-29. 

Syl C. Rieser, executive secretary of the 
association, and Irving C. Eldredge, display 
director, R. H. Macy & Co., New York City, 
convention director, assisted by Elsa’ K 
Noice, official convention secretary, and the 
various committees, have planned a_well- 
rounded and extraordinarily well) worth- 
while program for this annual meeting. 

\ccording to all reports a much larger 
attendance of displaymen from every section 
of the country and Canada will be on hand 
when the gavel sounds to open the first ses 
sion of the convention, than at any previous 
meeting The International Display Ex- 
ecutives Association, New York City organi- 
zation of displaymen, is cooperating with the 
I A. D. M. in making this convention one 
of the most outstanding in vears. Besides 
the usual program of speakers, special clinic 
and round-table sessions have been arranged 
and the New York World's Fair is close at 
hand for study and entertainment. 








—Joseph McCann, S. Kann & Sons, Wash- 
ington, D. C., who has been nominated for 
the |. A. D. M. presidency— 


The display clinics are an innovation to 
the program. Too much importance can not 
be attached to them. The opportunity ot 
studying the methods used in some of the 


leading stores in the world and to see the 
merchandising plans that accompany the 
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Large Attendance Indicated 
For L.A.D.M. Convention 


Joseph McCann Nominated for Presidency . . . Rudy Vallee To Be 
Master of Ceremonies at Annual Banquet 





making of these displays is offered to those 
delegates who care to take advantage of 
such a chance. The cooperating stores and 





—Erwin A. Hiffman, St. Louis, retiring 
president of the International Association 
of Display Men— 


their display directors are Saks-Fifth Ave- 
nue, Sidney Ring; Lord & Taylor, Dana 
O’Clare; Bloomingdale Brothers, Inc., Sam- 
uel Blum; L. Bamberger & Co., Newark, 
H. H. Littell; R. H. Macy & Co., Irving C. 
Kldredge. Those wishing to attend any one 
of these clinics are requested to register for 
it at the reception desk. 

Erwin A. Hiffman, who has served the 
I. A. D. M. as president for the past two 
vears, will not be a candidate for reelection. 
Several weeks ago the annually-appointed 
I. A. D. M. nominating committee, composed 
this vear of George H. Wagner, J. L. Bran- 
deis & Sons, Omaha; J. W. Campbell, Car- 
son Pirie Scott & Co., Chicago, and Walter 
Fagan, New York City, met to select a slate 
for the approval of the convention delegates. 
The selections of the committee are as fol- 
lows: president, Joseph McCann, S. Kann & 
Sons, Washington, D. C.; first vice-president, 
Ray W. Parks, Leavitt Stores Corporation, 
Manchester, N. EI 
Donald A. Ferguson, S. L. Bird & Sons, 
Detroit, Mich.: third vice-president, Joseph 
IF. Bronsing, Bry Block Mercantile Com- 
pany, Memphis, Tenn.; treasurer, Richard A. 
Staines, Vandever Dry 
Tulsa, Okla. 

Board of directors: first district, John 
McCarthy, Brown Durrell Company, Boston, 
Mass.; second district, Walter Fagan, New 
York City; third district, Sanford R. Wilson, 


second vice-president, 


Goods Company, 
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Florida Power & Light Company, Mia: 
Fla.; fourth district, Everett W. Quintre|l, 
Elder & Johnston Company, Dayton, Ohi. 
fifth district, Joseph Apolinsky, Loveman, 
Joseph, and Loeb, Birmingham, Ala.; sixth 
district, Robert O. Johnson, Commonwealth 
Edison Company, Chicago; seventh district, 
George H. Wagner, J. L. Brandeis & Sons, 
Omaha; eighth district, Harold Kneeland, 
Rothschild’s, St. Paul, Minn.; ninth district, 
L. L. Wilkins, Kerr Dry Goods Company, 
Oklahoma City, Okla.; tenth district, Kd 
Sherwood, Sherwood Display Service, Cody, 
Wyo.; eleventh district, John Flotten, Har- 
ris & Frank, Los Angeles, Calif. 

Registration for the convention starts at 
9:30 a. m., Sunday, June 25, and will con- 
tinue until 4 o'clock that afternoon. The 
registration fee is $2. An entertainment 
desk will be provided in the lobby of the 
Grand Ballroom of the Hotel Astor, and it is 
in this ballroom that the manufacturers’ ex 
hibits will be found. Entertainment coupon 
books can be secured at this desk and reser 
vations made for various events. 

Although the program of speakers ai 
ranged for this convention is unusual in its 
wide scope of interest, the entertainment 
side of the ledger for the delegates has not 
been neglected in any way. A cocktail party) 
“to meet the other fellow,” originally sched 
uled for the opening day has been postponed 
until Monday, June 26, from 5 until 7 o'clock 
This will be held in the South Garden of 
the Hotel Astor and will be under the dire¢ 
tion of Samuel Blum, chairman of the ente1 
tainment committee. He will be assisted by 
other members of the committee and the 
I. D. E. A. members. 

The banquet, always a highlight of ever) 
I. A. D. M. convention, will be held Tuesday, 
June 27, at 7 o'clock at the Astor Roof. Rudy 
Vallee will be on hand as master of cer 
monies. Those who have been present when 








If you and your party at the I. A. 
D. M. convention are planning to at- 
tend the banquet on Tuesday night, 
June 27, the entertainment committee 
urges that you make reservations at 
once. The banquet is to be held on the 
Astor Roof, with Rudy Vallee as mas- 
ter of ceremonies for the evening. The 
ultimate capacity of the Astor Roof is 
750, and when 750 reservations have 
been made—“that’s all there is.” 

The price of the banquet ticket— 
$4.00-—covers the dinner, and includes 
the entertainment and music. Make 
your reservations now to Syl C. Rieser, 
care of the Banquet Department, 
Hotel Astor, Times Square, New York 
City. 
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the Connecticut Yankee presided at a dinner 
show know that they can expect the tops in 
amusing diversion. The arrangements for 


the banquet have been made by Sam Blum. 


—lIrving C. Eldredge, R. H. Macy & Co., 

New York City, who is serving as conven- 

tion director for the forty-second get- 
together— 


Irving Eldredge, convention director, will 
be chairman for the Monday 
which F. J. H. Kracke will 
delegates on behalt of the City ot New York. 
C. N. Nichols, executive director, New York 
Merchants Association, will welcome the 
delegates on behalf of the New York 
chants. Warren Bacheller, president of the 
I. D. E. A., will give an address of welcome 
to the I. A. D. M., and Erwin A. Hiffman, 
president of the I. A. D. M., will give a re- 
sponse. The speaker for the opening session 
is Dana ©'Clare, display director, Lord & 
Taylor. His will be “Displays ot 
Tomorrow.” 

Tom Lee, display director, Bonwit Teller, 
Inc., will be chairman of the day on Tues- 
and Sidney display director, 
Saks-Fifth Avenue, will have the same honor 
The Wednesday will 
be of great importance to members of the 
will 


sessions, at 


welcome the 


mer- 


subject 


day, Ring, 


Wednesday. sessions 


association, as the election of officers 
be held at 9 o'clock that morning. In the 
afternoon the convention will adjourn to the 
New York World's Fair where special events 
will be held in honor of the delegates. June 
28 has been designated I. A. D.*M. day at 
the fair. A. C. Layton Newsom, director of 
merchandising for the fair, will give a wel 
coming address. A supervised tour arranged 
by Miss Emily Woods will follow. 

Bert Zahn, sales manager of the graphic 
division, Sherwin-Williams Company, 
Cleveland, Ohio, will be one of the conven 
tion’s principal speakers, not previously an 
will address the 
Zahn is chairman of the 
process division of the National Sign Asso 
and a known authority 

the art of His subject 

ill be “The Importance of Screen Process 

the Displayman.” His talk will be ac- 
companied by interesting demonstrations and 


arts 


nounced. He Tuesday 


morning session. 
ciation nationally 


screen process. 


—A portion of the Grand Ballroom of the 

Hotel Astor, where the manufacturers’ ex- 

hibits will be on view, is seen in the picture 
at the lower right— 
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an exhibit of a unique array of display 
advertising pieces executed by silk screen 
which Zahn has collected from all 
over the world. 

Among the other interesting and 
informed speakers on the program who have 
not been announced previously, and their 
subjects are Madame Annot, artist and lec- 
turer, New York City, “Is Color Experience 
an Asset in  Display?;”" June Hamilton 
Rhodes, managing director, Bureau of Fash- 
ion Trend, New York City, “Promotional 
Value of Fashions; Helen Cornelius, pro- 
motion and publicity Elizabeth 
\rden, “Fun, Facts & Fashions in Cosmetic 


process 


well- 


director, 


—Tony Sarg, well-known illustrator, is hon- 
orary chairman of the 1939 convention— 


Hughes, 
\met 


and Promotions; Alice 
fashion columnist, New York Journal 
ican, “Stop! Look! Listen!” 

The complete convention program follows 

Sunday, June 25, 1939 

9:30 a. m.-4:00 p. m.—Registration, lobby 
of the Grand Ballroom, Hotel Astor. 
Monday, June 26, 1939 


Display 


Irving C. 
Macy & Co., Inc, 


chairman for the dav. 











Eldredge, display director, Rk. H. 


New York 
welcome, address by Hon. F. J. H. Kracke; 
welcome from the New York merchants by 
C. N. Nichols, executive director, Merchants 
Association @ New York. 
tion. Invocation. I. D. FE. A. 
ot welcome, Warren 
Response, Erwin A, 
I. A. D. M. Address, 
morrow,” Dana O'Clare, 
Lord & Taylor. 
2 :00-3 00 p.m. 
rR. UB 


Service, Inc., 


10:00 a. m.—Opening session. 


Flag presenta- 
Club, address 
president 
president, 
To. 


director, 


sacheller, 
Hiffman, 
“Displays of 

display 


Round-table discussions: 
Wintersteen, Windo-Craft Display 
Buffalo, N. Y.; J. J. Rock- 
well, Sackett & Wilhelms Lithographing 
Corp., New York City, subject, “Window 
Display from the National Advertisers View- 
point:” Madame Annot, artist and lecturer, 
New York City, subject, “Is Color 
rience an Asset in Display?” 

5 :00-7 :00 p. m.—“Meet the Other Fellow” 
Cocktail Party. Intimate entertainment. 
Host, Sam Blum, assisted by I. D. EF. A. 


Tuesday, June 27, 1939 


display director, Bonwit-Teller, 


kK xpe- 


Tom Lee, 
Inc., chairman tor the day 

9:30) a. m.—Convention exhibits open 
visit manufacturers’ exhibits 

12:00 Noon-2:00 p. m.—Luncheon meeting 
\stor lobby). Speakers at 

Kthel Lewis, member of 
the American Institute of Decorators, 
turer and writer, New York City; 
“New Era in Color.” June Hamilton Rhodes, 


(posted in Hotel 
luncheon meeting 
le C- 
address, 
managing director, Bureau of Fashion 
New York City; 


tional Value of Fashions.” 


Trend, address, “Promo- 
Helen Cornelius, 
Elizabeth 
address, “Fun, Facts 


and 


promotion and publicity director, 
\rden, New York City; 
and Fashions in Cosmetic Displays 
Promotions.” 

2 :00-3 :00— Round-table 
non Jones, W. L. Stensgaard & Associates, 
Inc., subject, “Report on the Window Analy- 
sis: John G. Doran, Garrison-Wagner Com- 
pany, St. Louis, Mo., 
Value of Window 
Other Media.” 


[Continued on page 63] 


discussions Ver- 


subject, “Circulation 


Displavs Compared to 













The good old summertime tacks up an 
“at home” sign in State street. Come what 
may, the whimsies of the weather man can 
not alter the fact that it’s June behind the 
plate glass. 

Quick to catch the picnic mood of the 
season, designers have moved convincing 
fragments of the great out-of-doors into 
their display frames, are dramatizing all 
manner of sunny-day merchandise’ with 
mossy banks and fallen logs, aqua skies and 
glistening sands. The scene plays to old 
and young alike, as vagabondia makes a 
provocative appeal to awakening gypsy 
spirits 

“Cloud sheer white and = soft blooming 
prints predict an important trend for sum- 
mers starry nights,” points out a plaque in 
the Marshall Field & Co. corner window at 
State and Washington streets, presided over 


by a half-dozen “glamour girls” in_ filmy 
dinner frocks. The accompanying photo 
graph (upper right on opposite page) effec- 


tively shows the modern treatment of the 
stylized wooden landscape trees, the ci 
cular dais, the curved seats before the chaste 
Blue-mauve drapes form the 
Placed 


well front is a low platform “wagon” hold 


balcony wall 
backdrop for this unusual setting. 


ing a lavish collection of feminine con- 
ceits \rthur Fraser is Field’s display 
director 

“Through the Keyhole” is the title of a 
series of small exhibits conceived by Fraser 
Behind white proscenium arches, which are 
seen in the two photographs shown here, 
pairs and threesomes of mannequins take 
their bows in impeccable summer costumes 
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ariety Is The Key=Note 
Of State Street Displays 


By KENDALL HULL 
Fred Kuehn, Photographers, Chicago 





One dramatic beach tog display is backed 
by a great, white plaster shell upon which 
an alleged nymph is gracefully poised, one 
foot dipped into the static surf. Atop the 
waves rides a sea-cherub, a fanciful and 
humorous fish for his steed. Standing on 
the sanded floor, a bit behind a well-chosen 
potpourri of clogs, sun glasses, bathing caps, 
and suits, is a placard bearing the notation: 
“Green grows the fashion tree. Playtime 
Wardrobes run the gamut. of 
greens.” Color notes in’ the merchandise 
shown, of course, carry out the window 


Summer 
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theme, and the palest of green lights pla 
upon the set. 

“Green grows the fashion tree” in the next 
door window. This time the placard bears 
the words: “Chartreuse shows the versa 
tility of the green range tor afternoon 
Figures decked in verdant shades are posed 
upon a white wood plattorm, offering vari- 
ance of height, which also serves as a stage 
for suitable accessories. Behind, snowy 
trees, jig-sawed from wood, form a striking 
contrast against a soft sky-drop of lavender 
hue. 


5) 





































In one corner window of Field's, six 
bicvcle-riding, sun-bathing, golfing, tennis 
playing mannequins assume the attitude ot 
sophisticated sportswomen before a rococco 
colonade of white composition, behind which 
glimpses of an imaginative mural done in 
subtle pastels can be seen. An interesting 
variety of levels is achieved by a stepped up 
circular platform of white wood. Artificial 
grass covers the entire floor and a_ neatly 
lettered card mounted on an erect glass 
panel predicts: “Fashionable playfare tot 
glorious hours in the Summer sun... trom 
an extensive collection.” (This display ts 
not illustrated.) 

Down the street at the Hub, Henry ¢ 
Lytton’s window supervisor, G. C. Bowen 
makes a powerful appeal to golf enthusiasts 
Using an action figure in play upon a tip- 


—White arches made their appearance re- 
cently in the windows of Marshall Field & 
Co., as seen in the illustrations here. Arthur 
Fraser is display director for the famous 
store. The trees seen in the display at the 
left are in white, against a background of 
lavender— 
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—One of Field's big corner windows is seen 
in the photograph at the right, with dinner 
frocks displayed in a setting characterized 
by stylized wooden trees, circular dais, and 
a balcony wall. . . . The golf equipment 
display was created by G. C. Bowen, dis- 
play director, The Hub. . . . At the lower 
right is a window by Constance Christen, 
who directs display for Mandel Brothers. 
. . « (All photographs by courtesy of Fred 
Kuehn, Photographers, Chicago) — 


tilted section of turf-covered board as_ the 
center of interest, he carries his idea to 
completion with an out-door sign post an- 
nouncing price reductions, a city map hang- 
ing in the background showing all streets 
leading to the Hub, as seen in the center 
illustration on page 13. Artificial palm trees 
add interest to the window, which features a 
complete exhibit of woods and irons, golf 
bags and balls. It's a man’s window done 
with a man’s touch. 

Display Manager Constance Christen, 
Mandel Brothers, draws attention to a win 
dow full of shoes by a large easel of green 
painted bamboo sticks. On this is placed a 
wall board cutout in the shape of an artist's 
palette, backed by a pair of slender brushes. 
Representing blobs of paint are seven 
swatches of artificial grass, topped by as 
many pairs of smart warm-weather shoes. 
\ hand-lettered sign predicts “Palette Col- 
ors tor your Footwear Fashions.” Shoes 
on regulation wrought-iron and glass  plat- 
form stands, and a many-toned assortment 
on the grass-covered floor complete the pic- 
ture (reproduced with this article) except 
for a small placard advising “Colorful Foot- 
wear To Brighten Your Summer Ensem- 
bles.” 

The displays described in the following 
are not illustrated. 

\ triumph in realism is a sylvan tableau 
presented by Display Director J. W. Camp- 
bell, Carson Pirie Scott & Co., featuring a 
cascade of bona-fide water tumbling within 
the confines of a rustic log frame. The 
water 1s held in bounds by means of a trans- 
parent oil-silk sack curtain, which in no way 
detracts from the authenticity of the scene. 
Coming to light intermittently behind = the 
falls is an electric sign announcing the 
name of a woodsy scent of perfume. In the 
foreground, tree stumps, rocks, moss and 
fern, lunch baskets, and fishing tackle fur- 
ther the motif which is pointed up by a 
cross-roads sign reading: “A Tangy New 
Fragrance for the Out Of Doors.” 

Campbell scores again with an interesting 
dramatization of wooden ware and_ pottery 
dishes, theme of which is “Vegetables May 
Grow in Strange Places. You see them 
here in an outdoor setting well-chaperoned 
by smart and colorful wooden accessories.” 
\side from “growing” in the centers of the 
plates and platters and saucers, they liter- 
ally take possession of the entire window. 
Grouped about a rustic table are five chairs 
constructed of gigantic crepe-paper garden 
edibles which completely conceal the skele- 
ton frames. Seat cushions are cauliflower 
heads with white cotton centers, cabbages, 
or leaves of lettuce. Substituting for chair 
legs are up-ended carrots or ears of corn, 
While colorful rhubarb and celery stalks are 
ingeniously employed as back. spindles. An 
assortment of fantastic legumes adorns a 

| Continued on page 67) 
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Time. Tide and Local Events 
In Los Angeles Windows 


By HELENA ROGERS 
California Display Technique, Los Angeles 



















Originality and beauty charactized recent 
Los Angeles window displays, conveying thie 
realization that nothing so dramatically 






drives home a selling idea in displays than 





the romance and interest in local events, 
and, paradoxically, far away places! 

One of the most colorful and romantic 
series of windows displayed here was_ tor 









the Polynesian Hei Tike fashions shown }y 





one of our smart downtown department 
stores. The first photograph on this page 
catches the spirit of freedom and colorful 
glamour as exemplified by these play togs 
filled with the enchantment of the South 
Sea islands. Fish netting is employed on 











the background and = for draping around 






palm trees, with colorful flowers caught up 
in the mesh. A small native hut of straw 
stands on the woven bamboo mat supporting 






beach accessories, books, vardage, and small 
statues. Netting drapes the palm trees on 














the opposite side of the window. A drift 
of sand on the floor at the base of the trees 
is sprinkled with colorful sea shells. The 





window is spotlighted from the ceiling. 
Glorifying the fashion importance of the 
wide brush stripe is the window teaturing 
the artist’s palette of light brown, daubed 
with soft pastel colors. Protruding from one 
side of the palette is a shirt form and a 
large over-sized brush having a_ red. tip. 














































Shirts and ties are displayed in attractive 
units on modern wooden properties, with 
smoking accessories used as a_ decorative 
note. The flooring is a robin’s egg blue. 
This smart window was displayed at Sil- 
verwood's, Glenn Baugh, display manager 
Suggestions for the bride’s linen chest is 
the third window shown, by Display Direc- 
tor Carl W. Ahlroth, The May Company, 
with card inscribed, “Bring outdoors in- 
doors with these garden colored towels.” 
The white bathroom towel case has large 
pastel green frames with two shelves sup- 
porting towels and wash cloths on. eithe: 
side. The modern green displayers, with 
circles at the base, display an abundance ot 
towels in an attractive manner. Boxes of 
soap and powder puffs in clever containers 
add a decorative note to the window. 
The first photograph at the top of page 
shows a display in commemoration of Calt- 
fornia’s famous “El Camino Real,” the old 
Spanish trail leading from San Diego's 


15 


—The romantic setting seen in the first 
illustration—a display used by one of Los 
Angeles’ famous stores whose policy pre- 
vents its identification here—was inspired by 
Polynesian “Hei Tike’ fashions. . . . The 
palette display for shirts was used by Silver- 
wood's, for which Glenn Baugh is display 
manager. . . . Carl W. Ahlroth, The May 
Company, is responsible for the attractive 
"garden colored'’ towel window at the 
immediate left— 





be 
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—An effective map background was used 
by J. R. Stewart, Barker Brothers, to tie in 
El Camino Real chop plates with the his- 
toric mission road of California. . . . Blu 
Pinnell, display director, Desmond's, created 
the men's wear window seen in the center 
photograph. . . . The picture at the lower 
right is of a "Remember When?" display 
used by one of Los Angeles’ most famous 
stores. . . . (All photographs by courtesy 
of California Display Technique, Los 
Angeles) — 


ancient mission up the coast over the same 
pathway blazed by the Spanish fathers up 
to San Francisco. Each mission was sup- 
posed to be a day’s journey apart. J. R. 
Stewart, Barker Brothers, very cleverly used 
in this window display a map-shaped cut 
out showing the various California missions, 
placed in the background. The cutouts ot 
streamlined trains center on the mission 
tower, and trees and sunburst cutouts are 
placed on the map. A sheet of pressed yucca 
fastened to the bell post and palm tree dis 
plays dishes and is. sprinkled with coral 
and green sand at the base. Cactus plants 
trim either side. Cut-out letters placed on 
the floor read, “Railroads build a nation.” A 
miniature of the “Super Chief” is placed at 
the window front. The large card at the 
front of the window bears the inscription 
“El Camino Real chop plates commemorat- 
ing California's Historic ‘Royal Road’ of the 
Missions.” Spotlighting is from the ceiling. 
Desmond's window, seen in center illustra- 
tion, features the last word in swaggering 
masculine mannequins. This window smacks 
of the salt air and lures the eve of the 
boating enthusiast. The smart card bears 
the words “We cover the water fronts of 
the fashion world to find authentic leisure 
clothes for Southern California.” White 
rope strung with bright blue cork floats and 
fish netting, decorated by blue plastic fish, 
is suspended from the center of the ceiling 
and drapes to the floor unit. Smart nauti- 
cal displavyers supporting sportswear and 
accessories stand on blue island cutouts 
bordered by white rope and sprinkled with 
sand. The window has ceiling spotlighting. 
Blu Pinnell is Desmond's display director. 
The spectacular opening of the new Los 
Angeles Union Terminal railway station, 
coinciding with the opening of the cinema, 
“Union Pacific.” offered a grand oppor 
tunity for one of our famous downtown de 
partment stores to run a series df windows 
entitled “Remember when...” and “Today.” 
The one seen at the lower right bears a card 
reading “Remember when coats had _ little 
fashion interest and were worn merely to 
cover up?” And the other reads “Today, 
travel coats are trimmed with definite detail 
and silhouette interest.” The window shows 
the interior of an early pioneer day coach, 
complete with the red plush seats, old fash 
ioned stove, wood-box and wire rack holding 
a carpet bag and a gun. A small unit of 
Pioneer day arms, miniature figures, and a 
blue lantern complete the unusual window. 
Traphagen School of Fashion 
Exhibits Students’ Work 


lhe sixteenth annual presentation of stu- 


dents’ work by the Traphagen School of 

Fashion, 1680 Broadway, New York City, 
Il close June 17 at 5:00 p. m. The ex- 
it was opened on June 3. 
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Walker’s 




































No one can accuse The Walker 
Dry Goods Company, Wichita, Kan., of mo- 
notony in display. Under the direction of Fred 


Brothers 


Wassall, the store’s windows are drawing in- 
creasing attention by the artistic treatments 
they are receiving. Walker's displays range 
from “real” settings (with a distinct flavor 
of art, however), to windows with a definite 
tone of surrealism. 

Whether real or surreal, these displays are 
characterized by close attention to details, 
neatness, good lighting and eclor combinations, 
and by their above-mentioned artistic nature. 

Displaymen are familiar with the sur- 
realistic settings which have appeared at in- 
tervals during the past few years in scattered 
localities; many of them were atrocious and 
incomprehensible — to 


probably completely 
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everyone but their creator. Wassall has man- 
aged to steer clear of such a course, and 
his surrealist windows have a charm of their 
own. By making them part of a merchandise 
display, rather than torturing merchandise into 
surrealistic settings, he makes such treatments 
holster up the apparel itself, and to catch 
the eye and stimulate interest in the entire 
window. 

In other words, his surrealism serves as an 
interesting and complementary background for 
the merchandise and does not flaunt itself too 
prominently before the startled eyes of pass- 
ers] y. 

Incidentally, Wassall’s ideas cn surrealist 
interpretation seem to be sound, as is his paint- 
ing technique. Both were praised not long 
ago by Diego Rivera, famous Mexican artist, 
when Wassall called on him at his home in a 
Mexico City suburb during a= recent. visit 


to the Mexican capital. Rivera studied Was- 
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Displays Run Gamut 
Real To Jurreal 


sall’s painting, “The Seven Flamingoes,” | 
a few moments and then unhesitatingly a1 
accurately catching 


lyzed its symbolism 
meaning behind the scene. 

Speaking of his recent displays, five of 
which are shown here, Wassall says: “\\« 
went quite scenic this spring, and very et- 
fective it was, too. Backgrounds were painted 
on a seamless display paper by my assistant, 
Jernard Downing, and myself. All were bril- 
liantly colored, but we took care that the met 
chandise was not over-powered by the back- 
grounds. Each of the backgrounds in_ thi 
formal wear windows had a story—or a mean- 
ing, rather, and many people came in to ask 
us to explain them; this, of course, pleased 
us very much, 

“All lighting in our windows is portable; 
there is not a fixture of permanence in sight 
The raised section in each window (where 
the letters spelling ‘Walker's’ are) hides a 







sunken footlight, and from this we get some 
exciting effects. 

“The plaster head (seen in the first illus 
tration) was moulded and cast in plaster by 
myself. We have used these heads for several 
months now, painting them in 
colors, and they have caused both amusement 
and consternation among our shopping public. 
What I’m trying to say is: these heads have 
The thought in 


seasonable 


really stopped the shoppers. 


—The displays of The Walker Brothers Dry 
Goods Company, Wichita, Kan., are attract- 
ing more and more attention from the shop- 
ping public, due to the skillful combination 
of art and merchandising sense which Fred 
Wassall, display director, contrives to use 
in creating window settings. . . . Two ex- 
amples of his surrealistic displays are shown 
on this page, along with a plaster head of 
his design—with a receptacle in the top 
for the insertion of flowers for spring, ever- 
greens for winter, grape clusters for fall, 
etc.— 
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—Wassali does not depend solely on sur- 

realism for interesting displays, as is plain 

from the windows shown here. A Bermudan 

scene is the background for sports apparel, 

and an Italian village with Vesuvius in the 

distance forms a setting for the center 
display— 


making this head was to have something which 
would help in suggesting the seasons. Each 
head has a scooped-out place in the head to 
hold grapes for fall, evergreens and even 
candles in a candelabra for Christmas, flowers 
for spring, and a turban of brightly colored 
silk for summer. We have even used printed 
linen towels in) them—everything we could 
think of, and the public still seems to get a 
kick out of them. 

“Surrealism (which is the portrayal of an 
idea, rather than an object) was used for the 
background in the second display illustrated 
here. Formal wear of chartreuse net and lace 
was posed in front of a scene representing 
Fashion returning from ancient days, where 


she had journeyed to find inspiration for the 
styles of today. This scene was_ brilliantly 
lighted from the rear. The figure was spot 
lighted from below. The card copy read: 
‘You dressed for a party on a spring night 
as serene as a surrealist setting.’ 

“The third display shown on page 16 is of 
another formal window, with the gown in 
powder blue. The background shows a run- 
way leading from the mountains in the dis 
tance, over a bright vellow desert, and seem 
ing to come right into the window. = The 
plaster hands resting on the runway carry 
articles to adorn milady. They have come 
through the triumphal arch (with statue of 
Vanity on its top). This and the other win- 
dow described above seemed to puzzle the 
public, but they created much comment and 
curiosity—and of course we were very glad 
to have the opportunity to explain their mean- 
ing. The side wings in all these windows 
Were all in pearl gray, with black carpets on 
the floors. The little statue, holding a crystal 
ball and accessories, was painted in a_ pink 
Which we have named ‘Shame. The copy 
Was: ‘You dressed for dining on a_ spring 
night-—present a unique picture in any setting.” 

“The Bermuda scene in the background of 
the sportswear window was quite effective 
In natural color, and with brilliant lighting 
from the rear of the window. The card real: 
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‘Spring scene—tfashions that will take then 
place in the sun, at home or abroad.’ 

“The second illustration on page 17 shows 
a background of an Italian village, with 
Vesuvius in the distance. The hurdy-gurdy 
was in ‘Shame’ pink, with touches of blue 
\ white monkey, seated on the hurdy-gurdy, 
touched his cap and extended a tin cup. The 
copy : ‘Penny serenade—music—tlowers—fash- 
ions as colorful as an Italian sky.’ 

“Huge pages of a seamless display paper, 
with heads breaking through as shown, made 
up a millinery window for which the copy 


read: ‘Hats make history—spring, 1939, sends 


us the maddest hats in vears \ garland of 
leaves was painted ‘Shame’ pink. The back 
ground was in oyster white, spotlighted from 
the rear of the window with pale blue lights.” 

Wassall was born at Smethwick, Stafford 
shire, England—where the founder « the 
Walker Brothers Dry Goods Company also 
was born The two families did not know 
each other in England, however, and it was 
only through coincidence that Wassall later 
became display director for the Wichita firm 
established by David Walker upon his emigra 
tion to the United States 
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“Golden Spike Days” 
Come To Omaha 





JUNE, 1939 


“Golden Spike Days,” a city-wide celeb: 
tion climaxed by the world premiere sho 
ing of the motion picture “Union Pacifi 
recently struck Omaha, Neb., like one ot t 
justly famous Western tornadoes. For s¢ 
eral days the city was treated to a carniy: 
like atmosphere in which costumes and 1 
beards of the old West figured prominent 
the tormer being rented and the hirsute 
adornment caretully cultivated for several 
weeks before the event. 

Included in the program was a local dis 
play contest, arranged by the Omaha Display 
Club, in which practically all stores com 
peted. First honors went to Guy W. Wol- 
cott and Les Blei, co-display managers for 
the Nebraska Clothing Company. [erwin A. 
Hiffman, president, International Association 
of Display Men, St. Louis, served as chai 
man of the contest judges. The winning dis 
play is seen in the first photograph on this 
page. 

lirst prize in the display contest consisted 
of a round-trip to the San Francisco Inter 
national Exposition—all expenses paid, plus 
$40 in cash. Second prize of $50 in’ cash 
went to George H. Wagner; third place and 
$40 was won by Harold M. Olsen, Goldstein 
Chapman Company, and the fourth award of 
$25 went to Einar KE. Olsen, Herzberg’s, 
Inc. Five honorable mention awards of $10 
each went to Mrs. George Suris, Suris 
lower Shop; Harry Plambeck, Orchard & 
Wilhelm Company; M. Rouse, Nebraska 
Power Company; M. Nelson, Carman’s, and 
H. Carstens, J. C. Penney Company. 

On the judging committee, besides Hiff 
man, were M. Swander, Younker Brothers, 
Inc., Des Moines, Iowa, and R. Ernesti, Jr. 
Miller & Paine, Inec., Lincoln, Neb. 

On the first night of the four-day celebra 
tion there was held a “beard parade,” and 
it was two men affiliated with the display 
field who drew most attention, if rumors are 
correct; these were George H. Wagner, 
display director, J. L. Brandeis & Sons Com 

[Continued on page 37) 


—tThe first display is the first prize winner in 
a contest sponsored by the Omaha Display 
Club in connection with "Golden Spike 
Days," a city-wide celebration occasioned 
by the world premiere of ''Union Pacific." It 
is the work of Les Blei, who sculptured the 
Lincoln head, and Guy Wolcott, of the 
Nebraska Clothing Company. . . . This is 
followed by a display for the same occasion 
by George H. Wagner, J. L. Brandeis & Sons 
Company. . . . And believe it or not, the 
bearded group is made up of members of 
the Brandeis display department, with care- 
fully pruned herbage grown especially for 
the big event. Standing, left to right, F. G. 
Tourek, sign writer; William Stratman, sign 
writer; George Uits, artist; George H. Wag- 
ner, display director; J. E. Pape, sign shop 
manager; E. Wenstrand, assistant display- 
man; R. Benedict, assistant display director. 
Seated, B. Gurley, displayman; C. Gabriel, 
assistant displayman; J. Douglas, display- 
man; Ned Emery, displyman; Lloyd Crounse, 
displayman; C. Christensen, assistant artist; 
L. Beneke, interior displayman— 
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The Famous Universal Mercury Switch Pendulum Type Gregory 
Motion Display Motor. Noiseless, Oil-less. Operates for less 
than nine cents a month on A. C. or D. C. Guaranteed Flawless. 


ex 


Y] CONNECTIONS 


CARD BOARD 












MAKE YOUR OWN MOTION DISPLAYS 
QUICKLY AND FASILY WITH THIS COMBINATION 
TOOL AND CONSTRUCTION KIT, —THE RESULT 
OF TEN YEARS EXPERIENCE. (N MAKING 
MOTION DISPLAYS, — /DEAL FOR MAK/ING 
THE LINKAGE NECESSARY /N ATTACHING 
THE MOVING PART OF THE O/ISPLAY 
7TO THE MOTOR 





MAY BE USED 
WITH ANY MOTOR 





MAKE YOUR OWN 


1 MOTION DISPLAYS 
1 WIth a. 


GREGORY 


CONSTRUCTION KIT 


~_—-. 











FOR USE IN TIE. 








MECHANICAL CONSTRUCTION 





OF MOTION DISPLAYS 


CONSISTS OF SIX 
BESSEMER RODS EACH 











TWO FEET LONG AND TWO 
BRASS BEARINGS WITH NUTS 





























ae | YOUR MECHANIC OR. 
— Plated, Hard Tempered | HMANOY MAN CAN 00 THE HORK 
+ ’ 
eel Tool Powerful Cutters 2 PRICE 50% PER SET 
PLIERS ONLY WS, Order Two Sets ($1.00). 


Rr No Less Can Be Sent Prepaid. 


PRICE *3.00 





For Sale Only by 


GREGORY MOTORS 
359 EAST GF 7TH ST, 
NEW YORK, N.Y. 
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GREGORY MOTORS, 59 East 34th St., New York City 


Gentlemen: 


| Send us one complete display construction kit, 
motor, pliers, bearings and rods. Enclosed find $6.00 


| Send us one set of pliers as illustrated, for 





Patented 
No. 1,893,025 






ae EY i a F which find enclosed $3.00 
Action-. -- Walking- = aw? Lgtion [} Send one motor, as described. Enclosed 
rasek CONNECTING ROLLS Ra r 2 find $3.00 
OM Send two sets of bearings and rods, as de- 
. Neer! WO Pocn dr scribed. Enclosed find $1.00 
Bee MOring maak oo 
on NAME 
ees es ee eae FIRM 
GREGORY MOTOR 
r,only, HBTs) a6) STREET 


CITY 
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Minded” Displays 


By FRANK G. BINGHAM 
Robertson Brothers, South Bend 














Knowing that this season would be one 
the greatest for travel in many a moon, w 
the San Francisco and New York Wor! 
Fairs shining forth under the summer sx 
these displays were planned for a_purp 
That purpose was, of course, to let the peoy 
of South Bend and the surrounding area kn 
that our store was ready to help them mak: 
their trip more enjoyable, be it east or west 
We used the positive slogan: “So you're going 
to the Fair” and followed up quickly wit 
the suggestion “select the things you'll need 
now at Robertson's.” 

The New York window had a white terr 
cloth background with a black center panel | 
Magenta colored lights flooded this curtai 
on each side. The front center panel and se 
ondary panel were painted yellow and blu 
The 21-inch diameter tube was painted orang: 
and the wide paper strip going to the top of 
each end of the window was Nile green. .\ 
10-inch “peep-hole” gave the onlooker 
chance to see a beautiful colored “translite” 
photograph of the New York World's Fai 

The “East or West” display in the center 
window tied the two fair ideas together. The 
rails were 18 feet in length and standard New 
York Central size, made of plaster and_ fin- 
ished in a very realistic way, so that they 
could not be distinguished from the real thing 
Plates, spikes, and crushed stone were fu 
nished by the railroad. The ties, however, 
were made of 2-inch plank and the spikes wert 
sawed off so as to fit only in the plates. Thi 
large blow-up was in black and white and 
showed our own South Bend Union. station 
with the Studebaker factory a8 a backgroun 
The card copy read: “We know you are going 
to travel ‘East and West’ this summer, s 
we've assembled a smart collection of ‘Fair 
hound’ wardrobes on our third floor.” TI 
rear blow-up and white side curtains wer 
flooded with amber spotlights, giving a vei 
sunny effect. A phonograph record produced 
sound effects of a train approaching, stopping, 
and leaving the station. 

The San Francisco display was. like 
New York window, with a different col 
combination. Here a violet painted tube was 
used with coral and blue center curved panels 
Magenta was the color used for the pape 
in the colored strip and a beautiful “translite” 
of the theme buildings of the fair was. see! 
through the peep-hole. 

The public reaction to these three displays 
Was surprising and shows the interest in these 
two great expositions. The glass in front 
these “peep-holes” had to be cleaned of finge! 
marks every hour. Lines would form and peo 
ple await their turn to take a look during thi 
day and evening. These displays were ines 
pensive to install—with the exception of 
railroad = display—but the interest creat 
could not be bought out of any advertising 
budget. The South Bender who travels [ast 
or West this summer will, without a dou 
buy something before leaving and I doubt vet 
much if she or he will forget to remembe! 
those “fair-minded displays” at Robertson > 
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A BIG anowasenr 


HEAR YE / 


A NEW AND IMPORTANT 
NAME ENTERS THE RETAIL 
STORE DISPLAY FIELD 





For the first time, the services of the larg- 
: : P est display house in the industry are avail- 
Gulliv ec 4 Travels, able to department store display managers. 
a full-length technicolor feature, Gardner Displays has complete facilities 
produced by Paramount Pictures a f t d di l th ‘ 
and Fleischer Studios, is sched- UNGST ONS TORO PFOGUCS Gispiays tiroug 
uled for national release during the use of synchronized sound, animation, 
the Christmas season. Gardner rubber, papier mache, plaster, wood, metal 
Displays has the franchise for the a l . 
exclusive use of “Gulliver's ana p astics. 
Travels” for Christmas window Creative ideas and skilled craftsmanship 
sae teens contributed to the developing by Gardner 
. * ° . / 
csi ie iabanmpanitite of over 60 major exhibits at the World's 
promotion. Be first to present this Fairs. These ideas and craftsmen are now 
Se a a ae at the disposal of department stores. 
This new division is under the direction 


of Mr. Karl Roth and Mr. J. H. Beardsley. 


It offers a fresh Christmas cam- 


reservations. 











fiddre44 all inguiries to Retail Store Division at 


GARDNER DISPLAYS 


461 Melwood St. PITTSBURGH, PENNA. MAyflower 9443 
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—Awnings lend themselves to many attractive forms 
of decoration, are colorful and give a distinctive 
summer feeling to displays. On this page we show 
different types of awnings, and also how each style 
works out into a complete interior setting— 


—The sketch at the left shows a treatment in which 

the awning forms a half-round covering for a sales 

table. The setting is appropriate for showing beach 

wear, accessories, or water sports equipment. The 

uprights represent ship masts, and cut-out life pre- 
servers follow the awning's curve— 
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1939 


By De SAULT a 

















—Here we have an awning whose curve is reversed 
from that of the one discussed above. The setting 
is simple, representing a summer house design, the 
awning being supported by latticed uprights. Wall 
board, curved to shape, is good to use for these 
awnings and can be painted any desired color. This 
awning has its stripes continued down the valance, in 
opposite fashion to the one shown in the first sketch— 
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—This awning treatment is the umbrella style, with 

stripes running horizontally. The setting is planned to 

feature sun suits, dramatized with suns painted on the 

sides of the table and on the sign at the top. This, 

of course, could be varied to suit the particular 
merchandise displayed— 
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—The most common form of awning is the triangular 
type shown here. Novelty is added by the use of a 
valance made up of small triangles. The setting is a 
sales island, done in massive constructional effect, 
especially suited for an important promotion. Appro- 
priate wording can be used across the upper panel— 
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Ace Paper Company 
To Have Exhibit 

\ wide assortment of background papers, 
ranging from 36-inch-wide leatherette in 
twelve colors to 120-inch width white “IEn- 
vellum,” will be shown by the Ace Paper 
Company, 420 West Broadway, New York 
City, at the International Association of 
Display Men convention at the Hotel Astor, 
New York City, June 25-29.) Other papers 
to be shown will have color ranges of from 
nineteen to twenty-nine shades. All Ace’s 
background papers, according to this com- 
pany, will take paint, water color, and 
screen process, and can be used in a multi- 
tude of display applications. Color cards 
and complete information can be obtained 
from the above address. 


Display School 
Changes Name 

The Broadway School of Display Arts, 119 
West 57th street, New York City, will here- 
after be known as the Display Institute. This 
change was decided upon as the curriculum 
is confined to window and interior display 
subjects and retail advertising. 

The premises have been remodeled to ac 
commodate the classes now registering for 
special intensive summer courses— starting 
July 10. 


Wedding Bells To Ring 
For George Silvestri 


George Silvestri, Silvestri Art Manutac 
turing Company, 1222 West Madison street, 
Chicago, will be married June 17 to Miss 
Dorothy Rupp, at Holy Name Cathedral, 
Chicago. The reception will be held at the 
Lake Shore Drive hotel, and the wedding 
couple will leave immediately thereatter for 
New York City, and thence to Bermuda 


Los Angeles Club Jamboree 
Set For June 22 

The big jamboree of the Los Angeles Dis 
play Club will be held on June 22, at 7 
o'clock, at the Lake Shore cafe. J. Roy 
Stewart, Barker Brothers, president of the 


group, has already received acknowledg 
ment from more than 300 displaymen, it is 
said, and the affair promises to excel any 
thing the Los Angeles club has vet staged 
New Location For 
Ryan Displays 

Ryan Displays is now located in the firm's 
large modern studio at Penn and Hay 
streets, Wilkinsburg district, Pittsburgh, Pa. 
The well-known firm, established in 1918, 
has five departments—displays, exhibits, 
screen process, designing, and national ad- 
vertiser installations. 


Franklin Dale Jolly's Address 
ls Desired By Sister 

Miss Eva Josephine Jolly, 4514 North 
Paulina street, Chicago, is attempting to 
locate her brother, Franklin Dale Jolly or 
Dale Franklin Jolly, who is a displayman. 
\nvone knowing his whereabouts will be 
rendering her a service by writing her at 
the above-mentioned address 
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THE 


SPADEA MANNEQUIN FAMILY 


come join them at our studio . . . meet their high-styled, 
spool-waisted kinfolk. 


Leading Stores Everywhere 


Including Five On Fifth Avenue 


Now Use SPADEA MANNEQUINS! 


e CATALOGUE SENT ON REQUEST e 


SPADEA MANNEQUINS 


22 EAST S6th STREET, NEW YORK CITY 
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Display Is Starred 
In New Macy shop 


\bundant color, ample general lighting 
with spotlighting to accent highlights, and 
display on every side might be said to be the 
dominant characteristics of the new Men’s 
Shop recently opened by R. H. Macy & Co., 
New York City. 

Innovations in 
found throughout the 40,000 square feet of 


floor space making up the shop, including 


men’s wear display are 


two display windows on the floor itself, more 
lighting effects of a type usually regarded as 
feminine in nature, and an ample supply of 
masculine mannequins throughout. 

The remodeling of the Macy’s men’s store 
has not only added almost twice the former 
amount of space to the section, a Macy offi- 
cial points out, but has increased the oppor- 
tunity for extensive display. The two dis- 
play windows mentioned above are perhaps 
the most interesting feature of the new floor. 
These face the 35th street bank of elevators. 
Complete with lighting equipment, change- 
able backgrounds, and other props, these 1n- 
terior displays are handled exactly like the 
34th street windows which Macy’s devotes to 
men’s wear promotion under the direction of 
Irving Eldredge, display director for the 
store 


The two windows are shown below with 


the displays used to celebrate the formal 
The sim- 


opening of the remodeled section. 
ulation of real life situations and settings, 
always so desirable in men’s wear display, 


is excellently carried out—in one instance 
showing two gentlemen waiting back stage, 
with the “title” of the play—“Night in Man- 
carrying out the idea of formal 
The other display shows a commuter 


hattan” 
Wear. 
in a typical setting. 

The photograph at the upper left of the 
group shows the “Sun Shop” section of the 
A bright color scheme is car- 
warm 


department. 
ried out here, the 
orange-tan, carpet in green, and ceiling in 
blue. The display case backgrounds match 
the blue shade of the ceiling. 

Adjoining this photograph is one of the 
“Riding Shop,” featuring green as the domi- 


walls being in 


—Below are four views of the interior of 
the new Men's Shop of R. H. Macy & Co., 
New York City. The two special sections 
are shown in the upper photographs, while 
those below are of typical realistic settings 
used in the two display windows which are 
part of the interior layout. Irving Eldredge 
is Macy's display director— 


nant color. The large mural on the wal 
the upper right of the section is in bri; 
reds and browns. 

It will be noticed that display has not b 
confined to the windows and cases, but even 
to the “stages” built around columns-——a 
practice very frequently found in women's 
wear departments. Such column treatments 
are spotlighted from ceiling fixtures, one of 
which is shown in the upper center of the 
“Sun Shop” photograph. Some of these 
stages bear mannequins and _— accessory 
groups, while others display merchandise 
without the help of a figure. 

In the display cases themselves, illumina- 
tion of relatively high intensity is used. The 
whole floor, as a matter of fact, gives an 
impression of large, airy space. The fixtures, 
of mahogany, walnut, and oak 
bleached—contribute their part to the bright- 
ness of the department. 

An interesting method of displaying slacks 
shows the garments in cases, each being sup- 
ported by a short, knee-length fixture, with 
the correct shoe at the end of the trouser 
leg. This brief but effective treatment makes 
it possible to place almost the entire line on 
display, and helps the customer quickly vis- 


each wood 


ualize colors, proper footwear, and_ fabrics 
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Authentic repro- 
ductions of actual jy 
wood panels. | 
(Background of ' 
this page is one 
example). Some 
oumbers on a (gf} 
baked-enamel fin- |? 
ish — 100% wash- 

All printed 


E LAMINAY 


BOOK I 


Specially constructed 
Paper with a velvet 
Paint finish—has all ad- 
vantages of paint plus 
speed—no drying time 
needed—particularly 
Suited for pasting or 
laminating—27 gor- 
8€ous colors. Large 
size 40” wide by 25-ft. 
long—$1.50 to $1.95 
Der roll. 


¥ Distributed by Lead- 
ing display houses and 
paper merchants every- 
where. Some territories 
open—distributors 
write to CLOPAY, Cin- 
cinnati, Ohio. 


BOOK II 


An unusual and out- 
standing line. Patterns 
already painted on a | 
paper base. Solve your } 
display worries with 
these pre-fabricated de- 


signs—100% washable j 


—and velvet paint fin- 


ished. Stripes, polka BF 


dots, lace effects. 25-ft. 
rolls—$1.75 to $1.95. 


ft tra-casy) | tao 
4. Authentic colorings. ) 
5. Wide range and gradation of betas 


“6 Amazingly : low prices — some papers selling’ 
4 i for as little as 50¢ a foil: 40” wide 


Exceptionally low 


' priced. Wide range of 


colorings and interest- 
ing fabric effects. Splen- 
did for background and 
general use. Most all 


' numbers 40” wide, 25- 


ft. rolls—50c to $1.10 
per roll. 


25 Frgtong. 


i Has baked-enamel fin- 


ish that is washable, 
grease-proof, resistant 
to practically all stains. 


@ Ideal for covering table 


tops, counters, shelves, 


» window floors. Its 


wearing qualities will 
amaze you. Usefully 
wide ... 48” by 25-ft. 
rolls — from $1.50 to 
—? per roll. 
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CLOPAY CORPORATION 
1260 Clopa Square 
nnati, Ol 


NAMI 
CITY 


ADDRESS 





Utility Display F 


articles of merchandise are less able 
to speak appli- 
Seen as designer's products they rep- 


Few 
for themselves than utility 
ances, 
resent high skill of styling, a fact the mer- 
chandiser is quicker to recognize than the 
general public. To the average person the 
heauty-appeal of the appliance is limited and 
the sight a reminder of work to be done or 
thoughts not con- 
affection for the 


a monthly bill to be paid 
ducive to instantaneous 
merchandise 

The displayman working with utility mer- 
chandise has a problem of a different nature 
than other displaymen. His job is to pre- 
sent not so much the appliance itself as the 
service and convenience it represents. Be- 
vond that the display must imply the integ- 
rity of the company behind the merchandise, 
and cultivate that intangible 
quality known, for want ot a better designa 


will.” This is 


elusive and 


tion, as “good especially 


By HARRY SWENSON 
Peoples Gas, Light & Coke Company, Chicago 


important when the article sold goes into 
long time service as in the case of a gas 
range, heating plant, or refrigerator and 
becomes a daily medium for gauging com- 
pany service. 

Utility 
character all its own. 
limitations and restrictions unknown to other 
With a utility, mer- 
chandising is not an end in itself but a 


Fuel or power is the real 


company sales promotion has a 


It is often subject to 
merchandising houses. 


means to an end. 
merchandise, analogous to a situation (did 
it prevail) of gasoline producers marketing 


—The first impression one receives from 
displays of Harry Swenson's conception 
is that they are excellently done—with 
plenty of “display ideas.'' But back of 
each display is a carefully thought-out 
policy of utility display, which is ex- 
plained in the accompanying article— 


























undamentals 


cars as a means to increase gasoline and oil 
sales. A utility company is primarily con- 
cerned with the selling of fuel or power and, 
therefore, vitally and objectively interested 
in the selling of safe, dependable, and efh- 
cient appliances as quality vehicles for prod- 
uct consumption. 

Utility displays must reflect the characte 
of the company and be compatible with the 
selling program and methods 
That in itself exercises a certain restriction 
on the display presentation. All the imagi- 
nation in the world can not deny that utility 
appliances are matter-of-fact, 
prosaic merchandise that must be taken seri- 


company’s 


essentially 
ously. The average sale runs into consider- 
able amounts and no one spends such sums 
on the spur of the moment or because of a 
compelling display idea that opens the purse 
like magic. Practically 

[Continued on page 60] 


every sale results 
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YOUR ITINERARY SHOULD READ: 


First--WORLD’S FAIR 
Second--CARRATA SHOWROOM 


101 West 27th Street, New York City 
S. RALPH GILBERT 


San Francisco Showroom—731 Market Street 
“LEW” WARD 


Seattle Showroom—930 Terminal Sales Bldg. 
J. RALPH HILL 


Home Office and Studio 


CARRATA COMPANY 


1025 WEST SEVENTH ST. LOS ANGELES, CALIF. 
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ai 120” WIDE—WHITE BACKGROUND PAPER 

use 108” WIDE—SEAMLESS BACKGROUND PAPER—7 COLORS 
ica 87” WIDE—VELVELUR BACKGROUND PAPER—29 COLORS 
81” WIDE—SEAMLESS BACKGROUND PAPER—12 COLORS 
72” WIDE—PLATE FINISH BACKGROUND PAPER—12 COLORS 
36” WIDE—LEATHERETTE DISPLAY PAPER—12 COLORS 


GET ACQUAINTED 


t THESE—AND OTHERS TOO—will forcibly impress you with their Beauty, Economy, and 
possibilities for unique displays. 


mf FIRST PUBLIC DISPLAY 


in our Booth No. 65 at the Astor Hotel, New York, during the I. A. 
D. M. convention week of the following Unusual Background Papers: 






We welcome and look eagerly to meeting all those customers from North, 
South, East, and West who have repeatedly sent us their orders without having 
once seen our salesmen. 


Write for Samples and Prices if you're not coming to the convention 


THE ACE PAPER CO., inc. 


426 WEST BROADWAY NEW YORK CITY. N. Y. 
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Display Studio Dbroblems 


Construction teatures ol displays, show- 
cards, processed cards, signs, backgrounds, 
and the like are all more or less of the same 
type regardless of where they are produced. 

Naturally there differences in mate- 


rials and workmanship, but the general basic 


are 


construction is about the same. A large shop 


has an advantage over the small shop be- 
cause they have the use of machinery to help 
them in their construction work. They have 
a larger investment, a larger overhead and 
are in a position to offer a better quantity 
price in many instances because of the 
equipment in the shop. 

However, with the home woodworking ma- 
chinery now sold in hardware and chain 
stores, the small shop does have the advan- 
tage of buying certain such equipment at a 
reasonable figure and it has enabled them to 
a larger field of display than they 


It is enabling them to take 


go into 
have ever done. 
on more jobs. 
We have found the best plan on construc 
tion is to work out the idea in complete de 
tail, either in plans on paper or by making 
up an actual sample where there will be a 


production run, ironing out as many of the 


as possible even before showing the 


bugs” 
idea to the customer. 
In making our out 


presentation we point 


the various construction features and sug 
gest the with the 


changes in construction, but for best results 


ways otf reducing cost 
we recommend our original construction and 


—These two liquor display photographs indicate the novel touches being 
given to the presentation of this product by several distilling firms through 
the use of special hand-made displays, including shadow-boxes and other 


X. CONSTRUCTION 
By H. W. MORTON 


Coleman Lamp & Stove Company, Wichita 


plan and leave it up to the customer to de- 
cide whether it should be cheapened or not. 

Our biggest construction problem is to 
make up displays that are to be shipped—in 
fact, every make up has to be 
shipped either to the customer or our own 
dealers and jobbers, or as itinerant units to 
be shipped around the country. This limits 
us to the use of certain materials which can 
into a display durably fin- 
ished for wear and that will stand the gaff 
of shipping. Over a certain size, all of our 
display backgrounds must be reinforced with 
wood frames and wall board paneling. We 
have tried to use some of the new modern 
display papers but they do not hold up so 
well in shipping, nor do they hold up for 


piece we 


be constructed 


long wear in the dealers’ stores. 

All ot washable. We 
have found this is a great feature in selling 
displays and one that is highly accepted by 
retailers and distributors all over the coun- 
try. Naturally 
with dirty hands or careless manner of han- 
dling appliances and he back- 
If this can be washed and brought 
original finish, everyone 
cerned is happy. We've even found that on 
our process display cards, the washable fin 


our finishes are 


there 1s always the fellow 


scars up a 
ground. 


back to its con- 


ish is a great help and wherever possible 
we try to put on a good coating of lacquer 
for added life. 

We have found and solved a construction 


problem in the shipping of displays. At first 


we built crates for this purpose and tl 
were quite expensive; also we had the usu 
run of damage through rough handling. \\ 
experimented at length with the use of ca 
tons for large display backgrounds and 
found, on shipping the displays in cartons 
that they were handled more carefully by the 
transportation companies and have had prac- 
tically no claims to speak of on damaged 
displays through shipments. Also the cartons 
are cheaper to use than crates, which brings 
about a considerable saving. All of our dis- 
play backgrounds packed in cartons, 
some of them 5 to 8 feet square, and are not 
reinforced. Information is contained 
outside the carton as to what is packed in 
it and how it should be handled. We are 
finding this is a most successful way to ship 
units. Naturally on our large itinerant dis- 
plays for conventions and exhibits we still 
ship in crates because of the number of 
times they have to be shipped and because 
they require nesting of different panels. All 
of our crates for exhibits are felt-lined for 
protection to the display packed inside. 

In the construction of frames in quantities 
tor background units, whether large or small, 
we have found the fastest production can be 


are 


Wot »d 


gained by setting up a form on a large table 
and having all of the material cut to size 
for the entire production run beforehand. 
With two men working on each side of the 
table, with the use of this form, they can 
[Continued on page 45] 








electrically lighted units—all designed to attract consumer interest to one 
brand at the point-of-sale. 
Photographs by courtesy of the Fisher Display Service, Chicago— 


The sales results have been very worth-while 
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in Medi f Tod d Tom 
n The Display Medium of Today and Tomorrow 
: DIAMOND PEBBLES 
iS- 
ill Scintillating, catching every beam of light from all 
e angles TURCHIN DIAMOND PEBBLES offer a new 
a medium for window attractiveness. Easy and safe 
\Il to handle, ingenuity discloses an infinite variety of 
or arrangement of these unique prismatic crystals. Either 
; | i clear or colored or in combination. Economical 
ies and indestructible, DIAMOND PEBBLES can be used 
ill, on backgrounds, floors, showcards or fixture tops. 
a | DIAMOND---ROSE---SAPPHIRE---AQUAMARINE 
ye 
ize 
nd. 
the 
‘an 
i LAY FABRICS One of many fine examples of original glass display selec 
LUMINOUS Simulated ICE SPUN GLASS DISP tions that will enrich your windows and grace your 
with ever-changing colors The Sensation of the er novelties, accessories, and other quality mer- 
New York World's Fair - 
ear a ye — = \ small card announcing that the draperies ot MIRRORS CHAIRS 
sentials of dramatic display are your display are made of glass fabrics will make 
a embodied in TURCHIN simulated rour Minden “Ve a ok i on Pel GLASS BLOCKS AND VASES 


ICE BLOCKS. Irregular in shape will drive over especially to see this display and 


their many facets glow with irides with it the merchandise that you offer Of equal T ABLES SCREENS 


) one »volving importance 1s the feature o e-prevention tor 
. ns a cgasouie haar —— oP lalaics enntt burn Basis ind = quickly GLASS BALLS 9 16” DIAMETER 
dis¢ our seat ot leansed wt ‘ssary. Spun glass fabric is ” 
oo eee 1 ted “di — ahs the waanial a TODAY re r MOR Re mW TO 1°—5 COLORS 
atention compelling displa placing the fire 


ail we Seo. oe GLASS FOUNTAINS 


A Show in Itself—the Wonders of Modern Glass! 





Displaymen coming to New York: Don't fail to see this exhibit 
of the newest ideas in modern display. At our showrooms— 


H rt TURGHIN C0 230 Fifth Avenne 
a a ® es New York City 


hile 
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Timely Display Ideas... 


By JAMES KILEY 
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—This ledge or center unit is constructed of 
wall board, with 5-inch pine shelves for small 
accessories and the like. The life preserver .is 
made of wall board, with an appliqued ship 
cutout in the center. A sheet of translucent 
material can be fastened in the rear of the life 
preserver and illuminated by a hidden light for 
a very striking effect— 


—This attractive display, featuring a New York World's Fair motif, is 
The eccentric platforms are par- 
In most displays of this type, the 
size of the perisphere (which is controlled by the much greater height 
Here we feature a departure from 
this by accenting the size of the perisphere and showing only a section 


especially suitable for shoe display. 
ticularly good for this merchandise. 


of the trylon) is usually very small. 


——_—_———_——_— 


—A center piece for a display of men's summer 
merchandise. This ring is cut (with a 40-inch 
center) from wall board and is decorated in 
royal blue with white appliqued chain effect. 
The yacht and figure are separate cutouts and 
are mounted on blocks of wood for three dimen- 
sional effect.. The coat of the figure is royal 
blue, with strong sun-tan effect on the face— 


will help the effect. 


of the trylon, which reaches the ceiling. 
board and are shaded for depth. 


—Here is another nautical design unit, suitable 
for either window or ledge display. The two side 
pieces are thin board bent around a wooden 
framework and are dressed up with real rope 
wound around as shown. The eye-catching de- 
sign in the center of the panel can be worked 
up in brilliant colors and appliqued as a sep- 
arate cutout— 


Both these units are of wall 
Concealed lights in the background 


The background can be done in World's Fair blue 

and the various units in pure white. 

the window are kept in motion by concealed fans, giving a splendid 
animation to the entire setting— 


Actual silk flags on either side of 
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Branches 
CHICAGO -- -- ST. LOUIS 
LOS ANGELES -- BOSTON 

NEW ORLEANS 


tar 8 


New York, N. Y. 
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# SEND FOR YOUR FREE COPY TODAY i Lae 


4 
Z 


Z 











THE REYBURN MFG. CO., INC. Date 
ALLEGHENY AVE. AT 32nd ST. 
PHILA., PA. 


Send at once my Free Copy of your 1939 Fall 
Display Materials Folder. 


NAME 





ADDRESS 
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Show them the free. 
Not Ihe Forest 


By BEN RITTMASTER 
C. Morris Watkins Company, Kansas City, Mo. 












We use the “open” type of drug and «¢ 


C.MORRIS WATKINS ror DRUGS, _... SRS anes eae ana 







than in the familiar drug store window 
cause, fundamentally, this type of window a 
peals to us. But the reason that it appeals 
to us is because we know that we get greater 
pedestrian attention from this kind of display 
than we would obtain from a heavy, mass dis- 
play of the kind found too often in the multi- 
ple stock store. We see many of the heavily 
merchandised windows in Kansas City and 
elsewhere, and it is our opinion that the pass- 
erby does not—almost can not—see individual 
items in these windows. 

He sees, instead, a conglamoration of sizes 
and colors and shapes, with no individual at- 
tention to any item. Or to put it another 
way, he fails to see the tree on account of 
the forest, if the paraphrase is permissable 
We are not interested in displaying the forest 
so much as we are interested in getting the at- 
tention centered on the beauty of one indi- 
vidual tree, so that its selling points can be 
quickly and thoroughly ascertained by the 
























passing shopper. 

In so doing, we endeavor to attract the 
eye from a distance with harmony of color; 
to arouse the interest of the customer as he 
or she approaches the window; to create the 
desire of ownership when looking into the 
window. We believe these are the three fun- 
damental steps in window advertising. 

We discontinued the use of crepe paper 
in our windows many years ago for the reason 
; that it became so commonly used that it meant 
\ % nothing to the public—as we see it, at least 
yore ily It hecame tiresome to us and simply amounted 
ee to a way of making an inexpensive, quick 
3 window trim. With its discontinuance, we 
began taking more time and trouble with our 
windows and _ started) giving them much 
thought in an attempt to create “stopping 
copy.” This policy has been continued, coupled 
with the endeavor to inject the unusual into 
our displays—combined with beauty and_har- 









m3 













monious colors. 

This last is exemplified by these three typi- 
cal windows. In the one with the large 
masque in the left background, the color com- 
bination consisted of pale green, orchid, yel- 
low, and lavender, with the black floor fur- 
nishing contrast. The center photograph is 
of a display in which orange, peach, tan, and 
gold were colors used. In the Du Barry win- 
dow, pale and dark blue and white were used. 

In conelusion, it is our belief that drug 








store window displays can be just as_ inter- 
esting, just as appealing, and just as produc- 
tive of sales results when given the same at- 
tention to dramatization, color, lighting, and 
arrangement as is usually applied to settings 
for department and specialty stores. Further- 
more, such windows give a dignity to a store 
which is absolutely unattainable with clut 
tered-up mass displays 
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CREATORS 


57 NORTH HOLLYWOOD 


33 


Meet our Hollywood 
girls and surrealist 
dream figures in 
composition and pa- 
pier mache — and 
many more of our 
usual smart creations 
at the New York 
l A. D. M. Con- 
vention, Booth 56. 
¥ 

Ladies 

Girls 

Men s 

Boys 


Figures 


W. M. ZEPPEN-FIELD STUDIOS 


DESIGNERS 


HOLLYWOOD 


mannequins 


LA BREA CALIFORNIA 
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From coast to coast, from one World’s Fair to the other, 


displaymen in outstanding stores are using the improved, lower-priced 


BENDS IT Tings pq cet” 


‘the display material of a thousand uses” 


May be used over and over again because it can’t wear out! THIS is FLEXTURE 


FLEXTURE is a pliable hollow tubing, knitted out of 


. ° ° wire into a decorative mesh. Flexible, yet rigid, it 
oasle Large variety of diameters, from one-half inch to two may be shaped at will, allowing the display man un 


inches! limited scope for the exercise of his creative ability. 


m= Flexible, but rigid enough to support the merchandise! 


=> Supplied in bright chrome or cadmium finishes; or un- 
plated, ready for spraying to meet seasonal and individual 
color requirements. (Other finishes on request) 


m> Reduced prices make Flexture available to every type of 
store! 
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A CHALLENGE ”.. 
designer, because of the fresh and unexpected effects it pro- 
duces.”—-Wm. Bayard Okie, Jr. 


MANY USES ”. . 


used in our Broadway promotion displays. We could not begin 
to enumerate the many uses one could find for Flexture.’’— 
Leigh Allen. 


BRINGS OUT COLOR VALUES ”... Fiexture brings out 


the color values of the merchandise.”—Eugene Klein. 


OUTSTANDING CONTRIBUTION ”. . 


tive motifs as well as display fixtures. I consider Flexture the 


. a challenge to the enterprising display 


. Flexture proved a great success when 


- use for decora- 


most outstanding contribution to modern display in recent times.” 
—George Edward Slone. 


ncH® 
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DISPLAY 


ics -FLEXTURE Users Help 


WORLD 


Write Our Advertisement 


AVOIDS SET LOOK”... 


SET look of ordinary fixtures.’’—Maurice I. Solomon. 


Flexture gets away from that 


TIES IN’... 


and combination to case and window displays.’—-George Balling. 


a modern and versatile material that gives unity 


TAKES COLOR SPRAYS WELL ”. 


Flexture for shoe fixtures, display of corsets, millinery and ac- 


we have used 


cessories. It takes water sprays very well, and you can get as 
many forms as you like by twisting.”—Ernest G. Woolard. 


GET THE REAL FEEL OF IT ”... Fiexture is especially 


effective with glass or lucite rods and cylinders . . . It’s only 
after trying it yourself, getting the real feel of it, that you dis- 


cover how limitless its possibilities are.’"—-J. T. McClure. 


: me 99 





A Partial List of FLEXTURE Users 


Jelleff’s John Shillito Co. 
A. S. Beck Weber & Heilbroner 
Joseph Horne John Wanamaker 
Bond Clothes The Hecht Co. Marcus & Co. 
Carson, Pirie, Scott & Frederick & Nelson S. S. Kresge Co. 

Co. Lord & Taylor Walk-Over Shoe 
Scott Furriers The May Co. Scholnick’s 
Tailored Woman LaSalle & Koch R. B. Baker Co. 
J. & J. Slater Watt & Shand Madigan Bros. 


Arnold Constable & 
Co. 
B. Altman & Co. 


FLEXTURE is sold in 10-ft. lengths, plated; in 10, 25, 50, 
100-ft. lengths, cadmium or unplated. Easily cut to individual 
requirements. New Low Prices— 


See FLEXTURE on Display at the |. A. D. M. 
Convention, New York City 


Ask your jobber for FLEXTURE“, or write for complete details, 
with description of specially constructed bases and display aids. 


420 LEXINGTON AVE. 


METALKNIT, INC., new vork city 


Licensees cf ELASTIC KNITTED WIRE CO. 





*U. S. Patent Applied For 
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Save Time With Cards 
In Script Variations 


Under ideal circumstances the cardwritet 


ainple time to spend on each 
card—plenty of time to figure out exactly 
the stvle letter, layout, and colors most suit- 
able for the merchandise. But 
that Utopian situation occurs only once in a 
moon, and the usual condition is one in 


would have 


advertised 


bluc 
which cards have to be produced practically 
instantaneously. 

It is here that the 
script letter, and the 
logically be made on it, 
a peculiarly feminine sort 
suitable 


old-fashioned 


good 
variations which can 
comes into its own 
Aside from being 
of stvle which makes it eminently 
for use on cards advertising women’s wear, 
it is easy to read, graceful—and fast! 
Under pressure, card layout can be sim- 
plified and the swing of script keeps produc- 


By E. H. THIEMAN 
Display Service Studio, St. Louis 


tion up at a rapid pace. Variations in the 
natural script style will depend on the indi- 
vidual’s own ideas, such as the rough Vogue 
type swing as seen on the deckle-edge cards 
in the illustration; this has a rather “per- 
sonal message” touch, in spite of the speed 
with which such cards can be turned out. 

Further variations about in the 
colors used, both for lettering and for the 
card stock, the stock material used, and the 
like. For example, the “patio” card at the 
left in the first row was done in white brush- 
lettered script on deckle-edge finish 
paper in a shade of light olive green. The 
background sketch done hurriedly- 
was in blue-green This 
well as the others illustrated, was equipped 
with an easel back. 


come 


soit 


also 


crayon. card, as 


Ves Smartest | es 
ty SCRAMHE 


wn aches. 


The next card was on a stock in rich sa 
color, with the lettering in dark magenta 

The third card was a dull yellow in h 
mounted on a woven, dull yellow 
matting. The lettering was in gray-blue 

In the lower row, the good old standby — 
appliques—was used. The white rectangular 
column at the left of the card was glued in 
shaded in light brown with the 
air brush. The circular section was a light 
sand color with black lettering. The sketch 
of the palm tree and grass was done with 


lox sely 


place and 


colored pencils. 

The final card had a base in natural wood 
finish, on which the upper card was appli- 
qued, this being white with black lettering. 
The two corners were air brushed in light 
brown to appear as if folded over. 
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"GOLDEN SPIKE DAYS" 

[Continued from page 18] 
pany, and Fred Oltmanns, of the display firm 
of that name. One of Wagner's “Union 
Pacific” displays on view during the event is 
shown in the center illustration, while the 
other photograph is of the Brandeis display 
department in full regalia. 

Some 250,000 people from other communi- 
ties were drawn to Omaha for the “Golden 
Spike Days” and were entertained with six 
parades, thirty bands, street corner concerts, 
movie stars, street carnival, street dances, an 
Indian show, a costume ball—not to mention 
the premiere of the movie responsible for 
it all. 

Visiting film celebrities were literally 
“taken for a ride” in buggies and phaetons- 
ancient vehicles brought from as far away 
as Cheyenne, Wyo., and drawn by horses 
imported from Sun Valley, Idaho. 

Gardner Displays Company 
Enters Retail Display Field 

Announcement was made recently of a 
new name entering the retail store display 
field. The Gardner Displays Company, 461 
Melwood street, Pittsburgh, Pa., has estab- 
lished a division which will be devoted to 
the developing of display ideas and_ the 
building of displays for retail stores. The 
new division is under the direction of Karl 
Roth and J. H. Beardsley, both of whom are 
well known in the field and have had years 
of experience in the development of promo- 
tional displays. Working with them are 
such outstanding men as Ray Johnson, Glen 
Holland, and Ed Roth. 

Gardner recently completed over sixty 
major exhibits for the New York World's 
Fair and the Golden Gate International Ex- 
position, the firm's clients at the fairs in- 
cluding H. J. Heinz, DuPont, Planters Nut & 
Chocolate, National Cash Register, General 
Motors, Westinghouse, Wrigley, Addresso 
graph-Multigraph, Standard Sanitary, and 
many others. For years an important name 
in the industrial exhibit field, Gardner is 
equipped, in 70,000 square feet of space at 
the plant, to work with synchronized sound, 
animation, rubber, plaster, papier mache, 
wood, metal, plastics and other materials. 

Gardner has contracted for the exclusive 
use of “Gulliver's Travels” for Christmas 
promotion, a tie-up with Paramount Pic- 
tures’ and Fleischer Studios’ production of 
the familiar story, full-length and in techni- 
color. 


Helen Savery Resigns 
From Melville's 

Miss Helen Savery, whose articles on shoe 
display have appeared at intervals in 
DISPLAY WORLD, has resigned her posi- 
tion as women’s shoe display manager, Mel- 
ville’s Shoe Corporation, New York City. 
She is now on a lengthy vacation before re- 
entering display work, and is succeeded at 
Melville's by Miss Carolyn Evans. 


Max Mayer 
To Greneker 

Max S. Mayer, well known in the display 
and mannequin fields, has joined Greneker 
Studios, 133 West 52nd street, New York 
City, to handle the firm’s mannequin line in 
the Far West and Southwest territories. 
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Above :—Brilliant red Translucent Lamicoid accen- 
tuates this design motif in Maison Coty. Above, 
Right :—Colorful lettering and flashing replicas of 
the Astor Coffee can—both on Translucent Lamicoid. 
Right: — Exterior lighting fixtures on the Incubator 
Exhibit—with scarlet disc of Translucent Lamicoid. 


New wonders of science and light 

» ... exhibits and buildings alive 

with colorful models and displays. This is 
New York’s “World of Tomorrow.” 

And on every hand we see Translucent 
Lamicoid . the laminated plastic which 
opened a new field of illumination for enter- 
prising display men. 

You will find this versatile material giving 
dependable service as:— 

1. Luminous Color Backgrounds 

2. Illuminated Maps & Models 

3. Ceiling Cove Lighting 

4. Glowing Exteriors 

5. Laminated Translucent Photographs 
6. Eye-Catching Names and Messages 


An unusual combination of structural prop- 
erties:—it is non-shatterable; readily curved 
and machined; unaffected by heat or moisture: 
cleaned like glass; has a rich, permanent 
finish; made in ten brilliant colors and white. 
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Parade at N. Y. World’s Fair 
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A FEW OTHER WORLD'S FAIR EXHIBITS 
WHICH UTILIZE TRANSLUCENT LAMICOID 


Aetna Life 

Beechnut 
N. Y. City Bldg. 
W. P.A. Bidg. 
Savoy Ballroom 


General Motors Bldg. 
RCA Bidg. 
Soviet Bidg. 

Rumanian Bldg. 
Child's Restaurant 
Shelter Building 
Time and Space Bidg. 
Hall of Indus. Science 
Glass, Inc. Bldg. 
MacFadden 
National Biscuit 
Cancer Exhibit 


“Strange as it Seems’ 
““Gang Busters *’ 
Ohio Bidg. 
Federal Bidg. 
Curtiss Candy 
Remington-Rand 
Parke-Davis 






MICA INSULATOR COMPANY, 198 VARICK ST., NEW YORK 
Send me samples, prices and complete data on Translucent Lamicoid. 


Name Company 





Address 








0.W. 6-39 
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“BLISS DISPLAY PROMOTIONS” 


WERE INTRODUCED AT THE 1. A. D. M. 
CONVENTION IN WASHINGTON, IN 
1938. 

50 promotionally active stores have sub- 
scribed to date. Among them are: 


JOHN SHILLITO CO. JORDAN MARSH CO. 
ABRAHAM & STRAUS, INC THALHIMERS 
BURDINE'S THE Tt, EATON CO. AED. 


INQUIRE AT BOOTH No. 45 AND No. 46 AT THE 
l. A. D. M. CONVENTION, HOTEL ASTOR, NEW YORK 


OR WRITE FOR SPECIMEN —"JULY 4th'’ PROMOTION 
BLISS DISPLAY CORPORATION, 460 W. 34th ST., N. Y. C. 


BLISS DISPLAY 


COLORS ALL Q FEET WIDE 


AGAIN AMERICA'S LEADING DISPLAY 
DIRECTORS HAVE SELECTED THE NEW FALL 


Nodeam 
““DECORATORS COLORS” 


WRITE FOR NEW FALL COLOR CHART 
BLISS DISPLAY CORPORATION, 460 W. 34th ST., N. Y. C. 
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935 WHITE BACKGROUNDS 


1936 CENTER ARCH 


1937 STAGECOACH 


1938 BELLS 
1939 SNOW 


«AI 


FLUORESCENT 
DISPLAYS 


THE ‘BOSS 
WILL ASK YOU WHAT YOU SAW AT THE FAIR, 
AND YOU WiLL SAY “FLUORESCENT!” 
HE WILL SAY, "LET'S HAVE IT," AND YOU 
WILL THINK, "WHERE CAN | GET IT? 










BLISS DISPLAY HAS IT FOR YOU .. . BLISS DISPLAY 
HAS MASTERED THE FLUORESCENT PRINCIPLE. 


SEE THE FIRST AND ONLY “FLUORESCENT DISPLAYS” IN THE WORLD, 
ENGINEERED WITH PRECISION ...DESIGNED IN GOOD TASTE 
IN OUR FLUORESCENT SHOWROOM OF TOMORROW. OPENING JUNE 26. 


BLISS DISPLAY Conon 


440 WEST 34TH STREET, -MEW YORK CITT, Ws 
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Motion Display Kit 
Now On Market 

In answer to the demand for a complete 
construction kit for motion displays, includ- 
ing motor and all necessary rods, gears, and 
similar equipment, Gregory Motors, 59 East 
34th street, New York City, has placed such 
a combination on the market. The kit is 


Squaaa Banos 
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designed for displaymen, studios, and dis- 
play departments in general. Supplied in 
the kit are special pliers, six Bessemer rods, 
and two brass bearings with nuts and wash- 
ers, together with a Gregory motor. Parts 
can also be secured separately if desired. 

Detailed instruction sheets to be used 
when building motion displays are included 
with each construction kit. 


Life-Size Rubber Mannequins 
Announced By Durable 


Durable Displays, Ince, 2010 South Hal- 
sted street, Chicago, has announced a 
“blessed event”—the introduction of life-size 
mannequins in “Rubberlite.”. The figures are 
from original sculptures by Elsa and Tony 
Profita, formerly with Profita Mannequins, 
Inc., Dallas, Texas, and fill a long-felt want 
for mannequins which will not be perma- 
nently injured through accidental falls or 
bumps. 

The new mannequins, in both adult and 
children sizes, will be shown for the first 
time at the International Association of Dis- 
play Men convention at the Hotel Astor, 
New York City, June 25-29. 


J. C. Nichols Wins 
Spode Print Contest 

First prize in the Spode print window dis- 
play contest staged by Isaac Ginsberg & 
Brothers, Inc.. New York City, has been 
awarded to J. C. Nichols, John Wanamaker- 
Philadelphia, Inc., Philadelphia, Pa. Second 
place was won by John Scote, Swern & Co., 
Trenton, N. J. The judges were Dana 
O’Clare, Lord & Taylor, New York City, 
and Miss Charlotte Hughes, Pix Publica- 
tons. 


Thompson To Head 
Sibley Department 

The display manager's post left vacant at 
Sibley, Lindsay & Curr, Rochester, N. Y., by 
the recent death of E. Dudley Pierce has 
been filled by the appointment of Stanley E. 
Thompson as acting display director. 
Thompson has been with Sibley’s for two 
years, serving as interior display manager. 
Clayton R. Sanson will serve as his first 
assistant in the new position. 
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Glorify 
YOUR HOSIERY 


To Build 
Profitable 
Sales 


Here is proof of the tremen- 


dous sales power in a single 
pair of stockings — displayed 
with a glamour appeal. Packed 
with subtle sex allure, this dis- 
play appeals strongly to the 
ultra-modern miss, but tem- 
pered with richness and deli- 
cacy it also stops the most 
fastidious shopper. 


BERGDORF GOODMAN 
STOCKINGS 


Photographei by ABBE 


For profit-making sales value, this display is ‘‘tops.”’ Of course, 
Fairy Forms have been used——Transparent Fairy TIP-TOE 
Forms. Only Fairy TIP-TOE Forms could produce such magnetic 
glamour and at the same time present so strongly the practical 
sales features of hosiery--the clearness, sheerness, fashioning 


and fit. 


You can increase your hosiery sales with Fairy Hosiery Forms. 
There are styles and sizes to fill every display requirement. Fairy 
TIP-TOE Forms, as used in the above display, are available in 
the new Neutra-Tone, Glamour-Glo and Transparent effects. 


Let us send you a complete Fairy orm 
Catalog. Mail the coupon today 


SHOE FORM CO. INC. AUBURN, N. Y. 


SHOE FORM CO. INC., AUBURN, N. Y., Dept. DW-6 


Gentlemen: Please send complete Fairy Form Catalog. 


Name 


SPEED SALES 
of HOSIERY & 
FOOTWEAR 


Firm 
Street 


City 
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It took considerable time after the repeal 
of prohibition for the liquor interests to be- 
come window conscious, but such displays are 
now being given more attention as the liquor 
industry is developing. Along with this added 
attention comes the inspection of a number of 
problems connected with display, and which 
deserve careful consideration on the part. of 
all concerned 

Although a great number of the large dis- 
tilling companies are handling display in 
rather “lop-sided” fashion, without giving it 
the appropriations it cle serves, others are gong 
to the other extreme and are making their dis- 
plays too elaborate. Such construction is too 
costly to be practical, even if federal regu- 
lations did not ban the use of displays cost 
ing more than $10. (This, of course, refers 
to the displays of one liquor manufacturer 
used in a single sales outlet.) The reason for 
this extra cost may come about through the 


be 


liquor interests permitting themselves to 
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Liquor Display Developments 


By SOL FISHER 
Fisher Display Service, Chicago 
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sold on a given display, rather than bu 
displays more suitable for the various liquor 
outlets in which they will eventually be uscd 

Window displays for the liquor industry 
are not particularly different from = thos« of 
other industries. Facts and figures) should 
be worked up on window displays for the is- 
tilling trade so that they can know more 
definitely the type of material they should 
purchase and the best methods for its instal- 
lation at the point-of-sale. 

Displays that are suitable for haberdashery 


ir clothing stores certainly do not fit the re- 
quirements for display in a tavern or pack- 
age liquor store. Displays designed to be in- 
stalled with bottle goods certainly are not 
satisfactory for installation in locations where 
bottles of merchandise will not be permitted 
for one reason or another. 

The color combinations used should also be 
given consideration. The colors used should 
be those which appeal to men, and any expert 
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display consultant can predict in advance 
which colors will appeal to men and which will 
not. Too often we find liquor window dis- 
plays in which the crepe paper or other dec- 
orative material is of light tints, when the 
very nature of the display calls for deep tones 
This may be caused by the fact that the sales 
man for the crepe paper recommended the use 
of light tints, since their production cost io 
the factory is less than with the dark, positive 


colors. 
Here is another reason why the distilling 
trade should consult display counselors who 


are well versed on the subject before making 





—Carefully installed ‘mass displays, in 
which one brand is featured and dozens of 
the bottled products are shown, are doing 
much to stimulate the specification of the 
advertised liquor by the consumer. These 
windows for Calvert, Pabst, and Peter 
Hand's are typical of liquor displays being 
installed in the Chicago area by Fisher Dis- 
play Service, through whose courtesy the 
photographs are shown— 
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decisions on window displays: There is a tre- 
mendous waste in purchasing over-weight 
cardboard, thereby adding to the expense of 
shipping and packing. In all too many cases 
a lighter cardboard would serve the purpose 
just as well, and with lower costs all around. 

One of the problems encountered by the dis- 
tillers and being helped along to a solution 
by the use of display is that taverns which 
sell by the drink (called “pouring outlets” in 
the trade) can not be depended on to promote 
a branded or nationally advertised liquor. 
They are “dependable” only when a customer 
insists that a certain brand be used. There- 
fore the package goods stores are being 
treated like “prima donnas” and handled with 
kid gloves by the distillers. Special hand- 
made displays are being produced for these 
stores, including shadowboxes and other elec- 
trically lighted displays. Good response in 
the solution of the problem of getting the 
shopper to specify the advertised brand is re- 
sulting from displays in which hundreds of 
bottles are used, also. Such displays unques- 
tionably sell merchandise, especially if the 
entire display be devoted to one brand, as seen 
in the accompanying photographs. 

The distilling industry is gradually coming 
around to a better understanding of display 
and its possibilities, but there are many points 
on which the individual companies can still 
receive profitable information by taking their 
problems to the displayman himselt. 


Traveling Showroom 
For Darling Fixtures 

\ new traveling showroom has been 
adopted by the L. A. Darling Company, 
Bronson, Mich., to provide a graphic and 
completely portable presentation of the firm’s 
complete line of metal display fixtures. <A 
modern trailer, converted into a completely 
equipped display fixture showroom, exhibits 
one of the largest collections of displayers 
in the country. The whole display is a faith- 
ful reproduction of originals in actual work- 
ing models to 4% inch scale of their full size. 
Fixtures for variety stores are mounted on 
miniature counters and appear exactly as 
they would in an actual store installation. 
The traveling showroom features a minia- 
ture show window, in which display pieces 
present a natural appearance. 

The company has planned an itinerary for 
the display which includes coverage of the 
entire United States. The traveling exhibit 
will be in New York City during the Inter- 
national Association of Display’ Men’s con- 
vention in June and will be the keynote of 
the L. A. Darling Company's presentation 
there 


Museum Of Costume Art 
Opens In New York 

The first exhibition of the Museum of Cos 
tume Art, fourth floor of the International 
building in Rockefeller Center, New York 
City, recently went on view. The museum is 
expected to prove popular with displaymen 
In search of authentic settings for period 
displays 


Mazon Is Display Director 
For New Interstate Unit 

Interstate Department Stores has opened 
The Hills Department Store at Des Moines, 
lowa. Mack Mazon is display director for 
he new unit. 


SOISPLAY WwoRLotd 
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NEW YORK CITY 


| hope very much that you will 
come and see my mannequins 
and heads at the |.A.D.M. Con- 
vention, Hotel Astor, New York, 
June 25-29... Space No. 69 





Cnimate YOUR DISPLAYS 
Stimulate YOUR SALES 





WITH FZEXV-ATIZON UNITS. 


YOU CAN DEMONSTRATE your point or your product more 
forcefully with motion. And your motion will be more effec- 
tive and dependable with FLEXO ACT/ON mechanisms. 

POWER UNITS for the tiniest load up to I5O pounds inch torque. AC, DC, 


universal, reversing or synchronous motors. Any voltage, cyclage, speed. 
Quiet, oil-sealed gearing. Trouble free, compact, reasonably—priced. 


REVOLVING MECHANISMS for displays from the smallest size to 1000 Ibs. 


MERKLE-KORFF GEAR Co. 211 North Morgan St Chicago 
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Summer settings 


By GEORGE ALVIN SMITH 
Display Specialist, New York City 





—Here is a suggestion for a vacation dis- 
play which is simple, easy to install, and 
if properly executed makes a very attrac- 
tive and compelling set. The center unit, 
which is flanked at each side with illus- 
trated slanted-shape panels, can be made 
in the following manner: A disc cut from 
wall board can be painted in natural 
colors to represent the map and water 
surrounding same, while the outside can 
be painted in gold and blue. This disc 
is attached to a solid backing, painted 
to represent the sky and clouds. By plac- 
ing lights around in back of the disc about 
6 inches from the edge a very striking 
effect is produced at night. Attention is 
directed to the slanting platforms at 
each side and in front of panels. The 
recessed treatment allows you to stand 
a mannequin on the platform, also to dis- 
play small merchandise over the face. 
Flowers and foliage of a _ seasonable 
nature can be used in profusion to pro- 
vide the out-of-door atmosphere— 






































New Display Material 
Is Named "Flexture" 
Displaymen are being 
their “mettle” 
improved display material known as “Flex- 
ture.” Knitted out of a 
ot wire into a decorative mesh hollow 


given an oppor- 


tunity to test with a newly 
piece 
tub- 
ing, the material remains rigid, or can be 


continuous 


twisted and curled by the hands into any 
“Flexture” is 
according to Metalknit, Inc., licensee of 
the Elastic Knitted Wire Company, New 
York City, for the display of all types of 
merchandise, from apparel to piece goods. 

The material is available in bright chrome 


shape desired. being used, 


or cadmium finishes, or unplated for spray- 


desired. “Flex- 
the International 
\ssociation of Display Men convention at 
the Hotel Astor, New York City, June 25-29. 


ing by the displayman as 


ture” will be shown at 





New Type Mannequins 
To Be Featured 


Three new and novel 
quins are soon to be on view for the first 
time in the windows of Lord & Taylor’s, 
New York City. Designed and executed by 
the Greneker Studios, 133 West 52nd street, 
of the same city, the figures will be of a 


sportswear manne- 


golfer, tennis player, and a diver—all femi- 
nine. The figures will be a revelation, it is 
said, because of their accuracy and the ex- 














—An attractive display setting can be pro- 
duced for bathing suits and their accesso- 
ries through the use of this background. 
First a solid backing is made from wallboard, 
attaching same to wooden frames. These 
are then painted a very light willow-green. 
The center unit consists of a curved shaped 
panel to form the backing for a cut-out bath- 
ing figure or a mannequin dressed in a bath- 
ing suit and standing on a_ spring-board. 
The panel is painted as shown with a water 
and cloud scene with the word ''Splash"’ in 
cut-out letters. The two discs at each side 
can be made of wallboard and then painted 
as shown or they can be made of shadow- 
boxes set back about 9 inches, with lights 
at sides and top to produce a striking effect. 
Placed in front of this at the back of the 
window and up against the center panel at 
each side are waves and splashes of water 
painted on wallboard and cut out according 
to the outline suggested— 


acting poses in the various sports 
represent. 


Harold Bromel Addresses 
Detroit Display Club 


The May meeting of the Detroit Display 
Club was held at the Book-Cadillac hotel, 
with Harold Bromel “Displays 
at the World’s Fair.” 
and Stanley Almas presented an instructive 
demonstration on “Public Address Systems 


discussing 


George H. Howell 


and Recordings in Display.” 

Final instructions were issued by Presi- 
dent Donald Ferguson, S. L. Bird & Sons, 
for the publication of the Detroit club’s new 
year book, which will soon be ready. 
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DISPLAY STUDIO PROBLEMS 
X. CONSTRUCTION 
[Continued from page 28] 
save practically one-half the usual time of 
assembling the frames—using the forms and 
working on both sides of the frames at one 
time. 

In mounting cut-out letters or assembling 
displays into the different panels, we follow 
the same procedure, using forms for this 
assembly work. By doing this the displays 
are accurate and also the time gained is well 
worth our while in setting up the forms. 

In applying wall board onto a wood frame 
we have found the use of liquid latex 
very valuable, not only as a time saver, but 
it eliminates the use of nails entirely in 
applying wall board. After considerable 
tests we found that this board adhered firmly 
and would not deteriorate or fall off with 
age. It also stands the gaff in shipping, 
gives us a better finish with no unsightly 
nail heads showing on the face of the dis- 
play. This also eliminates the necessity of 
filling, or trying to cover up nail heads with 
moulding. 

Some of the above construction points 
might prove helpful to the quantity display 
builder as well as the boys in the department 
store field; however, although most of them 
are all known pretty well throughout the 
field, again we might mention that most con- 
struction problems are all basically the same 
and, while they are handled a little differ- 
ently in most shops, construction is an item 
that is usually left up to the fellow building 
the display and he works it out to the best of 
his ability. 


Alexander Gatto 
Named Consultant 


\lexander A. Gatto, display consultant for 
the United States Rubber Company, and 
other New York City firms, has been ap- 
pointed display consultant for the Boys 
\pparel Buyers Association of New York 
City. In connection with the annual conven- 
tion of the association to be held July 10-13 
at the Waldort-Astoria hotel, New York 
City, he has been elected to design and exe- 
cute the entire exhibits. 

His headquarters and studio are now lo 
cated at a new address, 162 East 52nd street. 


Double-Duty Sleeve Form 
ls Introduced 


“Double-duty balloon sleeve forms” for 


men’s, boys’, and women's wear display have 
heen introduced to the field by Goodman 
Flexible Sleeve Form Company, 19 West 
34th street, New York City. The new forms 
can be used on either side. They are hand- 
moulded, with a gray sateen covering on 
one side and the same material in black on 
the other; the gray side is used for Palm 
Beach and sports wear display and the dark 
side for other types of garments. 


Speedway Introduces 
The ''Motioneer" 

The Speedway Manufacturing Company, 
1834 South 52nd avenue, Cicero, Ill, has an- 
nounced the “Motioneer,” a low-priced pen- 
dulum motor. operated by an electro-magnet 
against gravity. The unit operates from any 
110-120 volt circuit, AC or DC. Complete 
descriptive literature is available on request. 
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T-2 
TACKER 


ADVANCED! Different! The Model T-2 Hansco 
One-Hand Tacker is a step forward in design— 
enlarging the field of uses for tackers. 


Drives four different sizes of NARROW Tackpoints, 
from 3/16” to 1/2” lengths, and only 1/8” wide. 
This narrow width makes a much neater finish on 
panels, backgrounds and similar work. 


Flush jaw drives in corners and close quarters. 
Quick-opening front gives easy access to channel 
and driving mechanism. Get details! 


Send for FREE TRIAL. Use Coupon. 


A.L. HANSEN MFG. CO.S&iR sss 


Please send, on FREE Trial. vour Model T-2 Tacker. 
NAME 
ADDRESS 


YEARS AHEAD! 





CRESCENT 


Quobilly 


BOARDS 


A Product of 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO, ILLINOIS 











OUR PLATFORM 

1. The Development of Window Display Adver- 
tising. 

2. More Display Cooperation by Manufacturer 
and Merchant. 
Advancement of the Display Service Business. 

4. Practical Service to the Display Profession 
and Industry. 

5. Appreciation of Display's Power in Merchan- 
dising. 


6. Absotute Independence of Our Editorial 
Columns. 
VOL. XXXIV JUNE, 1939 No. 6 


Much Offered Display 
By Convention 

It is certain that at no time in years has 
the displayman been offered quite so much 


in the way of educational material as can 
be his for the asking in New York City 
during the latter part of this month. Start- 


continuing through 
Thursday, June 29, the annual convention 
of the International Association of Display 
Men will hold sway at the Hotel Astor. The 
talks by 


on June 25° and 


ing 


convention offers a varied fare: 
some of the leading figures in the industry, 
vital and 


clinic 


round-table sessions) on topics, 


sessions in 


New 


actual behind-the-scenes 
the 
York City stores. 
Heretofore, one or 
have been available at I. A. D. 
tions, but never the three together. 
clinics supply an opportunity the 
ing displayman to see how well-known dis- 


display departments of leading 


two of these features 
M. conven- 
The 


for Visit 


play departments “click,” right) on their 
home grounds. Something of the merchan- 
dising ideas behind the clinic promotions 


will be revealed, also, it is understood. 

The round-table sessions have not been 
particularly well patronized in past vears, 
but the subjects announced for the forty 
second conclave are interesting enough to 
draw a good attendance. The variety of 


speakers who will hold forth at the regular 
meetings also seems to merit good response 
the and the nature of their 
talks is of the entire 
held 

Not to be 


which 


from delegates, 


great importance to 
forgotten, of course, is the othet 
this vear’s convention 
York World's Fair, 
at the 

San 


makes 
a thing unique: the New 
1939, At no place on earth 


feature 


not ever 
running in 
display 


excellent exposition now 


Francisco—can the multitude of 
ideas presented by the fair be duplicated o1 
Thus the fair 


closely approximated. 


even 


DISPLAY WORLD 


which is just getting into its full swing, 
and the I. A. D. M. convention combine to 
provide thrills and educational feasts galore 
for the American displayman. 
Attendance at the forty-second 
should, therefore, be excellent; the problem 


meeting 


of the I. A. D. M. officials may be that of 
keeping the delegates at the convention 
rather than spending too much time out 
on Flushing Meadows with the perisphere 


and trylon. 

Much credit is due the display manufac- 
turers and suppliers of equipment for the 
whole-hearted way in which they have got 
together in a effort to put the 
1939 convention After the disap- 
pointing attendance last year in Washing- 
ton, little could have been attached 
to the exhibitors had they been skeptical 
of the success of this vear’s affair. If such 


concerted 


aCTOss. 


blame 


was 
and 
will 
dis- 


an attitude was present among some, it 
kept in the background, 
visitors to the convention 


successfully 
consequently 
see a thrilling array of new materials, 
play accessories, gadgets, etc., ete., shown 
by a representative number of the leaders 
of the industry. 

Credit must be given, too, to the members 
of the International Display Executives As- 
sociation, the New York City organization 
whose members have worked hard and long 
to insure the of the event. The 
leading displaymen of the metropolis have 
taken hold of the detail work in splendid 
fashion—something, it might mentioned 
in passing, which has been characterized by 
its absence in New York in preceding years. 

Perhaps it is because these display direc- 
“display 


success 


be 


tors are becoming even more 
minded,” if that 1s possible, through the at- 
tention being given the subject of display 
by the lay press and public. Which brings 
us to another point as to why the 1939 I. A. 
I). M. convention should receive the active 
the field: 

The past vear has seen repeated instances 
being placed in the spotlight of 
articles in Life, Vogue, and 


support of 


of display 
public interest 
newspaper items and 
People are 


many other magazines; 
articles concerned with display. 
beginning to realize that display is highly 

an ad- 
made in 


diverting entertainment, not merely 
junct to” selling The 
motion and sound and lighting anl all the 
made it 


progress 
other ramifications of display has 
interesting and absorbing to the layman as 
well as to his professional brother. 
Accordingly it is a splendid opportunity 
for the field to cash in on this feeling, and 
thus raise display to its proper level in the 
retailing field. The movement has been 
slowly but taking with 
playman after displayman and retailer after 


surely place, dis- 


retailer announcing progress and recognition 


for the profession. Now is the time for 
every person in any way connected with 
display to get behind the I. A. D. M.. or 


any other organization, as a matter of fact, 
which indication of willingness and 
ability to lead display onward. 


The movement necessarily must be a mass 


gives 


one—but the mass must be composed of 
individuals. It is only through individual 
effort and support that the movement can 


be made successful. Such support can take 
the form of financial the form. of 
membership in the association, but the dis- 
content to let the 


aid in 


playman should not be 
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matter rest there. Once a member, th 
consideration should be given to the pa 
the individual can play in building a stror < 
national organization—one with real weig':t 
and power in the field. It is only throug) 
such concerted effort and action that dir 
tion and a goal can be established. 

Attend the convention, but don’t be sat: 
fied to let it go at that. Join the associ 
tion—the membership fee is very low—and 
take an active part in the meetings. Perhajs 
from this New York session on June 
will come added strength for the 1. A. D. \I 
and a step forward for the profession and 
the individuals who compose it. 


5 >) 





New Flexible Mannequin 


Announced By Lloyd 


A very interesting new mannequin has 
been produced recently by Lloyd Display 


Equipment Company, Inc., 500 Seventh ave 
nue, New York City, according to S. Matz- 
ner, who heads the firm. The figure is fully 


jointed and is said to be able to assume 
any pose. 
The mannequin is made trom papier 


mache, and is jointed in fifteen sections by 
springs inside the form. The figure comes 
14, properly sculptured for apparel 
ranging from Six 
of the figures were recently used in the win- 
dows of Saks-Fifth avenue, New York City. 
A photograph of this display will appear in 
the July issue of DISPLAY WORLD. 


in size 


sports wear to formals. 


Hecht Fixture Company Founder 
Is Dead At 79 


Jacob Hecht, founder of the Hecht Fixture 
Company, 313 West Adams street, Chicago, 
died at his home on May 19 after a lengthy 
illness, at the age of 79. 

He was well known to three generations 
in the display field, having organized the 
Hecht firm in 1892 and being actively asso- 
ciated with it until his retirement about five 
years ago due to illness. Previous to 1892 
he was connected with the Belle Hickey 
Manufacturing Company, St. Louis, Mo. 

The business is being conducted by his 
Jack F. Hecht, president, and a 
nephew, R. J. Hecht, vice-president. 


Son, as 


C. R. Crawley Resigns 
From Peck's 

Charles R. Crawley, who has directed dis- 
play for George B. Peck Company, Kansas 
City, Mo., for the past two years, has re- 
His future plans have not yet been 
announced. He is replaced at Peck’s by 
Harry Garfinkel, for many years with Harz- 
feld’s, of the same city. 


signed. 


Chain Art Display 
Under New Ownership 

O. H. Strom and Samuel 
taken over the Chain Art Display Company, 
635 Third avenue, Brooklyn, N. Y. The firm 
specializes in cutouts and background novel- 


Canner_ have 
ties. 


Moulding Display Panel 
Issued By Lees 


A new display panel showing stainless 
steel snap-on mouldings and cabinet trim 
has just been issued by The John Lees 


Company, Muncie, Ind. 
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Display Men raved about 





When you 
come to the 
WORLD'S 
FAIR 
* 

Plan to visit 
our complete 
showroom 











*SEE the new “JITTERBUG” JUNIORS 
*SEE the new “TEEN-AGERS” 
* SEE “CLARK” & “EARL” 2 of our 5 he-men 


P. C. MILEO. 7 West 36th St.. N. Y. City 


BOOTHS 41 and 42 


i. A. D. M. Convention -- Hotel Astor 











“SUZANNE” 


... dramatic star of the new Fall 1939 Mileo “originals.” 
She’s lifelike—with the features of a Harper's Bazaar 
beauty. She wears clothes to perfection (for she’s 
shaped with the new foundation figure). Her wig is 
smartly new. She’s utterly individual ... and so are 


her sisters (both standing and sitting motion poses). 











(Creator Since 1900) 






















































WINDOW DISPLAY 
MATERIALS — USED 


Used in building some of America’s outstanding win- 
dow displays. Included are 28 children’s manikins, fully 
dressed, size 2 and size 3 infants; 14 Italian Organ Grind- 
ers and Monkeys (full size figures) full round papier 
mache figures with MECHANICAL ANIMATION, 
fully dressed in actual clothes. Also 13 full round “Baby 
Doll” figures, 5 ft. tall, as well as 28 full size feathered 
flamingoes, 14 full size feathered parrots and macaws in 
brilliant tropical coloring. Everything in perfect condition. 





For Information Address: 


MALING BROTHERS 


Display Dept., 811S. Wabash Ave., Chicago, Ill. 
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Here and There 


ston, sales promotion department, Heirloom as seen at the Paris Openings, will becom 
Needlework Guild, Inc., “At any time during you better if you are properly corseted 
the day one could see crowds of people stand- Paris Opening, °39.’ 

ing in front of the window, for this is the “The homasote monuments (a different on 
first time that a big blow-up of a picture has in each of four windows) were painted an: 
been featured in a window of this type. This cut in very forced perspective. Plaster pig: 
display resulted in wonderful activity in the ons, modeled and cast in our own shop, fi 

new Art Needlework department of Gimbel around the monuments and gave added per 
srothers.” spective to the windows. 

I consider the French poodles quite nove 
They were cut from homasote, and featur: 
and the short hair were painted on. For t! 
longer hair, stripped paper was stapled to the 
homasote. 

















The lower photograph is of a display by 
George Fuda, Cotrell & Leonard, Albany, N. 
Y., who describes it as follows: “This is one 
of a series of windows I ran on the Paris 
openings. Using the ‘Paris Openings II’ edi- 
tion of Vogue for my fashion advice, I also “The lighting was planned to give th: 
used the theme of its cover (namely, carrier mauve Arc de Triomphe more depth. This 
pigeons that announced the openings, flying same effect, as seen in the illustration, was 
above famous monuments of Paris) for my created in the other displays also. Although 
set-ups. I approached the promotion from but a single complete outfit was shown in each 
a little different angle, however; my signs window, this series did marvelously well for 
read: ‘Vogue—these lovely spring fashions, our higher priced merchandise.” 























\n example of a cutlery display from our 
neighbor to the south is seen immediately 







above Installed under the supervision of 
Ervino Wilhelm, for the Casa Augusto Wil- 
helm, this window is superior to the general 







run for such merchandise in the more “dis 
play-conscious” North America, and is an in 
dication of the progress being made in display 
in Brazil. Casa Augusto Wilhelm is located 
at Cachoeira, Rio Grande do Sul, and Senor 
Wilhelm writes quite frequently to DISPLAY 
WORLD for advice on display—both window 














and interior treatments. The firm specializes 
in “ferragens, loucas, e vidros’’—or iron-ware, 
crockery, earthern-ware, and glass. As an 
example of the interest in display, the follow- $75/ Rosse 
ing is quoted from a recent letter: “If in’ the 






material you may have available there ts 






something which we have not mentioned here, 


be of use, 1t would be a 





but which would 





favor to send it on to us. Here in this out 







oft-the-way city we are always hungry for 






commercial food.” 






Displays which tie-in with current events 


ind the like are alwavs effective. Hence the 






window seen at the upper right stopped 





crowds constantly while it was on view in 
New York City a short time ago. Installed 
by Gimbel Brothers, the background consisted 








of a blow-up of a scene from “Juarez,” the 






new Warner Brothers picture. The back- 





ground scene is of Napoleon III's council 





chamber, in which needlepoint panels were th« 






principal decoration. The display of needle 





point in the window carried out the theme per- 
fectly. According to a report from Dee Bur- 




















—At upper left, a display by Ervino Wil- 
helm, for the Casa Augusto Wilhelm, Cacho- 
eira, Brazil . . . upper right, a scene from 
"Juarez" used as a background for a Gimbel 
Brothers display, New York City . . . right, 
an interesting setting by George Fuda, 
Cotrell & Leonard, Albany, N. Y.— 
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SEASON'S SPIRIT CAUGHT IN 
MANHATTAN WINDOWS 


[Continued from page 9] 

Here the title, “Twinkle, Twinkle, Little 
Star—”" is lettered in black script on a white 
telescope decorated with bows and ruffles of 
the red and white checked gingham and 
focused on a constellation of stars of the 
same fabric in relief on the white center 
panel. A red-checked flounce enlivens the 
graceful white compo crescent moon on 
which a charming mannequin takes her ease. 
\ctually she is seated on a scaffolding of 
white painted wood almost entirely con- 
cealed by her wide swirling skirts. “Checked 
Gingham—modern craze with all the old- 
fashioned charms and virtues ... in quaint 
evening dresses with dust ruffles and_ bol- 
eros,’ reads the fashion text. 

Adjoining windows dramatized such old 
favorites as “Little Boy Blue” with two life- 
like young mannequins lying at ease under 
a cleverly contrived haystack, “Bo-Peep” 
with two pink-nosed ruffled gingham sheep, 
and a brown gingham spotted cow as the 
piece de resistance of a window entitled 
“Where Are You Going, My Pretty Maid?” 
Equally charming were the children’s set- 
tings using the more juvenile verses such 
as “Little Miss Muffett’” and “Ride a Cock- 
Horse” as the inspiration. 

“Colorful! Casual! Nautical!’—was the 
tempting dramatization of “beach and swim 
clothes” Display Director 
Beaumar Jaimes of Franklin Simon's, with 
an eye to “More Color In a Man's Life 

Sunny yellow walls and yellow’ sand- 
strewn floor made an ideal setting for the 
clothes of many colors, arranged with 
studied masculine carelessness along the 


presented — by 


wooden boardwalk or draped casually over 
the dark green rope rail along the back- 
ground. Focal point of the window was 
the ship's riding light swinging from a 
weather-worn wooden pile, directing the eve 
to the deeply suntanned form in gay swim- 
ming trunks mounted on a dark green drum 
directly beneath. 

A distinct departure from ordinary display 
technique was the placement of a large as- 
sortment of merchandise underneath the 
boardwalk—an arrangement made _ practical 
by the position of the window, which is so 
high off the ground that the floor appears 
to be almost at eye-level. Too, a large 
spotlight played directly onto the merchan- 
dise to lend it greater prontinence. The 
green and vellow rubber beach toy and 
green and vellow-lettered wooden signboard 
are keyed to the lively color scheme of the 
window as a whole. 

The latest styles in men’s headgear were 
shown promenading in and out of the Lee 
theatre, in the display seen in the last 
photograph on page 9. This window was 
created by W. Bayard Okie, Jr., for Wal- 
lachs Brothers, Fifth avenue. Elastic knit- 
ted wire served as the displayer, done in 
silver and bronze. 





Display Consultant Named 
For Revillon Freres 
Hugo Gnam, Jr., designer, has been named 


consultant for Revillon Freres, New York 
City, in the renovation of the store’s inte- 
rior and window display. Work on _ the 


display windows has already started. 
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GRASS MATS 


15 Colors ... All Stitchings 


RA 


NATURAL 


* 


FFIA 


COLORED 


* 


Julius Loewith. Ine. 


Established 1909 
120 East 16th Street, New York City 





“"EVERYTHING IN 


Sati z* “ 
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PERMO BINDER t 


le Your Copies with this 


BINDER 


A Click and Magazines are Bound 


UR many tho n f 
KR Ny Ind Dscribers who have wished 
expen ive way of binding and preserving their 


f DISPLAY WORLD we offer the new and beautif 


very definite need. This binder 


is simple t se. No punching or marring of magazines 
necessary. A click and the magazine is in ind with 
patented nstruction any i In be aq ‘ Ind isily 
removed without disturbing the other m Wgazin in the binder 
One bind Ids 12 é 

In addit their pra ) PERMO BINDERS a 

nands ! Ippearan that ft t y r ygazine 
into d xe library editions of beautif k 1 book 
y bookcase or on the library table, whether in the t 

ff PERMO-BOUND magazines are fitting compar 

st editions. 
* 

Send 


check for $1.50 for each binder desired, $1.75 foreign. 


Cincinnati, Ohio 














BRICK ---IN SHEETS 


RED BRICK — WHITEWASH BRICK 
Herringbone Brick 


Looks and Feels Like Genuine Brick 


SHEET SIZES—4’x8’ and 4’x10’ 
Easily and Quickly Nailed in Place 
When the New York World's Fair decided to reproduc 
INDEPENDENCE HALL they selec ted Stonetone Brick 
for its beauty f coloring and perfect simulation of 
period brick. 
It is this same authentic brick reproduction we are 


offering designers of distinctive displays. 


TIMBERTONE DECORATIVE CO., Inc. 
211 EAST 45TH STREET, NEW YORK, N. Y. 
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Point-of-Sale Gallery... 


OF NATIONAL DISPLAYS i: 




















—A novel three-di- 
mensional effect is 
achieved in this dis- 
play by a “practical 
prop’ construction of 
the cart, designed to 
hold an actual bottle 
of wine. The display 
recreates the atmos- 
phere of the Califor- 
nia monastery where 
the wine is made and 
has been well received 
by the trade. The 
display was developed 
for Picker-Linz,  Inc., 
through the coopera- 
tion of the Green- 
Brodie Company, and 
Einson-Freeman Com- 
pany, Long Island 
City, N. Y.— 
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—Five pieces made up the entire unit in 
the Stanley tool display by Leo H. 
Fuller Studios, Long Island City, N. Y. 
Actual tools are shown in the hands of 
the little carpenters, suggesting their 
many uses. The display is colorfully 
processed on mounted wood-grain paper. 
A successful touch of humor in this point- 











—Johnson & Johnson 
is using this dominant 
window display to in- 
troduce a new "Tek" 
toothbrush. Featuring 

















































the "news" appeal, it J 
catches the eye and of-sale promotion is one of the chief c 
quickly tells a story of reasons for its great popularity in hard- 
a quality product at ware stores throughout the country— ie 
a popular price. The , 
product package has 1 
a prominent place. —Cluett, Peabody & Co. is aiding its h 
Created and _litho- dealers to merchandise ‘Arrow’ shirt en 
graphed by The Forbes and tie ensembles by means of this ef- pr 
Lithograph Company, fective curved walnut displayer. The de 
Boston— plywood unit, finished to harmonize with flo 
IMPROVED / store interiors, is shaped by a special off 
Y | ; 7 process and provided with brass clips to an 
O times Longer hold the merchandise in place. The ai 
combination of smartness and utility has 
won enthusiastic reception by haberdash- | 
ers and department stores, it is said. une 
The display is 15 by 20 inches— Wa 
cor 
W. 







—"'The Old Town Tav- 
ern Keeper,’ genial 
character who ap- 
pears in current ad- 
vertising for Town 
Tavern rye whiskey, is 
the central figure of 
this new window dis- 
play being distributed 
by National Distillers. 
The figure is repro- 
duced in __ full-color 
photography, with the 
hands extending from 
the background. One 
holds a pipe and the 
other a gold medal- 
lion with an actual 


ribbon— 
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Chicago Display Club 
Holds Annual Banquet 


More than 100 displaymen from Chicago and surrounding cities 
attended the annual banquet of the Chicago Display Club, held at 
the Merchants and Manufacturers Club, Merchandise Mart, on 
Monday night, June 5. Carl Gestrine, Butler Brothers, president 
of the Chicago group, capably served as toastmaster, while L. J. 
Dwiggins, The Reyburn Manufacturing Company, was responsible 





for the arrangements. 

The principal speaker was W. L. Stensgaard, president, W. L. 
Stensgaard & Associates, Inc., Chicago, who advised his hearers 
to “analyze your store’s customers, the store’s policy, and its mer- 
chandise; then adopt a consistent treatment for your displays and 
follow it through to the last detail.” Adherence to a given policy 
of display produces more results than hit-or-miss display, he added, 
even though a particularly clever individual display idea might 
tempt one to deviate from the established policy. 

Erwin A. Hiffman, Hiffman Display Service, St. Louis, and 
president of the International Association of Display Men, urged 
those present to attend the I. A. D. M. convention in New York 
City, June 25-29, outlining reasons why the well-informed display- 
man should be present. He introduced Syl C. Rieser, executive 


—_— 





secretary of the association, who gave a summary of the conven- 
tion’s program and special events. 

Frank G. Bingham, Robertson Brothers, South Bend, Ind., with 
the assistance of several members of the Northern Indiana Asso- 


ie oe el 


ciation of Display Men, gave a humorous “behind the scenes” talk 
on South Bend display. The Hoosier Quartette, members of the 
N. IL. A. D. M., sang several familiar selecticns. 

Sam Honoroff, Midwest Paper Products Company, Chicago, 
demonstrated his ability as a magician, to well-earned applause. 

R. C. Kash, editor, DISPLAY WORLD, spoke on the relation 
of display to the problem of building up good will for the store. 

J. W. Campbell, Carson Pirie Scott & Co., and Ray Bianchi, 
Goldblatt’s, were presented certificates of award by the Chicago 
club for outstanding display work during the past vear. 





Washington Club Honors 
Joseph B. McCann 


Members of the National Capital Display Club met Friday night, 
June 9, at a dinner given by the organization in honor of Joseph 
B. McCann, display director, S. Kann Sons Company, Washington, 
D. C. MeCann has been chosen by the nominating committee of 






















ro the International Association of Display Men as candidate tor the 
aa. presidency of the association, which, unless unexpected opposition 
The develops in the form of a candidate nominated from the convention 
vith floor at the June 25-29 meeting, is tantamount to election to the 
cial office. McCann has served as first vice-president of the I. A. D. M., 
; to and his name has been mentioned frequently in the past as a logical 
The contender for the new honor. 
4 John L. King, also of S. Kann Sons Company, is president of 
nid. the Washington club. Directly in charge of the plans for the dinner 
, was L. A. Banks, The Hecht Company, while the arrangements 
committee was composed of W. A. Gray, Lansburgh & Brother; 
W. L. Bowman, Woodward & Lothrop; O. D. Grimes, Palais Royal, 
Inc.; E. L. Hernden, Woodward’& Lothrop; W. L. Wardrip, Wil- 
liam Hahn & Co.; W. R. Dick, Jelleff's, Inc.; Paul Firestone, Julius 
Garfinckel Company; W. J. Alkire, Raleigh Haberdasher; N. Van 
Der Linden, Woodward & Lothrop; K. Wolff, Modern Display 
i Company. r 
















H. G. Cranston Joins S TH I S N EW R.H.C. B 0 0 K 
Dover's, Inc. j . 
W \t's packed from cover to cover with illustrated suggestions 
on the advantageous and profitable uses of metal display 


equipment. 










For three years advertising and display manager for the Arthur 
Caddel Company, Paris, Texas, H. G. Cranston has accepted the 
position of display manager for Dover's, Inc., Beaumont and Port 
Arthur, Texas. Cranston got his start in the display field some 


If your copy has not reached you, be sure to write for it at 
twenty vears ago with the M. M. Cohn Company, Little Rock, Ark. 


once ... IT'S FREE! It will prove of real value in planning 
new stores, store revisions and modernizations, equipment 
replacements and additions. 













Joshua Brown Joins y 
Alfa Displays " 
Formerly with Reiss Advertising and Metro Associated Services, R E F L E CT ! R a) HAR DWA RE CORPOR “ T | 0 N 


Josh a. a oe . P, ‘ ‘ . , os — 
Joshua Brown has joined the Alfa Display Company, 95 Madison WESTERN AVENUE AT 22ND PLACE, CHICAGO 
avenue, New York City. He will handle production. New York City: Office: Marbridge Bldg. Broadway at 34th 












PROFIT-WISE 


DEALERS ARE 
MAKING MONEY 


With This New, Fast Selling Item! 
There Is a Ready Market For 


MOULDINGS 


ou how it opens new 
is bring NEW 


nt customers 


for you, as well 


{ 
ress helds 


rofits fron our prese 


GET YOUR SHARE OF THIS MONEY- 
MAKING MOULDING BUSINESS! 


Chromium covered moulding — Foil covered 
moulding — Stainless Steel moulding — Auto- 
motive metal moulding — Architectural metal 
moulding — Snap-on metal moulding and Frame 
moulding . . For Display Booths, Theatres, 
Fronts, Bars, Furniture, etc., etc. 





Manufactured by 





314 W. 44th ST. B new YORK CITY, 





geae™ 


Are you one of the 
@ few who haven't yet 
discovered that Show- 
card Artists and Sign 
Men are demanding 


CARDCRAFT 


The Board That Has Everything 


COMPLETE RANGE 
@ A surface for every pur- 


pose. 





of 
COLOR SELECTION 


From the brilliant to the 
subtle pastel shades. 
. 


QUALITY 


The supreme achievement 
of master craftsmen. 
* 


ECONOMY 








@ A price to please the 
most critical. 


GET WISE: GET MORE PROFITS 
—STOCK 


Cardcrafts, Inc. 


115 Wooster Street New York City 
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SO YOU'RE GOING TO THE FAIR! 
[Continued from page 7] 
interesting adaptation, while another is in 
the use by the Steuben Glass Company of 
large boxes of glass ware on circular col- 
umns lighted within. The Pittsburgh 
Plate Glass Company's exhibit of structural 
glass shows miniature store front treatments 
in so 


from 


with some excellent ideas. Here, as 
many other exhibit buildings, actual working 
demonstrations operated by the observer are 
very effective. 


DU PONT BUILDING. 


hibit vou must not miss, if only to see the 


This is one ex- 


“Lucite” cut-out murals on the interior. (See 


page 7.) Lucite is made from 
water and has the peculiar 


picture on 
coal, air, and 


—tThe figure of Italia sits proudly atop the 
beautiful Italian building. From her feet 
gushes a waterfall which cascades over the 
central front of the structure ... ''Hairpins," 
lighted by fluorescent tubes, and a mush. 
room-shaped light source on the "promenade 
deck" of the Hall of Fashion attract interest 
... The central figure of the sculpture adorn- 
ing the Administration building rises above 
the towers of Manhattan, lifting the veil 
that obscures the world of tomorrow— 
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ability to carry light around bends, wh 
naturally promises much in the way of « 
oration and display uses. In the mural n 
tioned above the Lucite is colored and 
ranged to stand out from the backgrou 
This should be enough to justify a tri 
the Du Pont building, even if the fasci: 
ing chemical magic to be seen there 
absent. While you are in the building, 
the marionette diorama in the center of 
area. 

UNITED STATES STEEL BUILDI 
Relief murals made of stainless steel fu 
background ideas galore. See the Hal 
Tomorrow on the second floor, as well as 
diorama of a complete steel mill, for i: 
in novel construction and lighting. 

GENERAL ELECTRIC BUILDING 


first thing that catches the eye here is 


attractive illumination in pastel shades be- 
hind walls of wavy glass. General Electric, 
incidentally, is attracting plenty of crowds 
with its House of Magic—where Stroblite 
again gets in its eerie work—and Steinmetz 
hall where 10,000,000 volts of man-made 
lightning thrill the spectators. 
WESTINGHOUSE BUILDING. 
notable round 


This is 


because of the full 12-foot 





J UME.” EVI9 


ures and utensils used as a mural around 
t interior of the rotunda. The mural de- 
picts the progress of woman from early days 
the present—and the future, represented 
by a woman in a cellophane gown and little 
else. Note Westinghouse’s use of the strobo- 

ype—a device which has real display pos- 
sibilities. The stroboscope, through light 
beams, makes moving objects reveal the inti- 
mate details of their motion—such as a 
swift stream of water being broken up into 
clearly visible drops. 

FIRESTONE BUILDING. Here is one 
of the best dioramas of the fair This one is 
about 30 feet long by 15 feet high by 12 deep 
and shows the gathering of rubber. It is com- 
pletely animated and with sound effects— 
“latex” actually drips from the cuts in the 
trees, the figures are in motion, and_ bird 
and animal effects apparently come from the 
jungle. Firestone also produces regular 
automobile tires while you wait 

MARINE BUILDING. Not complete. The 
9)-foot prows of two ocean liners form the 
entrance. 

REMINGTON-RAND BUILDING. Gen- 
erally nice exhibits, but nothing spectacular 
except possibly the huge illustrations. 

HALL OF INDUSTRIAL SCIENCE. Not 
completed, although Bakelite Corporation 
has a most interesting exhibit showing the 
actual making of plastics. Most of the ex- 
hibits are spectator-operated. 

MAN, HIS CLOTHES, HIS SPORTS 
BUILDING. Very much incomplete—mur- 
als not even completed on exterior. How- 
ever, note this building down as a “must.” 
The Palm Beach exhibit was far enough 
along so that it is plain that this company 
has again added something to display. Huge 
figures are set at an extreme angle so that 
they appear to be falling out on the spec- 
tators. Each group is on a turntable of 
heroic size, and portray apparel for the of- 
fice, formal wear, and sports. This is the 
only exhibit even partly completed in the 
Man building, but there will be plenty of 
display ideas here when the exhibits are 
done. 

EASTMAN KODAK. Nothing of partic- 
ular interest, except for the nice job of 
education done via display. 

COURT OF STATES—North Carolina. 
Blowups are most important here, plus il- 
luminated transparencies in shadow boxes. 

Many of the state exhibits are not com- 
pleted, but among those done are the follow- 
ing which give a fair cross-section of the 
lot: 

Maine—actual outdoor atmosphere, in- 
cluding a pine aroma the instant you enter 
the building. In the foreground is a lake 
filled with mammoth trout. At the right 
hackground is a painting of a seascape, with 
the most realistic simulation of breaking 
surf we have ever seen. This is done | 
means of a series of rollers bearing sheets 
of irregularly curved wall board painted in 
the greens and blues of breaking waves, and 
hacked up with cotton on the other side. 
lhin strands of cotton are stretched out on 
almost invisible netting and attached to the 
rollers, thus having the appearance of spume 
being tossed up from the water. At the roll- 
ers revolve, the waves seem to roll in with 
Hing spray. The whole effect is vividly 

il, and every visitor to the exhibit com- 

nts on its natural appearance. In another 
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Now Animate your 
displays with color! 
Displays flame or glow with 


changing hues that gradually 


melt into one another. 


WwW 


Eye-compelling, ethereal beauty. Effects 
limited only by your own imagination. 
Successfully applied to glass, plastics, and 


all material either opaque or translucent. 
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The Hanford 
MAGIC COLOR- 
BLENDING BOX 








COMPACT: 4” 


wide; 7” long. 


deep; 5!” 


USABLE ANYWHERE: Win- 
dows; Show-cases; Niches; 


Coves; Ledges. 


TO OPERATE: Just plug into 


an A. C. line. 


Complete with lamp, cord, and 





motor. 





When in town for the I. A. D. M. conven- 
tion, and during the World's Fair, call and 
consult us about our color lighting devices. 


PRICE $]2.90 


Send your order or 
write for particulars. 


HANFORD LIGHTING COMPANY, INC. 


L26 LAPATET ITE STREET. 


NEW YORK, N, Y 








BAMBOO 


AND 


RATTAN 


RAW MATERIALS 
FURNITURE 
ACCESSORIES 


All Sizes Stock on Hand 


WRITE FOR SAMPLE 


UNUSUAL ProDUCTS Co. 


4568 BEVERLY BLVD. 
LOS ANGELES 














PLASTIC 





ART se 


Mfg. Window Displays 
152-160 W. Walton Street 
Chicago, Illinois 
* 


Manufacturers of Composition 


PLASTIC and RUBBER 
ART DISPLAYS 


of Distinction for 


STORE INTERIORS 
STORE WINDOWS 











“Serving the Display Profession”’ 
Distinctive Display Equipment and Novelties 


NAT SIEGEL 


39 W. 37th St. New York City 
Bet. 5th and 6th Ave. Phone Wi 7-8485 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 


























2SPEED OSCILLATING 








THERMOMETER, 
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Tmetion STOPs tw 











PEEDWAY has eliminated 

the two big problems in 
display animation — High 
Cost and Motion Engineering 
—with the announcement of 
(1) The Motioneer and (2) 
The New SpeedWay Techni- 
cal Service. 


The Motioneer is a new, 
silent 110-120 V AC-DC pen- 
dulum motor that can be 
bought with mounting brack- 
et. cord and plug for as 
little as 50c each. It is 
silent, is operated by a no 
spark mercury switch, no 
annoying radio interference, 
self starting and will oper- 
ate continuously for 10c a 
month. Almost any motion 
or series of motions can be 
obtained with a Motioneer. 


The SpeedWay Technical 
Service brings without 
charge to any display build- 
er or advertiser the services 
of a staff of animation engi- 
neers, specialists in produc- 
ing the desired motions on 
displays at the lowest prac- 
tical cost. From a rough 
sketch or description of ac- 
tion, speed, etc., desired 
SpeedWay Technical men 
will work out the most effi- 
cient way to obtain this mo- 
tion or series of motions, 
and will submit same with 
specifications, cost, etc. This 
service is maintained by 
SpeedWay for you. Use it 
freely. 


Write for Bulletins on (1) 
The New Motioneer, (2) The 
Complete line of SpeedWay 
Back-Geared Motors and dis- 
play mechan‘sms (3) Speed- 
Way Turntables. 


Display Motion Division of 


1839 S. 52nd Ave. 
CICERO, ILL., U. S. A. 
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portion of the exhibit there is a reproduction 
f an old ship, wharf, and the like. 
West Virginia—dioramas and transparen 
Cies. 
Georgia—dioramas and transparencies. 
New 
small lagoon of their own in which rides a 


England states as a group have a 
full rigged schooner. 
RUSSIAN BUILDING. This 


serious bid to over-shadow 


makes a 
very anything 
else at the fair; how well it succeeds can be 
seen in the photograph on page 7. The stain- 
statue of the worker, bearing a 
towers 225 lofty feet above the 
(See illustration on page 7.) The 
interior was not completed at the time of 
our visit, but some $4,000,000 will be spent 
In a small building nearby the statues 
flanked by motion 
contentment of the 


less steel 
red star, 
ground. 


on it. 
of Russian 
showing the 


heroes are 
pictures 


element. of 
exhibit—but 


worker. There is an 
propaganda about the entire 
every other exhibit at the fair has the same 


Russian 


purpose. 

JAPANESE PAVILION. This is in the 
form of a Shinto temple and the lovely 
interior is filled with art objects too numer- 


ous to mention. Included, however, is a re- 
production of the Liberty Bell done in pearls 
and diamonds and worth $1,000,000. One 
portion of the exhibit shows a ship bearing 
two Japanese-made mannequins—represent- 
ing the friendship of Japan and the United 
States. demonstration of 


silk-making, 


There is also a 


while in a smaller pavilion one 


—Upper illustration, the stainless steel 
statue of Mercury which dominates the en- 
trance of the Ford building. Built on the 
cantilever principle, the absence of supports 
makes possible a ‘‘fluidity’’ that is fascinat- 
ing... . The statue by Joseph Renier, in the 
Court of Communications, symbolizes the 
overwhelming speed of modern communica- 
tions. In the rotunda of the Adminis- 
tration building appears this interesting dis- 
play of “World of Tomorrow’ mannequins 
by Cora Scovil. The figures are flexible, in 
various colors, and show the activities of the 
woman of today as well as her counterpart 
of the future— 
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ill is covered by a tremendous photomural 

a hundred or more sections; this shows 
Mt. Fuji and the surrounding countryside. 
The mural is fully 125 feet long by 35 feet 
in height. 

ROUMANIAN BUILDING. The wall 
treatment here is well worth seeing, while 
the glass “cutouts,” bold relief figures, use 
of color and form are all excellent and have 
display adaptation possibilities. The use ot 
glass is particularly good, a variety of dis- 
play uses being suggested. “Marble” col- 
umns and the roof are lighted from within. 

Many of the exhibits for the smaller coun- 
tries are not vet completed, among them 
being Lithuania, Portugal, Yugoslavia, San 
Domingo, etc. 

NORWAY. 
interest. 

\RGENTINA. Not completed. 

CANADA. An interesting diorama, ani- 
mated, shows the Banff territory, another 
that of the Evangeline territory. A giant 
map mural is done in copper. 

PAN-AMERICAN BUILDING. Not com- 
pleted. 

ICELAND BUILDING. 


dominate, the best being a 


Nothing of particular display 


Dioramas pre- 
large one ot 
Leifr Eiriksson and his galley as he sighted 
America in 1000 A.D. 

EIRE BUILDING. Displays show the 
progress of Ireland from ancient time up 
to its present status as an independent na 
tion. Nothing of particular display value. 

UNITED STATES GOVERNMENT 
BUILDING. This is really the most im- 
pressive building at the fair, its simplicity 
powertul contrast to the 
ornate Russian building near by. You will 
catch your breath when you first enter and 


being in more 


catch sight of a tremendous painting which 
extends from the floor to the loity ceiling. 
Done in delicate, but glowing, colors, the 
subject of the painting is a bit doubtful ac- 
cording to the spectators, but there is no 
denying its strength. 

Large translucent statues, having some- 
thing of the appearance of soapstone but in 
reality made of Lucite lighted from within, 
appear at intervals all through the building. 
Back of vertical back 
ground panels which descend in a_never- 


these statues are 
ending procession. 

One of the features is a revolving diorama 
some 30 feet long; first it shows the barren 
countryside where soil and tree conservation 
is not practiced, then the entire diorama re- 
volves and portrays the opposite effect. 

Among the other interesting displays are 
those in which colored transparencies are 
given more realism by being constructed in 
animated displays that 
show the flow of currency and how it func- 


two or more planes; 


tions in all forms of industry: a diorama 
that shows the slum district of a city—the 
buildings then disappearing into the floor 
o1 the display and being replaced by modern 
city streets: a diorama in which the prog- 
ress toward better rural living conditions 
are shown, with tiny spotlights picking out 
the points of interest; in another diorama 
one scene switches over and another appears 
Instantly to show a logical sequence. 

FINLAND BUILDING. Nothing of par- 
ticular display interest, although the vertical 
stepped-back planes on which the blowups 
arc arranged are novel. 


WISS BUILDING. The group of fea- 
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They will repose languidly in beach costumes, or become the embodiment 


of action in sports ensembles. 


Marionettes are fully jointed. Designed and 


sculptured in collaboration with Saks-Fifth Ave., New York. 


See these Marionettes while attending 
the |. A. D. M. at our Display Salon, or 


write for photographs. 


COPYRIGHTED, PATENT APPLIED FOR, ALL RIGHTS RESERVED 
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NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets and draperies. The perfect 
color for use with air-gun to re-color old 


fabrics. All colors and Black. 


For complete information and sample write 


HELMS CHEMICAL COMPANY 


58 W. Washington Blvd. Oak Park, Ill. 














When Writing Advertisers 
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HAND MOLDED 


BORN FLEXIBLE 
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Goodman New Balloon Sleeve Form 


Patent 1.808459 
Where To Use Them... . “EVERYWHERE” 
l. Men’s suits, topcoats, robes $3.25 


2. Women’s jackets, coats, sportswear $2.50 
Bovs’ suits, coats, robes, sweaters $2.50 

4. For men’s, boys’ ind 
Beach Display 


JOBBERS: Write for Sample for Show Room! 


GOODMAN .<Zcx'vc, COMPANY 


makers of the famous 
Goodman Patent Sleeve Forms Motion 
19 West 34th St., New York, N. Y. 
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MARTIN'S 


MODE RTL 


aks 


The Books Thousands 
of Professionals 
are using 


The books that 

\\ are lifting busy 
\ cardmen, display 
DS Managers and Students 
out of the rut.. 


ze" \\ has picked the 
~ cream of the 
IDEA CROP 

For you..... 


Every week you operate 

2 without this help costs 
you more than the price 
of the books... 


ORDER YOURS 
TODAY 


Put Martin to 
work For you.. 


Wr) 


MARTIN, 


Olarlntcl(oue Slelater- 
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tureless statues of stainless steel are defi- 
nitely good and with display possibilities. 
One feature that caught the imagination of 
the crowd is that in which life-size mountain 
climbers (cut trom pheto blowups) swing 
realistically from a rope on the face of a cut- 
out blowup of a sheer cliff. 
TURKISH BUILDING. 
tinguished by the beautiful waterfall down 
the center of the building, and for the non- 
reticence of the statue which dominates the 
room. 
DENMARK. 
other Scandinavian exhibits, this is a bit dis- 
appointing from the display standpoint when 
we consider the excellent work being done 


Principally dis- 


Just as in the case of the 


by Scandinavian displaymen in general. The 
best feature here is the use of unfinished 
wood to symbolize buildings, mountains, etc., 
and the use of wooden soldiers, buildings, 
and the like arranged as “graphs” to show 
the contribution of Sweden to industry. 

NETHERLANDS. The exterior has a 
magnificent portrayal, in stained glass, of 
the coronation of the Queen of the Nether- 
lands. This is flanked by others showing 
the achievements of the nation. On the in- 
terior, huge sheets of glass stretch from 
floor to ceiling—apparently sand-blasted to 
form their scenes of Dutch life. Color and 
size are the predominant features of the wall 
decorations, some being little short of gaudy. 
Spiral displayers are used to a great extent, 
and you will want to see the bold black and 
white murals at the rear of the interior. A 
tremendous, animated diorama is to be seen 
in the Netherland’s Indies section of the 
building. 

ITALIAN BUILDING. This is magnifi- 
cent, as can be seen by the photograph on 
page 52. A watertall flows down the entire 
central front of the building and one enters 
behind the falling water. An ancient mosaic 
first catches the eve, but this is overshad- 
owed by an exhibit on each side of which a 
stream of water pours down behind glass. 
This is lighted so as to appear bright green 
at the top, shading into olive green at the 
bottom. Statues adorn each side of the 
main hall. An enormous relief map of Italy 
and the surrounding sea covers one wall, 
being broken away in two spots to permit 
the use of shadowboxes for featured dis- 
Dioramas show portions of modern 
Rome—under such titles as “Capitolium in 
the new Rome of Mussolini.” A number of 
statues by old masters are on view, while 
murals of baked enamel are distinctive. Be 
sure to see the full-relief murals showing 
Italian workers and athletes; these are in 
heroic size in off-white plaster and have 
real display value. Before a_ scintillating 
background of dark blue and gold stands a 
large statue of King Victor Emanuel. 

HUNGARY. Nothing of particular inter- 
est except an attractive display arranged in 
vertical style against an off-white wall—the 


plays. 


display floor being made of massed pots of 
geraniums. 

NATIONAL CASH REGISTER BUILD- 
ING. An excellent series of animated dis- 
plays showing use of the company’s machines 
in all industries. 

HALL OF MEDICINE. The dominant 
figure is that of a huge man whose heart 
beats are audible—even made visible by a 
pulsating red glow. 


GOODRICH BUILDING. This exhibit is 


JUNE, 1929 


characterized by the number of actual mot 
demonstrations. Be sure to see the | 
model airplane in the realistic cloud- 
setting. One display window here ha 
large tire which rolls back and forth, 
parently without support of any kind, be 
a landscape. This is said to be done by 
ing a weight inside the tire and a trav: 
magnet under the “road” on which the 
travels. According to the attendant, 
the development of Ray Stratton, oi 
Goodrich firm, and is said to be pate: 
RAILROADS BUILDING. Trains o:1 
types are on display, but the particular ; 
of interest is the mammoth diorama of 1 
roads at work. Completely animated, 
display is some 20 feet high and fills 
center of a circular room 100 feet or mot 
diameter. Everything with which a rail 
is concerned is shown—mountains, mit 
quarries, even a working model of a stee 
mill. Around the walls of this room are 
statistical displays showing the part played 
by railroads in industry. Included is a very 
original graph made by pasting white tape in 
squares on a huge mirror, then using red and 
blue neon tubing for the graph lines. 
CHRYSLER BUILDING. 
the finest exhibits at the fair. 
a display shows a motor apparently sus- 
pended in air, pulling a cluster of angel's 
hair on which two mannequins sit. Close 
inspection is necessary to reveal the sup- 
porting brackets, and the illusion of “riding 
Spectator-operated 


This is one of 
In one room 


on clouds” is perfect. 
displays are very abundant, such as pedals to 
operate a speedometer, buttons to push to 
show the difference in the amount of noise in 
an insulated car and the reverse, etce., etc 
The ceiling of this room is particularly good 
—done in terra cotta, interrupted at regular 
intervals by step-backs in the same color, 
lighted to focus the illumination on the tol- 
Mirror walls give a tremen- 
A special wind 


lowing step. 
dous effect of vast space. 
tunnel shows the merits of streamlining. 
What is going to be the most popular room 
at the fair this summer is Chrysler's “Frozen 
Forest’—a_ veritable grove of white palm 
trees, actually covered with ice. This ts 
done by circling the trees with coils con- 
taining ammonia, the coils being buried by 
the accumulated frost. Cars are displayed 
among the trees. The walls of this room are 
in deep blue at the base, ranging to light 
blue at the ceiling. Before the walls proper 
are two planes of cut out wall board repre- 
senting ranges of hills, done in terra cotta 
Between two of the Chrysler display rooms 
is a three-sided displayer extending from 
ceiling to floor. In one of its three divisions 
is an enormous three-dimensional reprodu 
tion of Gainsborough’s “Blue Boy,” and 
below it is a blue Chrysler. The “boy” ts a 
mannequin with the same features as_ the 
original “Blue Boy,” and he is garbed in a 
reproduction of the famous blue suit. He ts 
posed before a background done in the same 
manner as the original painting and_ th 
whole setting is surrounded in the usual 
heavy gold frame. The result is indeserib- 
ably appealing. In the same manner, another 
section of the displayer is devoted to a re- 
production of Velasquez’s “The Intanta 
Margrita,” with a car in the corresponding 
orange motif displayed below. On another 
side stands a large statue of Rameses [I 
topping a green car on the platform below 
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don't tail to see Chrysler's “Rocket Port” 
display, in which a model city of the future Lr 
hie is seen, with a rocket ship airport in opera- Oo fg 
. . - , . * a 
tion as the principal feature. You can't ead o 


miss a most stimulating cut-out map of the Sinica ian 


es: 
world, done in off-white and lighted by neon F \o- ; J 
tubing, which covers one wall. The story of Peck y NW VISIT 
lis yrcagtess' Rapist se yen n MAHARAM'S 


transportation progress is told by a motion 


g picture thrown on the map, accompanied by 4} se one BOOTH 28 
‘ -orresponding changes in the lighting. ‘ 

; His oye a 
1s FORD Bl ILDING. A book could be 


THE ASTOR 









































é written about this fascinating exhibit, but 
| lack of space makes it necessary to discuss 
il only a few of its most interesting features. © 
m First in the sequence is the stainless steel 
l- statue of Mercury which soars over the en- a ; 
he rance, as seen in the illustration on page 54. ° 4che 2 This year, more than ever before. we'll be look- 
the Weighing three tons, and 25 feet high, Mer- 5S all ing iorward to the convention os — dager ered 
a deta ; : to meet and greet old and new friends. We've 
in cury is of cantilever construction and pro- really extended ourselves this year . . . our 
ad vides its own support through the draperies exhibit at the convention will be crammed full 
Ines, and one foot. It is the work of Robert of new, different, exciting fabrics and accesso- 
steel Foster. ries. Things you will want to see and use for 
are Inside the building the eye is immediately the coming seasons. And with our showroom 
aved caught by a mobile mural, shown in the just around the corner from the Astor we're in a 
very picture on page 6. With its mechanical parts perfect position to prove our boast that “Maharam 
ye In whirling and light and shadow playing on can fill every display need! 
and its metal surfaces and painted areas, the 
mural is typical of today’s modern age. 
e of Henry Billings had this in mind when he 
oom fashioned it of copper, brass, stainless steel, 
Sus- lead pipes, and automobile parts. Its pri- 
vel's mary value is decorative, although it has a 
lose message ior those who study it. By using 
sup- bas-relief and full relief units, the mural FABRIC. STOREGGATIGOR, 
ding brings new life to the traditional form of NEW YORK—130 WEST 46th STREET 
ated wall painting. Seventy feet long and 30 CHICAGO—6 EAST LAKE STREET 
ls to feet high, it is a combination of many media, ST. LOUIS—915 Olive Street 
h to the moving parts synchronized to work ex- LOS ANGELES—819 Santee Street 
ein actly as they do in the engine of a Ford car. 
etc The featured display in Industrial hall, 
rood where most of the Ford exhibits are housed, 
ular is the “Ford cycle of production,” which 
lor, traces the steps in converting raw materials 
fol- into car parts. This mammoth exhibit, shown 
nen- on page 5, is mounted on a turntable 100 feet 
vind in diameter: it is 30 feet high and weighs 
130 tons. There are eighty-seven large-size 
oom models on “e — re ee fig- We have made application for Letters Patent to protect our flex- 
ozen ures carved in wood, and 133,600 moving 
wn parts. "AN the models are completely vii ible waist construction available with Greneker Manikins. 
5 1s mated. The turntable itself can be revolved 
con- at snag ae by a de tnageie sd Certain of our claims have been allowed by the United States 
1 by motor. Ford engineers solved the mechani- : : cee 
ved cal problem of revolving the huge display by Patent Office and others are still pending. In the opinion of our 
are floating the turntable on pontoons in a moat Counsel, Letters Patent should issue in the near future. 
ight containing 20,000 gallons of water. 
oper Other interesting exhibits of Ford include , : 
i the eames nic pareve farm, a Manufacturers, jobbers and users are asked to take notice that, 
ptta demonstration of machine production com- upon issuance of such Letters Patent, we will take whatever steps 
oms pared to hand work, and dioramas. of : ; 
eee “Everytown.” Also a hint of the highway may be necessary and feasible to enforce our patent rights. 
ions of the future is given in the nature of the 
Luc ramps down which visitors are driven in WV 
and Ford cars. 
Is a GENERAL MOTORS BUILDING. This 
the exhibit is too enormous—-5 acres—to be dis- G R E Pe & K Ee K S T U D | Oo sg i N . 
ina cussed in detail. The outstanding attraction, bs i“ U : 7 aa 
e 1s ot course, is Norman bel Geddes’ highway 133 WEST 52nd STREET NEW YORK CITY 
ame and city of the future, seen by the spectators 
~ i 2 moving chairs eg wheel gir ource of materials going into General Ss ee ar a & d T bl 
sual and above the setting. The cycle ends with >" ? es Pree TS hah hae a ea 7 
rib- the spectator emerging into a modern street nates Ceres ae “igh — pa ovecem erm . 
ther of the future, and the realism of the whole — and a — nermepiaae ait, Seen Flashlight Batteries 
re- “RB ; ° es ie f oe MM Fear, are eres £. WIRES 
"SDL Bite i summed oo in the fact that more “CROSLEY BUILDING. Nothing of di NO B88 oon 
ling the General Motors building. play interest. ARISTO MFG 
ther ila as a yg eae 7 COMMUNICATIONS BUILDING. The . CO. 
cular display cases bear inverted spirals 630 5th Ave., New York City 


II, covered with illuminated photographs of [Continued on page 64] Agents Wanted 
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Attend Booth Three! Think th, y 
For Sensational, New Features in Cue 
DISPLAY LIGHT! NG By FRANK G. BINGHAM ttt: 


For Specialized Spotlights, Color-Wheels, the Sen- 

—- gy 3 gig eon a a To hundreds of thousands of people, this The motion picture industry is = maki 
elow}. e ure ‘ P é ~ ° ° P 

ing Company Display at the month means graduation or marriage, but to great use of display in going to the sc 


International Association of the displaymen of America the month of of the picture for its first showing, such 


. . June means convention. To the members of | Omaha, Nebraska, for “Union Pacific.” 
Display Men’s Convention ee ee Sn re ae =< 
the International Association otf Display whole town turned out and entered into 1 


ween Men it means a celebration of its forty- celebration in’ grand tashion. The = n 
Astor Hotel, New York second birthday with the New York World's grew beards weeks in advance and from 
June 24 to 28 Fair as an appropriate cake. The cake reports, George Wagner, display direct 
could be the perisphere and the knife could J. L. Brandeis & Sons, had a dandy. Geor 

be the trylon 1f you're one of these display- drove his car down early the morning of thi 

men who likes detail. celebration and parked it on the street. Thy 
\ past president of the I. A. D. M. and © streets later were cleared of all cars for 1 
the man who took over a task that others movie parade, but George had his locked, 








jeared to undertake in 1933 has this to say — the crowds used it for a grand stand. It was 
about the forty-second annual I. A. D. M. © stepped on from bumper to bumper with hob- 
convention: “Ll personally believe there has nailed shoes and George hardly recognized 
never been a time in the history of the it when he came to drive home. It cost him 
I. A. D. M. when displaymen could obtain $47, we understand, to get it looking like a 
so much of educational value as will be true = good display of automobile again, which. is 
in the case of the New York convention. an expensive piece of parking. 

“Anything to which Irving Eldredge would Ina recent letter, George says: “Of course, 
lend his name as convention chairman is a I'll see you at the convention. There are 
success before it is started and this is evi- — three excellent reasons why no displayman, 
denced by the board he has selected to assist if humanly possible for him to attend, can 
him in the preparation and operation of the = afford to miss the 1939 I. A. D. M. conven- 


G IdE fyi f t : C 1939 convention. The program announced — tion in New York City. 
0 anu ac uring 0. by the chairman is further evidence of most “In the first place, every  displayman 
Display Lighting Specialists careful planning by the entire committee to | worthy of the name appreciates the inesti- 


(Exhibiting with 
SILVESTRI ART MANUFACTURING COMPANY) 


1214 W. MADISON ST. CHICAGO, ILL. 


give those attending the advantages of a mable benefits derived trom the exchange of 
‘Summer School of Display.’ ideas and friendly contacts at the annual 

“This, linked with the opportunity of a association ‘get-together. This vear_ there 
visit to the New York World’s Fair, offers ts the added incentive of the New York 
a combination for displaymen that may World's Fair—both from the standpoint of 








never again be equaled, for I have already study and amusement. Never betore has 
been privileged to see the fair and I have there been assembled in one place such an 
known the work of Irving Eldredge. You endless array of imaginative and novel de- 
may be sure such a combination of display signs and ideas readily adaptable to unique 
and display talent may never get together and salesworthy display windows. \ccord- 
again and [| sincerely believe that anyone ing to advance publicity, the magnificent 
missing this vear’s show ot June 25-29 will decorative settings, startling lighting effects, 





have much to regret.” and amazing architectural innovations will 
Thank vou, George Westerman, for this prove a real inspiration to displaymen who 
inspiring message. visit the fair in search of ideas. Further 





DON’T BE 


ROBBED 
OF PROFITS 


by failing to have attention-getting cutout ' | 

displays. This most powerful of all adver- “ 

tising is made possible easily, quickly and ie é wr we 
; ee 


inexpensively with the | , a > 
f Fog tl i me | | 
9 a Lr py nf! 7 
i . : | rv, enr B001z0 ria } if f ro t 
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Write for Catalog and Details ry = 7 ae Ps or 2 tes wo Ps 


of Easy Payment Plan | | i 
INTERNATIONAL REGISTER CO. — 


11 S. Throop St Chicago ill —Hiram Walker is noted for the excellent nature of its whiskey displays, as well as for the 
7 iia core consistent part given display in the company's promotional activities. Above is seen one of 
the firm's deluxe settings installed in some of the finest liquor stores in Chicago— 
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T the N.Y. World’s Fair 
14 DISPLAYS 
Employ 


go, 
for SPECTACULAR EFFECT 


The lighting makes the display, 
. but heretofore lighting effects 
House of Magic were confined to ordinary color 
Steinmetz Hall illumination. Now lighting be 
comes dramatic. Designers of 
Borden's Lacto- “the World of Tomorrow” were 
flavin Exhibit quick to recognize the effective 
Consolidated ness of Stroblite—a combination 
; thi of sscent paints and ultra 
on Exhibit f luminescen f 
—_ t Violet lighting. Stroblite adds the 
Power Companies element of surprise—the most ef 
Display fective feature of any display 
q be’s Exhibit Investigate this amazing new 
Dr. Boe lighting technique in the new 
Stroblite ‘“‘Fluoroglo colors. 


Perisphere 


Empire State 








Exhibit 
u.s. S. R. Arctic Experimental Outfit $5 
Exhibit : 
: With Stroblite Outfit No. 4, de 
vom Sew signers can work out in minia 


ture the color effects for new, 
General Motors | novel, spectacular displays. Now 

ap stage effects come to the store 
window. Simple, easy and spec 
tacular and so much more at- 
tractive than ordinary lighting! 
Visit our Studio for Sensational 
Westinghouse Demonstration or Write 
Electric Exhibit for Booklet D 


STROBLITE COMPANY 


35 WEST 52nd ST. NEW YORK CITY 
Tel. VOL 5-0589 


Iceland Pavilion 
Billy Rose’s 
Aquacade 





more, for the displaymen who keep abreast 
with the latest developments in the display 
field in all sections of the country, there is 
the opportunity to observe the methods used 
in New York City display windows.” 

Thank you, George Wagner, for these ex- 
cellent reasons ! 

The Hotel Astor, site of the annual con- 
vention, hasn't raised its rates to fair vis- 
itors. Walter Winchell has this to say: 
“The St. Moritz, New Yorker, Astor, and 
Waldorf-Astoria hotels tell the column that 
they haven't raised rentals to soak fair vis 
itors.. . . The Astor says it expects to lose 
about $75,000 in not raising rates, ‘but we 
feel we will get back more than that in good 
will!” Thanks, Winchell, for this tip. 


he South and the Middle West have al- 
ways been strongholds for the I. A. D. M. 
and a letter from Eugene Turner, Zachry’s, 
\tlanta, Ga., has this excellent suggestion: 

“I believe a good way to help restore the 
strength and prestige of the I. A. D. M. is 
the possibility of encouraging the member- 
ship and support of the many youngsters in 
the display profession. Such a large per- 
centage of these boys working as assistants 

the large stores under men who take no 
part in the association and others working 
alone in the smaller stores have absolutely 
no knowledge of the I. A. D. M. 

Why can’t a special program be worked 

to appeal to these boys? They should 
 circularized to better acquaint them with 
the many good features of the I. A. D. M. 
They could possibly be classified as Juniors 
an offered reduced membership rates for 


} 
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the first vear. The average age of all I. A. 
1). M. members runs much too high; we all 
know the first few years in the display pro- 
fession are the hardest, therefore now is the 
time these boys need our assistance and en- 
couragement most, and now is the best time 
for. the I. A. D. M. to win their good will 
and future support. 

“We don't usually call the doctor after 
we're well, so the best time to solicit the 
support of these boys is when our associa- 
tion could do them the most good, not after 
they have been left to progress to the top 
unassisted.” 

Thank vou, Gene Turner, and may the 
powers that be take your words to form 
some program of action. 


Yarn Display Contest 
Winners Announced 

Awards have been made to six display 
managers for the best windows in the na- 
tional contest conducted by Bear Brand and 
Fleisher Yarns. The awards, consisting of 
checks for $100, $50, and $25 in each group, 
went to the following: 

For best windows dramatizing the spring 
line of Bear brand yarn fashions, displayed 
on miniature mannequins—first prize, E. H. 
Leeker, Stix, Baer & Fuller, St. Louis; sec- 
ond, Ray W. Parks, Leavitt Stores Corpora- 
tion, Manchester, N. H.; third, Bryon E. 
Minter, Thomas Kilpatrick 
Omaha, Neb. 

For the best windows dramatizing the 


Company, 


spring line of Fleisher yarn fashions, dis- 
played on miniature mannequins: first, Clin- 
ton B. Clark, H. & S. Pogue Company, Cin- 
cinnati, Ohio. (Clark is now with The Bos- 
ton Store, Milwaukee, Wis.) Second prize, 
\. F. Early, The Gilchrist Company, Boston; 
third, Edward S. Arkow, Gimbel Brothers, 
Philadelphia. 

Contest judges were Lester Gaba, manne- 
quin designer; Adelin Padway, Department 
Store Economist; Hilda Swarthe and Beryl 
Siegbert Austrian, Intramural; Marie Burns, 
Notions & Novelty Review; Mack Goldman, 
Women's Wear; R. M. Bandy, Jr.. Dry 
Goods Economist, and V. W. Sebastian, New 
York City DISPLAY 
WORLD. 


representative of 


Paper-Bound Edition 
Of Display Report 

\ limited number of copies of the report, 
“Window Display Circulation and Market 
Coverage” are now available in a_ paper 
bound edition at $3 per copy. (The original 
report in hard binding was $10.) Additional 
information on the subject is obtainable 
through the educational department of the 
Lithographers National Association, Inc., 
295 Madison avenue, New York City 


The Display Institute 
Announces Awards 

Winners in the recent scholarship contest 
conducted by The Display Institute, which 
formerly went under the name of The 
Broadway School of Display Arts, have 
\ $200 scholarship was 
won by Arnold Bare, and another valued at 
$125 went to Norman Morgenstern—both 


been announced. 


being students who will graduate from New 
York City high schools this summer 
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HERE IS AN 


Au - Purpose 
DISPLAY BOARD 








Solid Wood Pulp Board is 
designed to meet the exact- 
ing requirements of the lead- 
ers of the Screen Process, 
Sign and Display Industries. 
The unusual high quality of 
this board is the result of 
many years of practical ex- 
perience and research in the 


field. 
1---FOR WINDOW DISPLAYS 


In four thicknesses. 


1/10”—Primetex 
1/8”—Woodcraft 

3/16”—Paramount 

3/10”—Supermount 


2---FOR SILK SCREEN 


This board is non-absorb- 
ent—requires less paint 
or coating. Its smooth 
surface takes process or 
paint doing justice to the 
most detailed figures and 
designs. 


3---FOR CUTAWL 


You can depend ona fine, 
clean edge for cut-out 
letters and other products 
of cutawl machines. The 
cutawl blades remain 
sharp longer as there is 
no gritty substance in 
this board. This Solid 
Wood Pulp Board will 
not buckle or warp and 


is already treated and 
sized. 


Those who have used this 
specity it repeatedly for dis- 
plays. Why don’t you give it 
a trial? Send for samples. 


HENRY FUCHS & SON 
215 GREENE ST., NEW YORK 





DISPLAY WORLD 


Premier Showing 
PROFITA 
MANNEQUINS 


CAST IN 


GENUINE RUBBERLITE 


HOTEL ASTOR 
NEW YORK, N. Y. 
JUNE 25th to 29th 


DURABLE DISPLAYS, Inc.” 


2010 S. Halsted St. 1 East 42nd St. 
CHICAGO NEW YORK 





“PERFECTION IN BEAUTY” 


IS THE THEME OF OUR NEW CATALOG 


NEW CREATIONS 
FOR REAL EYE APPEAL---USE 


HAND:;CARVED DISPLAYERS 


SEND FOR YOUR COPY 


_+.—_— 


VISIT OUR EXHIBIT — JUNE 24-29 


74 --- BOOTH --- 74 


ASTOR HOTEL — NEW YORK 


PRESSMAN & TEMPEST CO. 


FEATURING ART IN WOOD 
308 CHERRY STREET PHILADELPHIA, PA. 














ARDBOARD 
.. EASELS 


money 


The Fountain Air Brush 


The AirBrush of the Particular Artist 


counter 
dise displavs. 


You spend good 
for adver- 
tising cutouts or 
merchan- 


Tt 


is economy to use the Stand Pat Easel, with 
special lock feature which insures it against fall- 
ing down and relieves the strain the ordinary 
easel encounters. The Stand Pat Easel will out- 
live your display card. Write for samples today. 


Stand Pat Easel Corp., 66-72 Canal St., Lyons, N.Y. 








A NEW AIR BRUSH FOR 





THE DISPLAYMAN 
Easy to handle and keep in order. 
Send for Catalog No. 52D 


THAYER & CHANDLER 
910 W. Van Buren St. Chicago, Ill. 


SEE THE NEW 


at your dealer or write 


The Brischograph Co. 
COLUMBUS, OHIO 








Enlarging Projectors for Display Men, 


@Please Mention DISPLAY WORLD When Aiinte and Slee Hint 


Writing Advertisers 





BRISCHOGRAPHS 
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UTILITY DISPLAY FUNDAMENTALS 
[Continued from page 26] 
from a long range promotion in which 1 
display is a link. 

But the utility merchandiser knows that 
matter how much has said about t 
merchandise through any form of advert 
ing, it is only when it is seen that the pri 
pect can appreciate it and picture herseli 
possession of it. A sales atmosphere is 
important to a utility as to any other m« 
chant and the way to create a sales atm: 
phere is by effective window and store d 


been 


plays. 

Restricted in the romance appeal that can 
be dramatized in practically all other li: 
of merchandise, and limited in the intri: 
beauty-appeal, the displayman has to take a 
broad view of the merchandise—looking | 
yond a mere presentation of the goods—ani 
imbue the display with some quality that 
not only creates confidence in the action ot 
the appliance but justifies the expenditure 
for it. Usually one single idea, one terse 
sales point is dramatized. He reckons with 
the fact that four cardinal buying motives 
govern the purchase of utility appliances 
gain, safety, convenience, and pride of own- 
ership. With it he considers the three fun- 
damental decisions that impel buying: the 
need, the price, the time. 

Actually, appliance displays 
looked upon with the eves of the advertising 
man rather than those of the theatrical de- 
signer. The approach to display design is 
not unlike an advertising man’s layout of a 
display advertisement, except that it takes 
the effect of three dimensional advertising 
in which an appeal to the senses is psycho- 
logically made through the artistry of the 
display. To accomplish this he uses the 
same devices any other displayman 
Mere glorification of his merchandise is not 
enough. The idea behind the merchandise 
must be emphasized and, therefore, informa- 


must be 


uses. 


tive copy becomes the nucleus for display 
dramatization by illustration, inference, im 
plication, or association. Copy is invariably 
an integral part of the display design and 
must, as everyone knows, be reduced to a 
pithy minimum. It should be the aim of the 
display to get the prospect's favorable at- 
tention and reaction with as few words as 
possible. 

The color palette of utility merchandise is 
extremely limited. The same sense that rec 
ognizes this fact recognizes the need for 
compelling, colorful presentation of the mer 
chandise through displays that contribute 
their part in making appliance buying as 
interesting and pleasant as buying a hat o1 
a radio. 

The same media and the same technique 
used for other merchandise display can suc 
used in utility displays, bu 
whatever effect is used it must not detract 
from the quality of believability that is es 
sential to every utility display. 


cessfully be 


New Display Manager 
For Gimbel's 

Formerly with Abraham & Straus, Inc.. 
Brooklyn, Henry Caputo has taken over the 
display directorship of Gimbel Brothers, 
New York City. The department had be 
under the management of Miss Edna Wo! 
ner, who will now serve as associate directo! 
with Caputo. 
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Question: What is “black” light, and can 
you tell us something of its use? Is it practi- 
cal for store displays ?—Sioux City, Iowa. 

Answer: Black light is a common name for 
fluorescent effects with ultra-violet light. It 
is possible to make backgrounds, signs, or 
even. mannequins glow in darkness through 
its use. Paint, lacquer, and cloth are avail- 
able for the production of such effects, at 
little cost. A special light source that gives 
off large quantities of ultra-violet and but 
little visibie light is required, however. Black 
light effects are not practical for daytime win- 
dow displays, but can be worked out ef- 
fectively for interior and night use; some dis- 
plavmen who have experimented with it have 
been more or less disappointed, while others 
have found that it works out all right for 
their requirements. 


Question: We are interested in exporting 
typical display materials to Canada. Can 
you give us any information about the cus- 
tom duties which apply ?—Chicago, Ill. 

\nswer: The following will give you 
Canadian duties on typical display materials. 
Besides the rates of duty there is a sales 
tax of 8 per cent and an excise tax of 3 per 
per cent on the value and duty, or duty paid 
value. 

Woven fabrics wholly of silk 26 inches in 
width or less—32™% per cent, less 10 per cent. 

Woven fabrics of artificial silk—40 per 
cent, less 10 per cent—and 40 cents per 
pound, 

Woven fabrics with cut pile, generally 
known as velvets and plushes, with pile 
wholly of silk or artificial silk but not con- 
taining wool, 24 inches in width or less— 
3244 per cent less 25 per cent. 

\rtificial grass mats of cotton—30 per 
cent. 

\rtificial feathers, fruits, grains, leaves, 
flowers—27™% per cent, less 15 per cent. 

Brushes of all kinds—30 per cent. 

Cardboard and decorative papers—27™% 
per cent. 

Display fixtures of wood—32™% per cent. 

Display fixtures of steel—27™% per cent. 

Statues and statuettes of any material— 
27’ per cent less 15 per cent. 

Question: We have some outdoor store 
signs of wood and iron, 6 by 8 feet in size, 
on which we have painted our emblem as per 
the above design. The paint does not hold 
on the galvanized iron more than six months. 
Can you tell us how this can be remedied ? 
Rayne, La. 

\nswer: In the first place, it is necessary 
tor galvanized iron to be “aged” betore paint 
will adhere properly. This can be accom- 
plished by burning off all the present paint 
with a blow torch. An old brush or bundle 
ol rags on the end of a stick should be used 
In order to apply the following mixture thor- 
oughly to each sign surface: 

» one gallon otf soit water add two 
es of copper chloride, two ounces of cop- 
per nitrate, two ounces of sal ammoniac, 
two ounces of commercial muriatic acid. 
solution is then diluted one to five parts 


DISPLAY WORLD 




























































SOMETHING TO CROW ABOUT... 
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MODERN 


DISPLAY FIXTURES BY 


SCHEUER 


@See us at Convention Booth No. 5 and visit our new 
showroom. 


@Write for details of our NEW DIRECT POLICY PLAN. 


SCHEUER ART METAL MFG. CO. 
307 West 38th St. (at 8th Ave.), New York City 





C ,T Oo «S& 


ae ies 
4 


fa! hd: 
HU 4A 











Begs “Pardon 


For not having a larger display at the |. A. D. M. Convention, 
at Booth No. 2, as we have just installed our gorgeous new show- 
room at 16-18 West 36th Street, where you will find our special 
Fall and Christmas displays for your inspection. 


Don't Fail to Visit 


“The Talk of the Town Showroom” 


for display ideas that will create sales. 


SELECT ART FLOWER CoO., INC. 


16-18 WEST 36TH ST., NEW YORK 











GLASS SILK (SPUN GLASS) 


Beautiful Waterfall Effects, Motion Displays wit} 
ind without Colored Lighting. Pure White—Fireproof 
Also Glass Tubes, Rods and Gazing Globes 


When You Attend the New York World’s Fair 
Be § 


sure to See Display at our N. Y. Office 
Manufactured by 
FRIEDRICH & DIMMOCK 
ractory Milivilie, N. | 
Sales Office: 7 East 42nd St., New York 











7 ‘ 
JOBBERS 
WANTED 


to represent a “FAST SELLING” 
line of well constructed and ex 
quisitely designed mannequins 


MANNEQUINS OF TOMORROW 
by MAYORGA 
24 Horatio St. New York City 








~ W Atkins 9-4116 


@Please Mention DISPLAY WORLD When 
Writing Advertisers 















For mannequins of good 
quality and latest style 
visit us at Booth 27, 
Hotel Astor, or at our 
showrooms. 


W 


DISPLAY 
MANNEQUIN, INC. 


257 W. 17th ST. 
NEW YORK CITY 








Dramatize Your Windows 


by using this modern 
Window Photo Service 


The newest and very best windows in Holly- 
wood, Beverly Hills and Los Angeles, divided 
into three specialized services. All photos 8x10 
with complete descriptions. Half of each monthly 
service mailed on Ist; half on 15th. 


Service “A”—DEPARTMENT STORES. 
16 photos monthly; price $9.00 quarterly. 


Service “B”—MEN’S WEAR STORES. 
8 photos monthly; price $6.00 quarterly. 


Service “C’—for WOMEN’S WEAR 
STORES. 8 photos monthly; price $6.00 
quarterly. 

Order a trial three-months’ service 

today Be the first in your city to 


use these intriguing displays from 
the film world. 


California Display Technique 


860 South Los Angeles Street 
Los Angeles, California 

















NEW YORK SCHOOL OF 


DISPLat 


censed by State of New York) 
A ocation and. Vacation combined! Special 
«hd, intensive summer courses offering prac 
tical training in varied prs dell of Window 
Display Beginning July 10; registration now 
Enrollment limited World’s Fair tours and 
first hand study of exhibits Free placement 
service. Write for folder: Polly Pettit, Director 


14 WEST 48™ ST. (OFF 5™) BRY*T 9-486! 





ePlease Mention DISPLAY WORLD 
When Writing Advertisers 
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of soit water. Aiter applying this primer 
a grayish “bloom” will be found on the iron, 
and this is wiped off with a dry rag. When 
the sign surface is thoroughly dry after re- 
ceiving this mixture, apply a good prime 
coat of paint to the entire surface. The sign 
is then painted over the primer as desired. 

As a substitute for the formula given 
above, the sign surfaces can be washed with 


vinegar. 


Question: I like the interesting and unusual 
effects I am able to get from colored spot 
lighting, but receive complaints that the true 
color of the displayed merchandise is distorted. 
Is there any way of correcting this ?—Ann 
Arbor, Mich. 

Answer: It 1s true that colored light falling 
on colored merchandise does change the real 
tonal value of the latter, i. e€., a dark blue 
coat will appear grayish when lighted with 
an amber spot. One way to correct this is to 
flood the entire window with the desired color 
of light and to spotlight the merchandise with 
white light. A color filter has also been de- 
veloped which permits the use of colored light 
without changing the value of whites, but this 
is licensed to the individual store rather than 
sold outright, and is quite expensive. 


Leeker Wins 
Display Contest 


K. H. Leeker, Stix, Baer & Fuller, St. 
Louis, Mo., has been awarded first prize of 
$25 and a large electric clock valued at $40 
in the annual window display contest held in 
connection with the observance of National 
Baseball Week, and sponsored by The Sport- 
ing Goods Dealer, St. Louis. This is the 
second straight year this department store 
has won the contest, last year’s award going 
to Karl Kneis, at that time head of the firm’s 
display department. 

John D. Randall’s display tor J. 
Seavey, Dover, N. H., 
Joseph Grefig captured third honors for A. 
G. Spalding & Brother’s Nassau street store 
in New York City. 


Timm Elected President 
Of St. Paul Group 


The newly elected officers of the St. Paul 
Display Men's Club are: president, Jerry D. 
Timm, Husch Brothers; vice-president, An- 
drew C. Pennig, McClusky’s; secretary and 
treasurer, Anthony Cegelske, Bannon’s De- 
partment Store 

The St. Paul group, as a way of showing 
its appreciation for the fine work of the men 
who directed the club during 1937 and 1938, 
honored this group with a dinner recently. 
Entertainment followed the meal, with W. 
Kueffner showing a motion picture entitled 
“On to Mexico.” Among the sneakers at the 
occasion was Harold Kneeland, Maurice L. 
Rothschild & io., who discussed the benefits 
to be derived from organization. 


Herbert 
won second prize and 


Hoggatt Now In Charge 
Of Kerr Display 


Otis Hoggatt has been named display di- 
rector tor the Kerr Dry Goods Company, 
following the resignation of L. L. Wilkins, 
who held the same position for many years. 
Wilkins’ 
Hogegatt was assistant at 
Kerr's, which is located at Oklahoma City, 
Oklahoma 


plans will be announced — soon. 


formerly | first 











NEW SERVICE 


To Display Builders 


METAL 
MOULDING TRIM 


Stainless—Copper—Chrome 





SNAP-ON CLIP-ON 


BOLT-ON 
Warehouse Stock—Prompt Delivery 


Moulding Formed to Specification 
Cut Lengths—Formed Ends 


Send Your Inquiries to 
DASCO PRODUCTS CORP. 


15913 ETHELYN CT. 
EAST DETROIT - - - MICHIGAN 








QI REDUCING LENS 
FS cio GIRL ate 





World's Fair 
Specials! 


he Television Girl” 
“Temple of the Stars” 
“Girl in the Glass Clock” 
“The Little Santa Claus” 


DRAMATIZE YOUR SELLING 
AND DISPLAYS WITH 


LIVE MINIATURE FIGURES 
Write for Descriptive Circular and 


NEW LOW PRICES 


STANCO STUDIO 


Fays Theatre Bldg. 
PHILADELPHIA, PA. 














Battery Turntable 


No Connections Necessary 
1 YEAR GUARANTEE 


Runs 600 hours on flashlight 


batteries. $7.50 


NEW LOW PRICE 


FLEISCHER & CO. 


12 W. 27th St. New York City 
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LARGE ATTENDANCE INDICATED 
FOR |. A. D. M. CONVENTION 
[Continued from page 11] 

7:00 p. m.—Banquet, Astor root; Rudy 

Vallee, master of ceremonies. 
Wednesday, June 28, 1939 

Sidney Ring, display director, Sak’s-Fitth 
Avenue, chairman for the day. 

10:00 a. m.—E lection of officers and busi- 
ness meeting. Address: Alan A. Wells, man 
ager, sales promotion department, N. R. D. 
G. A., New York City, “If I Were a Display 
Manager.” Address: Alice Hughes, fashion 
columnist, New York Journal-American, 
New York, “Stop! Look! Listen!’ Address 
Earl W. Elhart, editor, The Retail Execu- 
tive, New York City, “ 
or Step Children.” 

Wednesday afternoon, June 28, has been 
designated as “I. A. D. M. Day” at New 
York World’s Fair. 

2:00 p. m.—Leave Hotel Astor for the 
World's Fair, Special Events building. Wel 
coming address: A. C. Layton Newsom, di- 
rector of merchandising, New York World's 


Display Executives 


Fair. 


he DISPLAY PARADE by chen Brier 








| EIGHT MEARS WITH KURTZ 

STORES, PRILADELPHA, TA. 

JOINED THE caenanoe\ 
CO, IN 1921 





| IN HIS FIRST FOUR YEARS 
4 WON 220 CONTEST AWARDS. 


PRESENTING "IS 
CZ EMENT\ 
angel 


DISPLAY a 
The KLEWWANE CO.; 
BUFFALO,N.Vo 


Yo 











DIRECTOR FOR THE / 
LA.D.M. CONVENTION 
AT BUFFALO /N 1924 


MAS LONG BFEN KNOWN 
AS A HARD WORKER FOR 
| DISPLAY AND /S PROBABLY 





MEN IN THE PROFESS/ON 


DISPLAY WORLD 





—Warren Bacheller, president, |. D. E. A., 

New York City organization which is co- 

operating with the |. A. D. M. in arrange- 
ments for the convention— 


Thursday, June 29, 1939 
9:30 a. m.-12:00 Noon—Final visit to man 
ufacturers’ exhibits. All exhibits 
dismantled during Thursday afternoon. 

















y MEMBER ISAAC 
WALTON LEAGUE | ( 


// , 





ONE OF THE BEST-KNOWN HOBBIES-FISHING, GOLF F PHOTOGRAPHS 


will be 
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FLAG-FLYERS 


You can attract 40% MORE 
ATTENTION to your windows; 


You can direct MORE CUSTOM- 
ERS to Special Sales Counters; 


You can constantly call attention 


to EVERY SELLING EVENT 
throughout the year in 100! DIF- 
FERENT WAYS. 


ALL WITH THE SAME 
DISPLAY FIXTURE 
* 


See the Best in Animated Advertising 
at the I. A. D. M. Convention 


NATIONAL FLAG-FLYING 
CORPORATION 


BROCKTON, MASS. 
45 West 34th St., New York City 








Visit 
DISPLAY’S 
Greatest Show 


..A.D.M. 


Convention 


Hotel Astor 
New York City 
June 25-29 

















“Those New EATON 
Velvety GRASS MATS 





ty, 


Class - 


quality close 


Certainly Have 


They are made of fine 
smooth and velvety 


ropped grass 


Now made to your order in any size or 


hape and in the regular standard sizes 


Order through your local display equip 


ment house 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 
(formerly Hamburg Floral Mfg. Co., Inc.) 


Largest American Manufacturer of Grass Mats 











Attention! 
FREE CATALOG 


32 pages of ideas for displaymen .. . the prod- 
ucts of the best known makers of: Glass and 
Chrome Fixtures . .. Mirrors and Lamps... . 
Sign Holders and Stands ... Racks, Wood and 
Chrome . .. Millinery Heads .. . Mannequins 
and Forms ... Turntables and Pedestals .. . 
Chrome Furniture . . . Accessory Displayers 
: Write today for this big book, there’s a 
snappy idea on every page. 


SIEVE AND GERBER 


65 E. SOUTH WATER ST. CHICAGO, ILL. 











PAPER MACHE 
PRODUCTS 


AND PAPER FINISHES 
MENS & WOMENS HEADS 
Also Paper Mache Novelties 

Jobbers Invited 


LE BRUN stupios inc. 


240 W. 23rd St. New York City 








Lighting one after an- 
other, without motor, 
without wiring—that’s 
the new idea of our 
electrical contacts and 
color flashers. Time- 
able, AC, DC. Write 
for details. 


BESBEE PRODUCTS, TRENTON, N. J. 








“If It's For DISPLAY, We Have It’ 
ADVANCE DISPLAYS, INC. 


1020 Arch Street, Philadelphia, Pa. 
Decorative Materials—Artificial Flowers— 
Backgrounds — Special Artworks, etc. 

“We are ready to serve you” 
BILL LOVETT, MURRAY WEISS, HARRY MEYERS 
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SO YOU'RE GOING TO THE FAIR! 


[Continued from page 57 
murals are of cut-out wood, metal, wall 
board, ete., on a gigantic scale. The build- 
ing is filled with individual booths of vari- 
Here again dioramas and 
blowups and transparencies—the trinity of 
the fair—are used effectively. The Webster 
International Dictionary booth has an inter- 
esting “panel of knowledge” made of “Plexi- 
with various painted scenes illustrat- 
This column is 


ous companies. 


glas” 
ing the scope of the book. 
lighted from within. 

AMERICAN TELEPHONE AND TEL- 
EGRAPH BUILDING. The dark red and 
gray walls are the most attractive feature 
here. Many practical demonstrations hold 
the crowds. 

RADIO CORPORATION OF AMERICA 
BUILDING. Television demonstrations are 
the big feature here, one television outfit 
being completely transparent 
“Plexi-glas.”. The murals have a touch of 
the futuristic. 

AMERICAN RADIATOR COMPANY 
BUILDING. The exterior decorations are 
made up of brass piping and radiators—and 


enclosed in 


very nicely, too. 

JOHNS- MANSVILLE BUILDING. He- 
fighter in the 
Motion is used 


roic size asbestos-clad fire 
lobby is very impressive. 
freely in the displays. 

HOME BUILDING CENTER. Only a 
few exhibits are finished in this building as 
yet, but it will be a most interesting center 
when completed. Note one of the walls 
made up of broken brown glass cemented in 
place. 

HALL OF FASHION. Unfinished. 

CONTEMPORARY ART BUILDING. 
Filled with contemporary paintings and 
sculpture. Admission, 25 cents. 

HOME FURNISHINGS BUILDING. 
You will want to examine the ferro-enamel 
baked-on-steel mural at the entrance, while 
on the interior is a fine diorama showing the 
easier home life of man due to invention 
through the years. This begins with auto- 
matons hard at work in pioneer days and 
progresses to the modern woman—portrayed 
by a mannequin suspended from the ceiling 
of a bare room. She phones for ‘a house” 
and wheels spin and articles of furniture 
appear. The whole concludes with a futur- 
istic setting showing what may be expected 
far in the future. 

GAS INDUSTRIES BUILDING. 


commercial displays, but not much else of 


Good 


interest. 

HOUSE OF JEWELS. Diamonds and 
$10,000,000 worth — seattered 
around in profusion—and under heavy 
guard. Be prepared to stand in line to see 
this one. Little display interest. 

FOOD CENTER, NORTH. Here again 
there are plenty of good commercial exhibits. 
The National Biscuit Company has a _ re- 
volving exhibit in which dioramas of scenes 
from fairy tales catch the interest of most 
everyone. The terra cotta murals by Pierre 
Bourdelle are among the most distinctive at 


other gems 


the fair. 

JEWISH PALESTINE BUILDING. 
Three fine bronzes over the entrance merit 
attention. Step-backs along the walls hold 
blowups showing the progress being made 
in the “land of promise.” There is an inter- 
esting use of Oriental wood in relief and 
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colors to form maps of various districts. 

BEECHNUT BUILDING. Dioran 
show chicle camps, completely animated a 
an excellent display. There is also a d 
rama—50 by 20 by 18 feet—of a coffee pl. 
tation, also animated and very impress 
The tamous Beechnut circus draws cro 
at one end of the building. 

ELECTRIFIED FARM. Just 
name implies. 

BRAZIL BUILDING. Blowups predo: 
nate. The deep-tone murals on the sec 
floor have a certain primitiveness whic! 


what 


effective. 

REPUBLIC OF FRANCE. Here is 
building which, when it is completed, w 
contribute plenty to display. Even in 
unfinished state it furnishes ideas in | 
fusion, including a new material with muc! 
promise. Pastel panels border some of 1 
rooms, showing scenes of France. The low 
level statue (of stainless steel and somewhat 
reminiscent of the Mercury described above) 
has good display possibilities. A 
mural by Andre Vigneau, done in twenty- 
two pastel tints of neon tubing on a sand- 
blasted glass background, depicts an 1[&th 
In the same room is 


50-foot 


century garden scene. 
a tremendous circular mirror bearing a map 
of France, done in relief in copper. 

The cutaway model, some 30 feet long, oi 
the new trans-Atlantic planes which France 
will soon put in service, is interesting. 

On the second floor, one section of the 
room is devoted to perfumes. Here you will 
find unique wall displayers in the form 
giant sprays done in “Crista- 
plem,” of which you will much in 
future. This has the appearance of gray 
plaster and the sprays are done in full relief 


ot leaves 
hear 


against the walls—with glass-covered shad 
leaves to hold the 
merchandise. The are lined with 
quilted satin. The sprays are lighted from 
behind, and as the “Cristaplem” is trans- 
lucent the effect is very beautiful. The 
same material is used for great translucent 
statues which are lighted from the rear. 
The inventor of “Cristaplem” describes it as 
a cellulose acetate, but refuses to discuss its 
actual composition. It is said to be light 
in weight, easily handled in a variety ot 
Ways, and inexpensive. 


owboxes set into the 
boxes 


Ornate spirals of plaster will frame one 
exhibit, and odd display stands made ot 
wrought metal are worth inspection. One 
novel display stand consists of reproduc- 
tions of African spears stuck in a circle in 
a wooden base. The light fixtures on this 
second floor illustrate an excellent combi 
nation of glass and copper. Alexandrine’s 
display case has a background and floor ot 
metal screen done in an off-white and bear- 
ing small display shelves of glass on tl 
background. 

On the third floor much space is give! 
over to transparencies showing the history 
of France. Continue through this to see t! 
wall treatment farther along, as well as tl 
indirect lighting of the walls near the el 
vators. Also note the treatment of the b 
at which all the leading French vintages a! 
served. And see the food display in tl 


same area—everything from peacocks 
boar’s heads. 
GREAT BRITAIN. 
entirely filled with coats of arms. In 
other, the walls are lined with shallow 4d: 


One colorful roon 
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play Cases containing historic gold plate, 
cups, medals, etc., while blowups of London 

enes add to the charm of the room. A 
diorama shows the England of 1620, chang- 
ing before the spectator’s eyes into the Eng- 
land of Dickens’ time and again into the 
England of today. The attendant explains 
that the illusien is produced by lighting and 
the use of mirrors—which will see more use 
in display in future. 

Other interesting features include a large 


relief map made ot blocks of wood; a giant 





WELCOME 


To the Delegates, Guests 
and All Those Interested in 
the I. A. D. M. Convention 


from one of the leading display 


materials houses in the country. 


Our “1939” Fall and Christ- 
mas line is now ready. 
Send for our latest cata- 


logue. It's interesting. 


THE DISPLAY CENTER 
OF PHILADELPHIA 


718 Chestnut St. Philadelphia, Pa. 


SAMUEL J. HANICK, Genl. Manager 








CORONET MANNEQUINS 


WELCOME 
1. A.D. M. 
CELEGATES 


You Are Cordially 
Invited to SEE 


CORONET 
MANNEQUINS 


at 


THE DISPLAY EQUIPMENT CORP. 


147 WEST 37TH ST. NEW YORK CITY 











specializing exclusively in 


—VELVETEENS— 


36-inch attractively priced, permitting their 
unrestricted use for all branches of display. 


—RAKO-SEAL— 
a lustrous plush at an unusual price 


Wholesale Only — No Cuts 


J. C. SIEGELMAN CO., Inc. 


East 22nd St. New York, N. Y. 
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loom and spools of thread at the entrance 
to the exhibit of Irish linens; and a sunken 
exhibit showing the map of the world done 
on green glass in brenze outlines, with 
10,000 miniature ships representing British 
shipping. 

AUSTRALIA. The item that caught the 
most attention here was a constantly chang- 
ing diorama showing scenes of Australia, 
while an unseen commentator described the 
settings. Transparencies are found on every 
hand. 

NEW ZEALAND. 
dioramas are used plentifully. 

These are the display highlights as seen 


Transparencies and 


by the writer in a two-day trip through 
the grounds. There are a few miscellaneous 
features, such as amusements and _ restau- 
rants, which should be added to make the 
story complete, however. 

The fair is singularly lacking in restau- 
rants of intermediate prices, although it ts 
said that steps are being taken to remedy 
this condition. It is true that one can buy 
“hot dogs” and coffee for 20 cents, but in 
many of the restaurants the prices are pretty 
steep. In one of the foreign buildings, for 
example, an order of French pastry and 


coffee came to $1.50, a friend reports. In 
Schaefer Center, lunches range from 90 cents 
to $1.25, with dinner up to $2.75. At the 


Brass Rail a lunch of two grilled frank- 
furters and a pot of baked beans came to 
75 cents. A fair regulation now requires all 
restaurants to post their menu and _ prices 
in the window, so you can take your choice. 

The amusement zone is not entirely com- 
pleted. However, here are a few hints ot 
what is to be expected. 

The Bathysphere: only scientific interest, 
and not a great deal of that—25 cents. . 
Amazon Village: called the most risque 
show of the fair, but the spectators seem to 
find it more amusing than stimulating. The 
act is only mildly interesting, consisting of 
“Amazons” indulging in their daily dozen, 
half their torso bared in deference to the 
expectant spectators, the other half covered 
in deference to the censors—25 cents. ° 
Victoria Falls: a 200-foot long reproduction 
of the famous falls, complete with tropical 
foliage, sound effects, and the spectacle ot 
some 60,000 gallons of water pouring over 
the brink each second (or is it minute?) 
25 cents. Cuban Village: main attrac- 
tion is a patio in which a “floor show” of 
Cuban dances is given at regular intervals. 
An orchestra plays from a balcony, and a 
bar is handy—25 cents. 

It should be noted that attendance at the 
fair is not particularly heavy, at least as 
this is written. Daily attendances are said 
to range from 90,000 to 125,000 during the 
week, although this will of course be stepped 
up when the summer vacation season begins 
But regardless of whether or not attendance 
is good, the fair is there with plenty of 
ideas; the number the displayman_ takes 
away with him is limited only by his time, 
endurance, and imagination. 


New Address 
For Alfa 

New and larger quarters at 95 Madison 
avenue, New York City, have been taken by 
\lfa Displays, Inc. The firm specializes in 
quantity signs, displays, and merchandisers 


for national advertisers. 
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many years 


these items combine at- 


tention-getting original- 









ity . . . quality produc- 
tion and a high average 
of durability. 
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Address Department D. 


EXcELSiorR 


PAPER SPECIALTIES 
CO. INC. 


640 WEST 57th STREET 
NEW YORK 
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Texas Establishes 


OPPORTUNITY EXCHANGE Utey closes 


In order to assist individuals and st 
the Extension Division of the Universit 
Texas and the State Board for Vocati 
UNUSUAL OPPORTUNITY Education recently inaugurated a schoo! 
display, show card writing, and advertis 
which holds classes in principal ci 








To purchase outright for $5,000 Cash Only. Assets $6,000. A leading Los Angeles 
Display Material Concern. Rated. Well established. 108 accounts of leading men 
and women’s specialty shops, chain and department stores. Inventory of clean sea- 
sonal stock of summer, fall and Christmas items of 19 nationally advertised manutfac- : 
turers. Low rent. A-1 fireproof building. Excellent location in heart of shopping so that those attending need not be a 
district. Only principals considered, with a clean, honorable reputation of past per- from their work. Fundamentals of all s 
formance, who would appreciate living in the finest city on Pacific Coast, with 320 jects are explained as well as work bi 
days of sunshine and 20 miles from the ocean beach. With the most progressive given to each individual to fit his partic 
merchants, who are display conscious. This opportunity Never Again. Owner, needs. 
sacrifice, to push patents pending. Or sell one-half interest on cash basis only. i. 


throughout the state. Classes meet 
nights each week for a period of two we 


instructor salaries and expenses 
Wire, Write, or Call at paid by the state, the only cost to the 

° ° ° dents is an enrollment fee of 50 cents. 
Suite 1111—Lincoln Bldg., Los Angeles, Calif. charge entitles the students to participa 
in any or all classes. Martin T. Garrisor 
and Whitney Anderson, formerly instructor 
FOR ICK ALE in the Higginbotham-Bailey-Logan Scho 

NATIONAL and SECTIONAL O QU C S Dallas, are in charge of the work, whic! 
Line-O-Scribe Machine under the supervision of Donovan R. Arm- 


\ large distributor ot all display mate- x 2 . Et strong, state supervisor of distributive edu- 
Sheet size 22”x28". Perfect condition 
with new impression cover and improved 


! 








rials is interested in taking on a few ad- cation. 


ditional lines on a national or sectional inking rollers with regular printing press 


agitator. (suarantees good ink coverage. English Displayman 
promptly Complete with type stands but no type. Extends Invitation 
Can be bought for two-thirds regular DISPLAY WORLD has received a letter 


Address “EASTERN” value. Condition same as new. Write from the display director of Lewis's, Ltd. 
Manchester, England, in which he expresses 
Care DISPLAY WORLD—Room 1101 THE HENNEGAN CO. yew 


his appreciation of cordial reception 
175 Fifth Ave. New York City Cincinnati, Ohio given A. Sumner, a member of the English 
firm's display staff, by New York City dis- 
playvmen on a recent visit to the United 
AGENTS States. The letter concludes: 

SIGN MEN WANTED! We are interested in opening an agency in “We would like to express out whole- 
Well-established electric sign men and display poe gg peace el gy gy ay Hed on hearted appreciation of the reception he re- 
builders to handle territories and promotions following and can show results ceived from them and would ask you to let 
for sensational electrical animated mass-appeal any displaymen in America, who might be 


display projector Fully patented Has adver TROY DISPLAY SERVICE a “ ’ kk hes : ‘Hl : 
tising advantages of big expensive electrical 6417 S. Morgan St. Chicago, Illinois visiting England, now t lat Wwe wil en- 
animated signs or billboards—yet cost is amaz deavor to give them a similar reception if 
ingly low Used indoors or outdoors for stores, 


basis. Can do a thorough job. Write 














they care to visit our Manchester store. or, 
theatres, hotels, showrooms \tracts thousands 


Everyone looks. Big market! Exceptional t'e POSITION WANTED—Young woman Dow ¢m in fact, any store of our organization in 
ployed in display dept. of West's finest dept 
store desires new position in New York = or 
Chicago and vicinity University grad. having 
architectural design and rendering exp., as well 


up for sign and display men with financial re 
sponsibility and established position. No others 
considered 


England.” 


Julius Kayser Announces 
Window Display Winners 
care DISPLAY WORLD Winners of the “Vacation Free” window 
display contest have been announced by Miss 
Gay S. Walton, contest director, Julius 
mas decorations, oil painted, Titles: Arrival of Kayser & Co., with George H. Wagnet 


as display destgn and trimming exp. Can use 


Moving Words Projecting Cutawl dad layout tetters. Will be enet in Sats 
4505 MN. Kedzie Ave. Chicago, Ill. for personal interview Address “BOBBIE R,” 














WANT A BETTER JOB? FOR SALE—Ten large plaster of Paris Christ 
Learn Windo ane Jepart Sto Jisplay, : . ) : . 
ge eli. lb a any ~ teen a a te the Coach, Going to Church, Bringing the Yule a, LL. Brandeis & Sons, Omaha, Neb... wi 
cial, practical, intensive 6 week summer courses Log, | hristmas Morning, Phe Feast, Carol Sing ning $250 in cash as first prize award. Many 
start July 10. Low summer rate. Placement op ers, Bell) Ringers, Going Shopping—and pair Si aula ORS 5 les ge ‘ cai sae 
portunities Booklet DW Caro! Singers by Lamp Post. The 10 pieces, $150 display managers of the country WEES ie 
DISPLAY 119 West 57th St Pictures on request Richard A. Staines, Dis- tered in this contest and competition was 
INSTITUTE New York City play Manager, Vandever’s, Tulsa, Okla. close. The second prize was won by J EF 
Bronsing, Bry Block Mercantile Corp. 


Memphis, Tenn., his award being $150 











COURSES in Window and Store Display, Back ADVERTISING — HOME STUDY—The Adver- : loots Sl Mal TI Outlet Con 
ground Design; Merchandising Ideas; Exhibi tising Minded Displayman is qualitied to make cash. Fran M. MUlVeY, aS utlet afoul 
tion Displays; Show Card Writing; Advertising the most money. Many have graduated from pany, Providence, R. [., won the S100 third 
Copy and Layout. Personal Training—individ this long-established school. Common school Fee 
ual Advancement No Correspondence Courses. education sufficient. Send for free booklet out- prize. 


lining home study course and requirements. 
THE RAY SCHOOLS sat 
William F. Ray, Pres.; J. Duncan Williams, Dir. PAGE-DAVIS SCHOOL OF ADVERTISING 57th Street Goes Parisian 
Dept. DW, 116 South Michigan Blvd., Chicago. 3601 Michigan Ave., Dept. 266B Chicago In Window Displays 








Relationship in fashion, art, music, 
culture between Paris’ Rue de la Paix 
New York's 57th street were stressed 





JOBBERS—SALESMEN POSITION WANTED 
We manutacture decorative background mate Young married man wants a job in a small de : ‘ 
rials widely used for window display, model partment store or as assistant in a larger store. cently during the annual observance ot 
houses, _ interior displays Excellent side Good cardwriter. Experienced window trimmer Street Week.” American and French fla 
— alee. ‘cain fag age Pees a a OS LOPES OF ned Suen flew from. staffs along the thoroughtare, 
territories available Timbertone Decorative SIDNEY ANDERSON while doormen before leading stores were 
Co., Inc., 211 East 45th St., New York, N. Y. 13720 Superior Road East Cleveland, Ohio ‘ 





garbed as French gendarmes. A special 

window display competition was_ held, 

WANT ADS—Q( all kinds, eligible for the Opportunity Exchange. Only $2.00 per inch. awards going to those stores which best 
cash with order. July forms close July 10 ried out the Parisian theme. 
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VARIETY IS THE KEY-NOTE OF STATE 
STREET DISPLAYS 
[Continued from page 13] 
bowl which dominates the table, and scat- 
tered about the 
bunches of gargantuan radishes, 
onions, and beets till the gardener will have 


grassy floor are roped 
turnips, 
no end of it. Forming a cyclorama of green 
and gold is a semi-circular arrangement 
of paper cornstalks that might well have 
been transplanted from the Land ot Oz be- 
fore taking root in Carson’s Wabash avenue 
window. 

Simple but effective is a handkerchie! 
exhibit in one of the store’s smaller tront 
windows. Campbell has spotted six-paling- 
enclosed, frosty-barked trees bearing glossy 
white oilcloth foliage in a V-shaped forma 
tion, centering at the rear. 

Near-north-side shoppers are stopping to 
ogle and exclaim over Saks-Fifth Avenue’s 
trio of Michigan boulevard windows, pre 
senting surrealist displays influenced by 
Salvator Dali. In one panel a frothy din- 
ner gown hangs at an angle amid an amaz 
ing collection of detached hands, arms, 
masks, ribbon-garlanded picture frame, and 
an all-seeing eye. In a companion window 
are sports apparel, water color sketches, 
urns, tulle clouds, and bric-a-brac. The 
third features a similar spectacle of gowns 
and gewgaws. Motit: unknown. Neverthe 
less, men, women and children stop wan 
dering to wonder. The windows are defi 
nitely attention-getters.  M. 
display director for Saks. 

\ll in all, it’s the gala beginning of a 
carefree season, rich in materials from the 
displayman’s point of view, jam-packed with 
possibilities for profitable display. 


Greenberg ts 


New Mannequins 
Completed 


The Display Equipment Corporation, 147 
West 37th street. New York City, has just 
completed a number of attractive manne- 
quins in its recently introduced “Coronet” 
line. Each figure is individually styled and 
sculptured. Many interchangeable features 
provide for a variety of effects, it is said 
The Display Equipment Corporation show 
rooms have recently been revised, in keeping 
with modern trends. 

New Display Company 
Is Formed 

Under the name of Advance 
Inc., Bill Lovett and Murray Weiss, former 
executives of the Display Center of Phila- 
delphia, have opened their own show rooms 
at 1020 Arch street, Philadelphia, Pa. Con- 
nected with them will be Jack Lawit, Harry 
Meyers, Martin Lewis, Esther Salles, and 
Theodore Fair. 


Displays, 


300 Per Cent Increase 
Reported For Spadea 


\ccording to George Woodward, formerly 
with R. H. Macy & Co., and now with Jean 
Spadea Mannequins, New York City, the 
new line of spool-waisted figures which Jean 
Spadea has created has met with success in 
the form of a 300 per cent increase in busi- 
Ness so far this year as compared with 1938. 
A high-styled, curved hip figure with a some- 
What less sophisticated face seems to be the 
current mannequin trend, Woodward states 


DISPLAY WORLD 
































with easily-cleaned finishes. 


















Name 











Address 


at Distinctive Eye-Appeal in 
*\\ COLUMBUS COATED FABRICS 


EAUTIFULLY embossed fabrics—g'amorous, pearl-like finishes—-smari 
new patterns in pastels, autumn tones, brilliant colors, and metallics. 
Columbus is a line of rich, impressive display fabrics—in a range tha! pro- 
vides the perfect setting for every type of product. Strong. durab‘e fabrics 
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Mail the Coupon for FREE Sample Book 


COLUMBUS COATED FABRICS CORPORATION 
Dept. D-69, Columbus, Ohio 


H Rush copy of your new fall and winter DISPLAY FABRICS 
‘ SAMPLE BOOK. 








NEW 
MODERN 
“of GRAPHIC 


WINDOW DISPLAY 
COURSE 
TO STUDY AT HOME 


Phis imstruction 1s so plain and 
simple and so graphically illus 
trated with over $25,000 worth of 
plates and copy that any man can 
easily master the complete course 
ina short time. The illustrations 
of windows, merchandise and how 
used in the modern store of today 
is worth the price alone 






Write for Details 


KOESTER 
SCHOOL 


300 W. ADAMS ST. CHICAGO 























Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


(0 Air Brushes 
() Airpainting Equipment 


C)} Animated Signs 
() Artificial Flowers 
() Artificial Snow 
() Backgrounds 
() Background Colors 
(] Background Coverings 
() Booths, Floats and Exhibits 
(J Brushes and Pens 
() Card & Mat Board 
_) Cardwriters’ Materials 
L}) Color Lighting 
() Crepe Papers 
() Cut-out Letters 
{) Cutting Machines 
() Decorative Papers 
{] Decalcomania 
() Display Furniture 
[] Display Forms 
[) Display Racks 
() Drawing Boards 
() Enlarging Projectors 
C) Fabrics and Trimmings 
Fixtures 
Flags and Banners 
LJ Foils 
(]) Grass Mats 
C) Hosiery & Shoe Forms 
() Invisible Glass 
[) Lacquering Outfits 
() Lamp Coloring 
C) Lithographed Displays 
CL) Mannequins 
L] Mouldings 
(] Metal Sheets 
{) Millinery Heads 
CL) Motion Displays 
CL) Motion Mechanisms 
C] Natural Foliage 
[) Pageants & Exhibits 
C) Plaques (Window) 
() Papier Mache Specialties 
() Photographic Blowups 
(’ Plastic and Composition Pieces 
() Price Cards—Tickets 
() Price Ticket Holders 
() Sale Banners 
CL) Socks—Window 
(] Show Cards 
CL) Show Card Colors 
() Show Cases 
() Show Case Lighting 
CL) Signs—Card Holders 
_) Signs—Brass—Bronze 
C) Signs—Electric 
(2? Sleeve Forms 
_} Stencil Outfits 
CL) Stock Posters 
(}) Store Designing 
(} Store Fronts 
L) Tackers 
{) Time Switches 
{] Turntables 
{) Valances 
() Wall Board 
C) Window Drapes 
CL) Window Lighting 
[) Wood Carvings 


C) Do you wish a copy of their catalogue? 
C) Do you plan to remodel your store soon? 
] Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 
See eee ee 2 SSB SSS See eeaeaeaeaee « «& 
Firm 
Display Manager 
Street 


City 
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JUNE, 1914 


The New York City Display Managers Club 
held a final meeting before disbanding for the 
summer. President Herman Frankenthal was 
in the chair. 

William Bulmer, display manager, and A. 
Gelder, in charge of ready-to-wear display, 
resigned their positions with Lit Brothers, 
Philadelphia, Pa., to form their own retail 
firm—known as United Hat Stores. 

A writer in a display publication “waxed” 
eloquent over the beauty of the current wax 
mannequins, with the following to say about 
figures which would make the modern dis- 
playman thrown up his hands in dismay: 
“The better class of wax figure today is a real 
work of art in modeling and finish. The old 
strained and artificial smirk has given way to 
a really human expression and the flesh tints 
are as lifelike as art and skill can make them. 
The posing of the modern figure is a vast im- 
provement over the old.” 

The Auditorium hotel was to be the scene 
of the 1914 convention of the National Asso- 
ciation of Window Trimmers, scheduled for 
August. Appearing on the program were W 
H. Hinks, John W. Thomas & Co., Minne- 
apolis; E. J. Berg, T. A. Chapman Company, 
Milwaukee; Carl Greer, Hudson’s Bay Com- 
pany, Calgary, Canada; E. Dudley Pierce, 
Sibley, Lindsay & Curr, Rochester, N. Y.; 
D. Byrd Coleman, Titche-Goettinger Com- 
pany, Dallas. 


JUNE, 1929 


E. M. Dickerson resigned as display man- 
ager of Silverwood’s, Los Angeles. 

Arthur J. Long succeeded R. H. Brennan 
as display manager for A. Hertz Company, 
Terre Haute, Ind. 

Carl Goettman, Joseph Horne Company, 
Pittsburgh, sailed on his annual trip to 
Europe. 

Floyd A. Ruthroff, formerly display man- 
ager for Crews-Beggs Dry Goods Company, 
Pueblo, Colo., assumed charge of the dis- 
play department of Wetherby & Kayser, Los 
Angeles. 

Walter A. Lilie left the display department 
of Stix, Baer & Fuller Company, St. Louis, 
to become display manager for Lane-Bryant, 
of the same city. 

Harry A. Bell, formerly with Bullock’s, 
Los Angeles, became display manager for The 
Broadway. 

Roy Edwards resigned as assistant display 
manager of the U. S. Rubber Company and 
joined the display staff of J. C. Penney Com- 
pany, New York City. 

Carroll S. Nichols resigned as display 
manager of R. H. White Company, Boston. 

William A. McCormick, who had been with 
The Boston Store, Chicago, accepted the dis- 
play managership of Wieboldt’s West Town 
store, under the general direction of Howard 
E. Ochler. 
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Ace Paper Company 

Advance Displays, Inc 
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Becker Sign Supply Co 
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Advance Displays, Inc 
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Accordion Pleated Panels 


A PATENTED DISPLAY MATERIAL--- PAT. No. 1,839,871 
The Most Practical of all Fluted Decorative Boards 


Will be Demonstrated at 
Booth No. 18 


I. A. D. M. 


Convention 


Hotel Astor, New York City 
June 25-29 


Every displayman is cordially invited to visit this exhibit 
and see for himself how simple it is to pleat and use 
ACCORDION PLEATED PANELS. Test the rigidity of this 
material and you'll understand why it is self-supporting 
and warp-resistant. You'll have many uses for this new 
display development. 
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EIGHTEEN BEAUTIFUL COLORS 
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White Black Dove Gray 
Violet Rose Sage Green 
Midas Green LeafGreen Azure Blue 
Royal Blue Yellow Orange 
Buff Brown Red 

Silver Gold Woodgrain 


26” Wide---84"" High 


The height of Accordion Pleated Panels 
meets most display requirements. Rea- 
sonably priced. Packed five panels of 
one color to a carton, F. o. b. Chicago, 
per 

carton 


Write for Free Booklet and Samples 


Window 


Advertising, Inc. 
175 Fifth Ave. - - - - 


New York 





A FULL LINE OF COROBUFF AND COROBUFF PRODUCTS WILL BE SHOWN 





Inerease Attention Value 
Reduce Maintenance Costs 


WITH BAKELITE 


onsider these advantages 


of Bakelite Laminated 


- LONG LIFE—a true economy. 


«© MINIMUM MAINTENANCE 


—cleaned as easily as glass. 


- ENDURING RICH COLORS 
—that are integral with the material 
and cannot wear off. 


- SPARKLING LUSTRE 

- TRANSLUCENT OR OPAQUE 
- NON-INFLAMMABLE 

- EASILY FABRICATED 


—with standard tools. 


» RESISTANT TO: 

Jater Alcohol Acids and Alkalis 

‘ashing Compounds Abrasion 
Impact Burning Cigarettes 


ETAT ITT 


a ee a a 8 % 


eae wii 


LAMINATED 


From New England to Florida, the” /lavor 


of these roadside signs remain new-look 


SIGNS AND DISPLAYS! 0 erm 


The smallest niche acquires vigor and 
importance, the largest booth glows with 
sparkle and life, when built of lustrous 
Bakelite materials. Any size, shape or 
style of display gains in sales-appeal from 
the rich colors and handsome finish of 
these translucent and opaque plastics. 

For outdoor signs, too, Bakelite ma- 
terials are eminently practical. Their 
strength and stamina make them endur- 
ingly resistant to deterioration, sunlight, 
and moisture. Their readily-cleaned fin- 
ish retains its original freshness through- 
out a long and serviceable life. 


Use Bakelite Laminated everywhere 


of enduring Bakelite Laminated (Lamicoid). 


... indoors and out .. . for signs, booths 
and exhibits . . . to rivet attention on 
your merchandise, and reduce display 
maintenance costs to a minimum. Book- 
let 35L, “Bakelite Laminated”, contains 
helpful information. Write for it today. 
Bakelite Corporation, 247 Park Ave., New York 
Chicago: 43 East Ohio Street 


Bakelite Corporation of Canada, Ltd., 163 Dufferin St., Toronto 


“lectrical Specialty Co., Inc., San Francisco, Los Angeles, Seattle 


BAKELITE 
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PLASTICS HEADQUARTERS 


VISIT THE BAKELITE EXHIBIT, HALL OF INDUSTRIAL SCIENCE, NEW YORK WORLD'S FAIR 1939 





For display building, 

sheets of enduring Bakeli 
Laminated may be permanen h 
bonded to plywood, wallboan 
and other surfaces. Can & 
curved, inlaid, cut, drilled ¢ 
punched. Its inherent colt 
and rich lustre make fur 
finishing unnecessary. 





(Above:) This attention-arresting display, suitable 
for window or counter, will always be attractive 
because it is formed from easily-cleaned Bakelite 
Laminated (Formica) in white, navy and light blue. 
(Left: ) TranslucentBakelite Laminated ( Lamicoid) 
makes these luminous signs eye-catching, colorful 
and sanitary. Their durability insurer long service. 
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